hi: 


a ts 


Ran. 2k aS 


CHICAGO 


PUBLISHED 
WEEKLY at 100 
E. OHIO ST. 
DEL. 1337 


Advertisin 


g 


THE NATIONAL NEWSPAPER OF ADVERTISING 


Entered as second-class matter Jan. 9, 19. 


1932 at the postoffice at Chicago, Il., under the act of March 3, 1879. 


SECOND ST. 
BR. 9-6432 


Vol. 8, No. 50 


December 13, 1937 


5 Cents a Copy, $1 a Year 


Rough Proofs 


Newspapers are exercising rigid 
censorship over radio listings. One 
has gone so far as to change the 
title of a car manufacturer’s program 
to “Watch the Fun Go By.” 


v v v 


That one will 
addicts. 


puzzle the radio 


, | F 


An expert explains that the Guffey- 
Vimson Coal Act accomplishes the 
double purpose of repealing the law 
of supply and demand, while amend- 
ing the law of diminishing returns. 


. = 2 


Since Congress is cramming the 
statute books with new laws, it is 
a relief to get rid of one or two old 
ones—if we have. 


. 3 F 


Watch manufacturers, one of them 
explains, show the hands always 
pointing to 8:17 because Abraham 
Lincoln was murdered at that time 
on April 14, 1865. Every watch ad- 
vertisement since has thus recalled 
the dread moment. 


vgvwse? 


Some current copy to the contrary 
potwithstanding, Lincoln was not the | 
founder of a life insiirance company. 


7 +? 


This negative statement follows 
the trend. Buick advertises, ‘No 
shackles, no grease points, no chat- 
ter, no premature tire wear.” 


vv? 


General Electric remarks more 
leisurely, ‘“‘G-E lamps do not burn out 
quickly, nor do they lose their bril- 
liant color.” 


7 = F 


In other words, what the product 
won’t do is more important than 
what it will. 


, er 


Still, if the reader wants absolute 
Peace, he had better not buy any- 
thing. 


7 Ff F 


Representative Crawford, of Michi- 
gan, is criticizing the Treasury De- 
partment’s choice of mia in adver- 
tising its savings bonds. 

Ih football circles, Hon. Crawford 
would be known as a Monday coach. 


7, 7 F 


The Monday coach and the Sunday 
quarterback are brothers under the 
skin. 


* FT F 


Now it can be told. A while back, 
when common stocks were trying to 
break through the bottom of the 
shaft, wits in the board rooms were 
saying that United States Steel had 
borrowed a famous coffee slogan: 

“Good to the last drop.” 


. ¥ 


Harcourt, Brace & Co. is advertis- 
ing “Last Flight,” a volume by 
Amelia Earhart. 

Wonder what Publisher Putnam 
thinks of this? 


Copy Cus. 


A & P OFFERING 
STORE POSTERS 
IN NEW ORLEANS 


Chain Tests New Avenue to 
Advertising Dollars 


(Picture on Page 47) 

New Orleans, Dec. 9.—Great At- 
lantic & Pacific Tea Company, which 
recently began publication of a 
woman’s magazine, is also making 
an effort to garner other advertising 
dollars from food manufacturers 
through miniature posters in its re- 
cently opened super market here at 
4049 South Carrollton avenue, in up- 
town New Orleans. 

The local store has also introduced 
a hairdressing service, on the theory 
that many housewives would like to 
utilize the time usually devoted to 
hair-drying to ordering groceries for 
the morrow. 

The poster service is said to be an 
experiment conceived by the district 
office of the chain, which gives its 
territorial divisions considerable lati- 
tude. Since it seems to be tied up 
closely with newspaper promotion 
and store display, however, it is be- 
lieved that New York headquarters 
are keeping close tab on results. 

Crescent.City Advertising Com- 
| pany has leased the 4x8 foot panels 
from A&P for a consideration not | 
divulged. It is offering space at $10 
per month per panel, or $15 for two 
months. Manufacturers who buy 
space, the company asserts, will be 
given support both in A&P news- 
paper advertising and store display. 

That A&P as well as the Crescent 
City Advertising Company is inter- 
ested in this potential source of in- 
come is indicated by the fact that 

(Continued on Page 41) 


Roller Skaters 
No Longer Must 
Fumble for Key 


New York, Dec. 9.—A keyless roller 
skate which automatically clamps to 
the shoe when placed on the foot 
was introduced to the metropolitan 
area this week by Segal Lock & Hard- 
ware Company, which announced Da- 
vega-City Radio, Inc., as distributor. 

Nation-wide distribution is planned 
for the first of the year, to be fol- 
lowed by consumer promotion in the 
early spring. For the present, all 
advertising will be handled by 
Davega and will appear under its 
name. 

Segal has marketed a safety razor 
for several years and is now con- 
ducting laboratory experiments pre- 
paratory to releasing an _ electric 
razor, it was announced. 
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Rough Proofs 
Voice of the Advertiser. . 


NEW HOTPOINT MOUTHPIECE BOWS 


Edison General Electric Appliance Company, Chicago, gives voice to the Red 
Man, Hotpoint trade character, through Ray Conlon (right), ventriloquist, and 


rechristens Red Man as “Charlie McHotpoint.” 


M. F. Mahony, of Maxon, Inc., 


is talking back to the “voice,” introduced at a Hotpoint dealer meeting last week. 


‘Drug Field In Civil 


War on Combinations 


New York, Dec. 10.—The National 
Wholesale Druggists Association to- 
day added its complaints to those of 
New York retailers as E. R. Squibb 
& Sons began vigorous promotion of 
two combination deals designed pri- 
marily to introduce a Squilb tboth 
} brush to the public. The new brush, 
made to Squibb specifications in four 
styles by E. I. du Pont de Nemours 
& Co., is coupled with Squibb dental 
cream or power to sell at 59 and 49 
cents, respectively, depending on size. 

Though the 59-cent price is only 13 
cents below the total of the minimum 
prices established by Squibb, and 
therefore meets the formula laid 
down by the executive committee of 
the National Association of Retail 
Druggists, the wholesale organiza- 
tion let it be known in no uncertain 
terms that the pronouncement of E. 
L. Newcomb, executive vice-president 
at its last convention, still embodies 
the sentiment of the association. 

Said Mr. Newcomb at that time: 

“In the event the items of a com- 
bination are sold at retail or at 
wholesale, or both, under fair trade 
contracts, there is immediately set 
up a different value for identical 
commodities. The sale, however, of 
the two items at one price is a dif- 

(Continued on Page 44) 


Mattress Men 
to Capitalize 
Housing Drive 


Chicago, Dec. 10.—Sleeper, Inc., 
and Spring-Air, of Holland, Mich., 
major independent groups of mat- 
tress manufacturers, today disclosed 
plans for record 19388 drives in na- 
tional magazines and concurrent 
dealer co-operative promotion di- 


rected toward garnering a share of|, 


increased business anticipated from 
the government housing drive. 
These campaigns were outlined at 
group meetings prior to the opening 
of the National Association of Bed- 
ding Manufacturers convention. This 
industry group will devote its atten- 


, | tion to cost, labor and technical prob- 


lems and has no plans at present 
for an industry advertising campaign 
although it has sponsored such 
drives in years past. 

Sleeper, Inc., will increase its 1938 
drive in national magazine copy and 
further development of aids to re- 
tailers for local promotion, accord- 
ing to group spokesmen. 

One of the early sponsors of the 

(Continued on Page 44) 


Last Minute News Flashes 


Dancer Joins B-S-H as Vice-President 
Chicago, Dec. 10.—H. M. Dancer today resigned as first vice-president of 
Henri, Hurst & McDonald, Inc., to become vice-president of Blackett-Sam- 


ple-Hummert, Inc. 


State Consumers’ Bureau Set Up by Michigan 

Lansing, Mich., Dec. 10.—Creation of a state Consumers’ Bureau within 
the Department of Agriculture, which, among other activities, will consider 
“fair advertising,” was announced today by Gov. Frank Murphy. He out- 
lined objectives of the bureau to include “seeking out factual information 
on consumers’ problems and dissemination of information, and encour- 
agement of informative advertising and sale of quality products.” 


Blatz Brewing Company Appoints C. D. Frey 


Milwaukee, Dec. 10.—Blatz Brewing Company today announced appoint- 
ment of Charles Daniel Frey Company, Chicago, as its advertising agency, 


effective Jan. 1, 1938. 


Barton Urges Business to Back Housing Project 

Washington, D. C., Dec. 10.—Assumption by private industry of a sin- 
gle slum clearing project would be worth a million speeches, Representa- 
tive Bruce Barton (Republican, New York), wired the National Associa- 
tion of Manufacturers at its convention in New York yesterday. 


INDUSTRY TODAY 
MUST WIN WISER 
BUYER: RUBICAM 


Tells Manufacturers, Congress 
“Sucker - A - Minute” 
Times Gone 


By Irwin Robinson 


New York, Dec. 8.—One thousand 
of the nation’s leading manufactur- 
ers heard Barnum’s time-honored 
“sucker-a-minute” thesis blasted here 
this week in an impressive attack by 
Raymond Rubicam, chairman of the 
board, Young & Rubicam, Inc., who 
paid tribute to the “fairness, good 
sense and perspicacity” of the Ameri- 
can public and lauded its ability to 
evaluate fairly commercial as well 
as sociological and political develop- 
ments. 

Armed with factual data gathered 
through millions of interviews with 
people in all strata of American life, 
Mr. Rubicam presented before the 
42nd annual convention of the Na- 
tional Association of Manufacturers 
an analysis of those factors of pub 
lic opinion that industry must take 
into consideration in planning and 
executing both its product marketing 
and publife*relations progra 
drew liberally from thé-eémme 
research activities of his age 
under the direction of Dr. George 
Gallup, as well as from the ex} 
ences of the latter in connection w 
the Institute of Public Opinion. 

“The science of investigating anc 
measuring public opinion is a new 
ne,” he said. “It is not yet widely 
accepted. Even in the relatively 
simple field of commodity advertising, 
the measuring of public reaction and 
the organized study of cause and 
effect, are practiced by only a. few. 
And it is not so many years since 
even those few were dependent al- 


(Continued on Page 41) 


Union Labor Is | 
Forming Co-Op 


in New Orleans 


New Orleans, Dec. 9.—Steps toward 
establishment of consumer co-opera- 
tives to distribute foodstuffs, gaso- 
line, oil and automobile accessories to 
members of unions affiliated with the 
New Orleans Central Trades and 
Labor Council were taken here today. 
While 25 unions are already mem- 
bers of the central organization, more 
are expected to join to gain benefits 
of the co-operative project and the 
charter list will be kept open for @ 
few days. 

A. P. Harvey, regional director of 
the American Federation of Labor, 
who is actively identified with the 
consumer co-operative project, ex- 
plained that the plan will not neces- 
sarily be followed in other cities, 
though the AFL has repeatedly ex- 
pressed itself as being friendly to the 
co-operative movement. Local au- 
tonomy is a feature of the AFL set- 
up, permitting locals to direct their 
own affairs in large part. 

Members of unions affiliated with 
the Central Trades and Labor Council 
are eligible to join the Council Credit 
Union, formed to execute the plan, 
by paying an initiation fee and sub 
scribing to one or more shares of 
stock. 
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Standard Oil 
to Distribute 
Quaker Brands 


Chicago, Dec. 9.—Arrangements 
have been completed between Stand- 
ard Oil Company of Indiana and 
Quaker State Oil Refining Corpora- 
tion under which Quaker State oils 
and greases will be distributed by 
Standard in addition to the regular 
line of Standard products. 

The arrangement will be effective 
throughout the territory in which the 
Indiana company is operating and to 
some extent in the territory of sub- 
sidiaries. Retail distribution of the 
Pennsylvania lubricants through the 
Standard dealers will hegiu Feb. 18, 
1938. 


Recognizes Definite Preference 


Announcing the new policy, Stand- 
ard officials stated that the move was 
made in recognition of a definite 
preference on the part of many con- 
sumers for a Pennsylvania crude oil 
base lubricant. Although the mid- 
continent base oils and greases which 
have been the regular line at Stand- 
ard dealers’ stations will continue to 
be handled and featured as before, 


the customer will be able to obtain 
the Pennsylvania product if he pre- 
fers it. 

Standard will recommend the 
Quaker State products to dealers and 
customers as the highest quality 
Pennsylvania lubricants, best adver- 
tised nationally, most widely dis- 
tributed and favored with the best 
public acceptance of any such prod- 
ucts on the market. 


Joins Getchell 


Fred Smith, formerly publicity 
director of Batten, Baicton, Durstine 
& Osborn, New York, has been ap- 
pointed publicity director of J. Stirl- 
ing Getchell, Inc., New York. He 
succeeds Harry Bercovich, Jr., who 
has recently been elected a_ vice- 
president of the agency. 


Cogill & Weaver Bow 


Laurence A. Weaver has resigned 
from Hearst Magazines, Inc., effec- 
tive Jan, 1, to form a partnership 
with H. F. Cogill as special repre- 
sentative under the company name 
Cogill & Weaver. Headquarters will 
be in Atlanta, Ga. 


Hall to Polk 


Ralph L. Hall has been appointed 
sales manager in charge of Ohio ter- 
ritory for R. L. Polk & Co., Detroit. 
His headquarters will be at 4300 
Euclid avenue, Cleveland. 


JOHNS-MANVILLE 
TO SPUR HOUSE 
OWNING DESIRE 


Shackelford - Outlines 1938 
Advertising Plans 


Chicago, Dec. 8.—Creative selling 
for the building industry, capitalizing 
on the inherent desire of the average 
man to have a home of his own, was 
projected today as the major objec- 
tive in 1938 sales plans of the Johns- 
Manville Corporation by H. M. 
Shackelford, vice-president in charge 
of advertising and sales promotion. 

Additional developments in the ad- 
vertising program, outlined by Mr. 
Shackelford to a retail marketing 
clinic of dealers and representatives 
of the industry, will include heavy 
stress on the necessity for selling 
home building supplies as a complete 
“package,” a national consumer es- 
say contest, spot radio, newspaper 


TIPS ON 


109,477 NEW CAR BUYERS 
Last year, 109,477 Angelenos bought new cars. Their 


incomes range from medium circumstances to those of 
great wealth. Collectively, they represent buyers with 
money to spend on advertised products, necessities and 
luxuries. Of these better-than-average prospects, 64.8% 


read The Times every day. 


ICE CREAM CONES FOR CHRISTMAS 


Selling seasons here are seldom the same as in other 
parts of the U. S. Semi-tropical Los Angeles County is 
that rare phenomenon, an all-year market for most 
products. “Seasonal goods” go well here from New 
Year’s through Christmas. If you sell such merchandise, 
check with The Times for pertinent facts. 
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per line per billion dollars of purchasing 
power reached. For The Times, it is only 
47¢—for other Los Angeles newspapers, 
from $1.00 to $1.16. Thus, in Los Angeles, 


RPP Ey 
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DOUBLE DUTY DOLLARS 
THE “PURLINE” measures advertising 


costs in a new way. A Purline is the cost 


PICTURE 


Evidence of booming business in Los Angeles County: 
220 new industrial plants opened in 1936 . . . 13,900 
workers added . . . payrolls increased by $17,000,000. 
Total spendable income rose to 95% that of 1929. 
215,768 prospering families here get The Times daily; 
343,415, on Sundays. Times Purline rate less than half 
that of other local papers. 


The Times doubles the sales expectancy of 
advertising dollars. For further Purline 
data, or information on local selling prob- 
lems, write The Times, Los Angeles, or 
Williams, Lawrence and Cresmer, New 
York, Chicago, Detroit, San Francisco. 


LOS ANGELES TIMES 


Largest morning circulation 


in the West 


ee, 


STRETCHES HOLIDAY MESSAGE 


This new poster being distributed to Independent Grocers Alliance stores through- 
out the country emphasizes IGA's promotional strategy this season, designed to 
extend “holiday buying” over the entire year. 


copy and a continued schedule in 
major magazines of the home owner 
group. The appropriation for 1938 
will be substantially larger than that 
for 1937, it was announced, though 
no specific figures were given. The 
clinic was one of a series scheduled 
for key cities in Eastern and Mid- 
west states. 


Offer Home Service 


The “package” theme will be de- 
veloped in magazine copy which will 
stress the complete home service of- 
fered by Johns-Manville dealers 
through organization of a Housing 
Guild, according to Mr. Shackelford. 
The Guild, he explained, under 
Johns-Manville dealer leadership, 
will be made up of contractors, archi- 
tects, realtors and home financing 
agencies, and while its major effort 
will be directed in promotion of the 
company’s materials it is also de- 
signed to aid substantially other 
local interests in the building in- 
dustry. 

Co-operation of the latter, it was 
pointed out, will enable the J-M 
dealer to offer his prospect estimates 
on complete housing services, rather 
than the bare figures on the com- 
pany’s materials alone. 

Copy, Mr. Shackelford said, will be 
editorial in nature and will offer a 
“Home Idea Book” to the public at 
10 cents per copy. This book, in 
addition to detailing the Johns-Man- 
ville products, contains illustrations 
and articles on many phases of home 
building and remodeling. A va- 
riety of other dealer helps will be 
available for localized direct mail 
promotion. 

The national contest, according to 
present plans, will be launched 
April 1, with a capital prize of 
$10,000 offered for the best essay on 
“What the Home Means to Me.” Pro- 
motion for the contest will involve 
additional magazine and newspaper 
copy. Dealers are being asked to 
tie in with the national event if pos- 
sible in arranging local contests. 
Prior to this the company will 


launch a four times weekly series of 
spot broadcasts over key stations. 
These programs, featuring Gabrie) 
Heatter, will be short transcription 
commentaries on a “human side of 


the news” theme. The complete list f 


of stations to carry the programs has 
not been mapped. 

J. Walter Thompson Company, 
New York, is the agency in charge 


with William C. McKeehan as ac- : 


count executive. 


10-Month Farm Income 


Rises $751 ,000,000 
Total income of American farmers} 
for the first 10 months of 1937 has} 
been estimated by the Bureau of Ag-} 


ricultural Economics at $7,087,000,- 
000, an increase of $751,000,000 over 
the corresponding period last year. 
The estimate placed October in- 
come at $911,000,000, compared with 


$904,000,000 for the same month last f 


year. 


Howard Names Three 


Joseph W. Howell, formerly with 
O’Mealia Outdoor Advertising Com- 
pany, Jersey City, N. J., has bee 
named manager of the outdoor dé 
partment of E. T. Howard Company 
New York. Paul Atwood, director of 
research, has also been appointed di- 
rector of media, and Ned Evans, for- 
merly with Buchanan & Co., New 
York, has joined the copy staff. 


Five to Proprietary 

The following companies have 
joined the Proprietary Association: 
Charles Advertising Service, New 
York; Central Broadcasting Com- 
pany, Des Moines, Ia.; Gordon Vichek 
Advertising Agency, Cleveland; 
Charles A. Weeks Company, 
New York, and Ivers-Lee Company, 
Newark. 


Ferin in New Post 


Frank Ferin, formerly with Mid-} 


west Radios, Inc., Minneapolis, has 
joined Henri, 
inc., Chicago, as radio director. 
than 


Na 


extensively to contact work. 
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Hurst & McDonald,} 


Pumpian, previously handling} 
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after Jan. 1 and devote himself more} 
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LOAD MERCHANDISE ¥ 


— of tests, notions, 


free offers, and big ideas, adver- 
tising is used largely to sell more 


merchandise over the counter. 


The retail merchant offers a piece 


of goods ata price, and soon learns 


what medium brings in the most 


customers at the lowest advertis- 


ing expense. His money spent 
for advertising today must bring actual sales tomorrow. 

He doesn't believe a medium that sells most profitably for him 
will fail the manufacturer whose goods he sells. 

Metropolitan weekly comics is a medium that delivers its punch 
at the point of sale. Its comic features constantly reflect great interest 

and response from readers which, in turn, is 
| ways reflected in the effectiveness of the advertis- 
ing pages. 

And the greatest concentration of people 
is in the country’s GREENEST PASTURE... 
that 20-state northeastern section where 60% of all America lives 
and 65% of all America’s retail goods are sold. In this greenest of all 


green pastures Metropolitan concentrates its 7 to 9 million circulation. 


J11 


Metropolitan_=:'—weekly 


lor Additional or alternate papers 
pe Boston HERALD e@ Buffalo COURIER-EXPRESS 
Chicago TIMES @ Detroit FREE PRESS @ New York 
HERALD TRIBUNE e St. Louis POST-DISPATCH 

Washington POST 


Baltimore SUN @ Boston GLOBE @ Bulfalo TIMES @ Cleveland PLAIN DEALER 
Chicago TRIBUNE @ Detroit NEWS @ New York NEWS e Pittsburgh PRESS 
Philadelphia INQUIRER @ St.Louis GLOBE-DEMOCRAT e Washington STAR 


ANY GROUP OR MEDIUM 
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Unknown Drugs 
Restricted by 
Copeland Bill 


Washington, D. C., Dec. 9.—A find- 
ing of the Secretary of Agriculture 
in the case of drugs “which have not 
become generally recognized as safe 
for use” is made a prerequisite to 
interstate commerce in such drugs 
by S. 3073, introduced by Senator 
Copeland, of New York, today. The 
bill, believed to have no chance of 
passage at this session, was inspired 
by the recent deaths from elixir sul- 
fanilamide. 

To aid the Secretary in passing on 
drugs which may be dangerous to 
public health, the bill provides for 
creation of a board comprised of one 
representative each of the Public 
Health Service of the United States 
Treasury Department, American In- 
stitute of Homeopathy, American 
Medical Association, United States 
Pharmacopoeial Convention, Ameri- 
can Pharmaceutical Association and 
the Food and Drug Administration. 

Paragraph 1 of the new bill pro- 
vides “that in order to safeguard the 
public health against distribution of 
drugs which have not generally be- 
come recognized as safe for use, no 


| person shall introduce or deliver for 
introduction into interstate commerce 
any drug composed, in whole or part, 
of any substance or combination of 
substances, which substance or com- 
bination is not generally recognized 
as safe for use in the dosage and with 
the frequency and duration pre- 
scribed, recommended or suggested in 
the labeling thereof, unless. the 
packer of such drug holds a notice of 
a finding by the Secretary that such 
drug is not unsafe for use.” 


Burnet-Kuhn Named | 
for Trading Post 


The Trading Post, Inc., which 
claims to be Chicago’s largest food 
store, has initiated a daily radio pro- 
gram over WIND following appoint- 
ment of Burnet-Kuhn Advertising 
Company as its agency. 


The Trading Post, of the super 


market type, is said to have an an- 
nual volume running into seven 
figures. 


L. P. Maggart Dead 


Luther P. Maggart, vice-president, 
Maggart Corporation, Chicago, of 
whose Kalamazoo office he was in 
charge, died in the Michigan city 
Dec. 2. Mr. Maggart, who was 62 
years old, was a brother of Maynard 
E. Maggart, head of the agency. In- 
terment was in the family plot in 


Forest Home cemetery, Chicago. 


INDUSTRIALISTS 
URGED 10 GIVE 
BROADER STORY 


Congress Hears of Need To 
Reach Every Nook 


New York, Dec. 9.—For the second 
successive year public relations took 
the limelight here this week as lead- 
ing industrial executives from all 
parts of the country gathered for the 
42nd annual “Congress of American 
Industry,” sponsored by the Na- 
tional Association of Manufacturers 
at the Waldorf-Astoria Hotel. Numer- 
ous aspects of the relationship be- 
tween government and business and 
between management and labor were 
also featured during the three-day 
convention. 

In a keynote address, manufac- 
turers of the nation were urged by 
Robert L. Lund, chairman of the 
NAM public relations committee, and 
vice - president, Lambert Pharmacal 


FOR AMERICAN MANUFACTURERS SELLING IN THE BRITISH MARKET 


A Magazine with 3 times the coverage 


of the Saturday Evening Post 


The United States has a population of 
128 ,000,000*. The ‘‘Saturday Evening Post’’ 


has 2,700,000} circulation. 


It reaches ap- 
proximately one family in every ten. 


It reaches 
every four. 


Make sure the “RADIO TIMES” is on your list 


The “Radio Times” is the official 
organ of the British Broadcasting 
Corporation which controls every 
radio station throughout Great 
Britain. It is the only publication 
allowed to print British program- 
mes one week in advance! That is 
why the “Radio Times,” which 
made its first appearance only 
thirteen years ago, has now risen 
to the immense circulation of 
2,800,000 copies every week. 

Published weekly at two-pence, the 


“Radio Times” is read more thor- 


*1936 Estimate Bureau of the Census 
+Rate base 


oughly than any other publication. 
Each issue is studied day by day 
for a whole week whenever any 
member of the family wants to 
know “what’s on the air.” 

And who reads the “Radio 
Times’? People who have money 
to spend. More than 1,000,000 
well-to-do families take the “Radio 
Times” every Friday. This is 
more than any other publication 
in Great Britain. 

Although the “Radio Times” 
advertising income has increased 
enormously during the last five 


England has a population of 46,000,000. The 
‘*Radio Times’’ has 2,800,000 circulation. 


approximately one family in 


years, as a matter of policy the 
total volume of advertising pub- 
lished has not been allowed to 
increase. This means that the 
‘Radio Times” protects you, the 
advertiser, from crowded posi- 
tions, from too much direct com- 
petition and the evils of unethical 
advertising. 


If you are selling in the British 
market, then you should be adver- 
tising in the “Radio Times.” Write 
for full information to: The Ad- 
vertisement Director, British 
Broadcasting Corporation Publica- 
tions, Broadcasting House, Port- 
land Place, W. 1, London. 


RADIO TIMES 


GUARANTEED AVERAGE NET WEEKLY SALES, 2,800,000 
Members of the Audit Bureay of Circulation 
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The good round figure, 10,000,000, representing the production mark recently 

passed on Philco radios, is effectively emphasized in this giant model of the “Ten 

Millionth,” which Philco Radio & Television Corporation of New York presented 
on a tour of the metropolitan area. 


Company, St. Louis, to “spread the 
story of industry through every 
hamlet in the land to offset the lamen- 
tations of the Jeremiahs who despair 
of progress through the private enter- 
prise system.” Raymond Rubicam, 
chairman, Young & Rubicam, Inc., 
New York, followed Mr. Lund with 
an exposition of important factors in 
public opinion, a complete report of 
which appears elsewhere in this is- 
sue. James A. Emery, general coun- 
sel of the NAM, also urged a con- 
stant presentation of industry’s story 
to the public as a basis for popular 
understanding. 


Story Is There 


Mr. Lund asserted that “there is 
no nation on earth with less cause 
for gloom and pessimism than the 
United States.” But, he declared, in- 
dustry has failed to tell the public 
of its achievements in constantly ex- 
panding employment since the rise 
of the power era and in bringing 
more and more benefits to the under- 
privileged. 

“We have been so busy producing 
more and better products at con- 
stantly decreasing prices,’ he said, 
“that we have neglected to tell our 
neighbors why and how this progress 
has come. We manufacturers have 
not made the American people aware 
of the plain fact that while others 
may promise greater material re- 
wards, it is only through more 
wealth being produced in factories 
and on farms and from the natural 
resources of our nation that these 
promises can be fulfilled.” 


How to Avoid Depressions 


A formula for avoiding depressions 
was presented to the convention by 
Malcolm Muir, president, Newsweek, 
who headed a special committee 
named to study the problem. Salient 
points included in the committee’s 
recommendations were that govern- 
ment stay out of war whenever con- 
sistent with national self-respect to 
do so, since “every major war results 
in a major depression”; government 
should encourage private initiative 
and responsibility and avoid penal- 
izing success; and government should 
“oppose monopolies in production, 
distribution or labor which arbi- 
trarily or unduly restrict or stifle 
competition and which impose a bur- 
den of unfair high prices on the con- 
sumer.” 

Among those who presided at con- 
vention sessions were C. M. Chester, 
chairman of the board, General Foods 
Corporation, and chairman of the 
NAM board; Lewis H. Brown, presi- 
dent, Johns-Manville Corporation; S. 
Ciay Williams, chairman, R. J. Rey- 
nolds Tobacco Company; T. M. Gird- 
ler, chairman of the board, Republic 
Steel Corporation; Walter J. Kohler, 


chairman Kohler Company; A. W. 
Hawkes, president, Congoleum-Nairn, 
Inc.; and William B. Warner, presi- 
dent, McCall Corporation, and presi- 
dent of the NAM. 


Hoyt Gets Sardik Food 


Charles W. Hoyt Company, Inc., 
New York, has been appointed to 
handle the advertising of Sardik 
Food Products Corporation, New 
York. 


HOW TO BE 
POPULAR 
ON DEC. 26 


Send Rogue River Golden 
Giant Pears—America’s rar- 
est fruit in beautiful 10 and 
Ib. gift cartons, mpecioiie 
esigned for the holiday sea- 
son. Ideai for business asso- 
ciates, clients and friends. 
They'll say “Thanks for your 
consideration. Pears arrived 
in excellent condition. Never 
njoyed anything quite as 
much.” Clip coupon and mail 
today with list of friends. Be 
sure to say when you want 
the gifts to arrive and how to 
fill in the real nice card with 
each gift telling your friends 
who it’s from. Be sure to en- 
close check or money*order 
with ‘your list. $1.95 for spe- 
cial 10 lb. carton. $2.95 for 
double-size gift. We guaran- 
{se your satisfaction or your 
money back. Mail your order 
ai, a 5 \ toda . ~ ies 


| SPATZ BROS., Medford, Ore. . 
1 Gentlemen: Ship attached order. 
{ Check enclosed for payment in full | 
§ on money back guarantee basis. ' 
: Nass: scansossesateaeraperetcvecsesetenacesas ! 
gQ  Address...........-sssesecsssssesssesesssntssnessaee 
et wee State............. ' 
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King Cotton smiled on Oklahoma and North-Texas this fall. 
Based on present estimates and prices he is adding $166,958,000 
to the bank accounts of these Southwestern farmers. . . the 
highest income from this one crop since 1933. 


This huge income follows closely on the heels of a $69,755,000 
gain in cash farm income for this section for the first nine 
months of 1937 over the corresponding period in 1936. 


There are millions more to spend on both sides of the Red River 
this fall and winter. It is into this vast 192-county area that The 
Farmer-Stockman delivers more than 200,000 circulation twice 
each month. It is out of this territory that sales records are 
coming which cause Brookmire to place it in the most promising 


area for the xt six months. 


The “ARMER-STOCKMAN 


OKLAHOMA CITY 
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ADVERTISING AGE 


December 13, 1937 


Frank Talk to 
Mark Cashay’s 
Bid to Women 


New York, Dec. 9.—Set to invade 
the feminine hygiene field with a 
new sanitary protector, Cashay Cor- 
poration has announced extensive 
magazine promotion to sell American 
women on “the neatest trick of the 
month, a protector worn internally.” 

With several “internal protectors” 
already on the market, Cashay pro- 
motior wil! be aggressive and frank 
in its discussion of internal versus 
external protection. Majority of in- 
sertions will carry the society theme 


and show lavishly dressed women | 


discussing their hygiene problems. 
“What do you do, Mary?” queries one 
young lady of another. “Oh, I wear 
Cashay. They can’t show because 
you wear them inside,” is the reply. 
Other arguments have to do with the 
daintiness of the product and the 
ease of disposal. 
Consumer Drive in January 

Business paper promotion is being 
conducted this month with consumer 
advertising set to start in the Janu- 
ary issues of Cosmopolitan, Good 
Housekeeping, Harper’s Bazaar, Jour- 
nal of American Medical Association, 
Modern Romances, Modern Screen, 
Pictorial Review, Radio Stars, Red- 
book, True Story and Vogue. Lennen 
& Mitchell, Inc., New York, is the 
agency. 


Lyman Advanced 


William J. Lyman has been ap- 
pointed national advertising manager 
of the Chicago Journal of Commerce, 
succeeding Robert E. Potter, who has 
entered the agency business. Mr. 
Lyman has been in charge of insur- 
ance and transportation advertising 
for the Journal of Commerce. 


Wartman Shifts Office 


C. E. Wartman, sales manager of 
Sta-Brite Products Corporation, has 
moved his headquarters from New 
York to the main office in New 
Haven, Conn. 


Names West-Holliday 


Searchlight and Courier Free-Press, 
Redding, Cal., have appointed West- 
Holliday Company, Inc., as national 
representative. 


GUARANTEE ON 
NEW CARS NOW 
INCLUDES USED 


Cadillac Extends Coverage to 
Selected Types 


Detroit, Dec. 9.—Cadillac-LaSalle 
branches of General Motors Corpora- 
tion occasioned some _ trepidation 
among other manufacturers, particu- 


Time — precisianistic logophilous — 


calls us marmoreal. 


news. They base their money-mak- 


ing decisions on cold-blooded facts. 


$$$ “Pertaining to marble” it means. 


and diatribulous it sounds, if we may 


venture a word. 


$$$ But let’s dissect it. 


$$$ Cold? Certainly, for The Wall 
100,000 readers 


Street Journal’s 


want no bias. seek no color in their 


$$$ Smooth? Of course, with its 113 


$$$ Variegated? Y es-—and, No. 


$$$ Yes, in covering all phases of 
commerce and industry, all impor- 
tant trends, all essential news for the 
major money-makers — including a 


daily average of 35 business-news 


stories (no orchids or gossip) about 


firms that advertise. 


*$$ But. No, in foregoing the tempt- 
ing side shows, the personalities, 


sports, comics and what-not which 


undoubtedly would swell, but surely 


domestic and foreign offices and cor- 


tion that feeds the world’s business 


respondents in a firmly knit opera- 


news into the home-ofhice hopper for 


analysis and interpretation. 


% q wk \ Aes 
‘ . er 40) 
* ¥* ye) ~ \. ao xe « 
a sO es pa \ 
« s 4 <— 
bs, = Wem \ os ee cea 
Lott me eke: Aas oy 
X 
, o 
-* ~~ ” 
che a 
vy ‘ OREe < T 
“ores °™* : 
= a ae, © * 
“A . > awl vt 
yw \v <A <> 
ys . bar ect 
\ ae \ ~ ~% 
apa \N al © VAS c 
Px tak eerk <, ce 
wo x oO . 4 . 
ee — “ ness WOOF ype 
. -qarrsr * is 
—*t ‘ Vice wa * 
ys YY << * ~ 
“ai t}** Fh OS get oO 
e> Sy N* 
aniot Aiea Ee 
QCy\ ae unt < 
AC A nae » ad e 
4 “SN 
NN . Wer X 
e yr ; 
¥ > co X 
wt : ” Eee 
x\¢ : \\s 
At a 


would dilute its circulation. 


$$$ Ty Time our thanks for a word 


that once again defines The Wall 


Street Journal as the morning Must 


of the MONEY MAKERS. 


larly those of low price cars, today, 


with announcement that it will give 
new car guarantees on selected re- 
conditioned automobiles. 

The idea has been tested thor- 
oughly here under direction of H. W. 
Shepard, who originated the idea 
while he was factory branch man- 
ager for Cadillac in Cleveland, and 
found it so profitable that it has been 
extended throughout the country. 

While the original idea was to 
stimulate demand for used cars, still 
a source of trouble for the motor car 
industry, the plan is believed to have 
had considerable influence on sales 
of new cars. The prospect intend- 
ing to buy a new low-price automo- 
bile, for example, might purchase, in- 
stead, a reconditioned LaSalle at 
$950, when offered a new car guar- 
antee with it. The car reconditioned 
for sale with this guarantee, how- 
ever, might be any make. 

The new car guarantee, now ex- 
tended almost in its entirety to 
selected used cars, offers to replace 
all defective parts without cost 
within 90 days or up to 4,000 miles. 
It provides two inspections, at 1,000 
and 2,000 miles, respectively. 
Throughout the life of the car the 
owner is entitled to a free adjust- 
ment and inspection each 30 days or 
1,000 miles. 


Virtues of Offer 


D. E. Ahrens, general sales man- 
ager of Cadillac-LaSalle, has been an 
interested observer of results of the 
“new car guarantee plan” and finds 
much in its favor. 

“Undoubtedly the program has in- 
stilled buying faith in used cars,” he 
says. “The plan has attracted a 
higher class of used car buyers, as 
exemplified by their higher credit 
rating. 

“Sales organization morale has 
been bettered. Salesmen have more 
confidence when they know the com- 
pany will stand definitely behind 
their customers’ used cars after de- 
livery. They are convinced their 
used car buyer is receiving as gen- 
uine a bargain as he would if he 
purchased a new Car. 

“Of importance is our conclusion 
that the policy expense is no higher. 
By reconditioning carefully and thor- 
oughly in the first instance, frequent 
repairs for customers after delivery 
have been practically eliminated. 

“Furthermore, the additional vol- 
ume of used car business far out- 
weighs the additional cost of service 
and repairs required by the new car 
guarantee.” 


Firth Carpet Appoints 

Fuller & Smith & Ross, Inc., New 
York, has been appointed to direct 
the advertising of Firth Carpet Com- 
pany, New York. 


Gets Seven-Up 


The Seven-Up Bottling Company, 
St. Louis, has named Anfenger Adver- 
tising Agency, Inc., St. Louis, to han- 
dle its territorial advertising. 


Joins Pedlar & Ryan 


Lew Happ, formerly with Brown & 
Tarcher, Ine., New York, has joined 
the media department of Pedlar & 
Ryan, Ine., New York. 


altimoreans are 
known for their 
loyalties—that goes 
for advertising 
media, too! 
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an There are just four magazines to choose from... Look for advertising gains because increased adver- 
™ each deserving of every consideration. Read all four tising patronage represents the thoughtful judgment 
of before you buy! of others who, like yourself, must squeeze the last 
as a fe a penny of value out of every advertising dollar. 


Mar a 


Read, and look for editorial enterprise . . . because it 
is that quality, more than any other, that spells success 
for a magazine. 


Pictorial Review was first in its field to 
publish the book-length novel ...a 
costly innovation for a women’s 10-cent 
magazine. And again, for the first time 
in women’s magazines, Pictorial Review 
pioneered courageously with a frank 
discussion of social diseases and other 
daring subjects. 


Look for newsstand increases because a rising 
newsstand sale expresses the considered opinion of 
readers and is the most reliable barometer of genuine 


interest in editorial content. 


Pictorial Review’s newsstand gains 
smashed all records in its field for 1937. 
The average monthly newsstand sale of 
635,000 copies for the last six months of 
this year is a gain of 240,000 copies...or 
61% . . . over the same period in 1936. 


Pictorial Review’s 152 new advertisers in 
1937 embrace many leading products. 
This added patronage resulted in a linage 
gain of 26% which is four times greater 
than the only other increase among the 
women’s 10-cent service magazines. 


Look for an advertising rate that is fair, equitable 
and in line with the costs for similar publications. 


Pictorial Review’s rate per page per 
thousand (and of course its milline rate) is 
the lowest of all four magazines in its field. 


Ww WwW Ww 


And so, we repeat, read all four before you buy. 
Here are definite yard-sticks by which you may 
measure value with utmost accuracy. Pictorial Review 
is not only willing, but content, to accept your 
decision if it is based upon the sound premise of .. . 
read, before you buy. 


Pictori al Review 
4 omtind Velineator x 
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Quiets Rumor 
of Schenley 
Agency Shift 


New York, Dec. 9.—Walter R. 
Greenlee, vice-president of Schenley 
Products Company, Inc., set to rest 
in a prepared statement this week 
rumors circulating to the effect that 
several of the Schenley brands as- 
signed to Brown & Tarcher, Inc., 
were scheduled to change hands. 

In fact, he stated, the agency has 
done such an “outstanding job” on 
the new Red and Black label brands 
that the company has felt warranted 
in substantially increasing the ap- 
propriation for the line, a move in- 
dicating “a vast expansion” of the 
advertising program being handled 
by Brown & Tarcher. The agency 
also is in charge of the company’s 
“Old Schenley,” and Belmont bottled- 
in-bond whiskies, import lines and 
of Old Quaker. 

Referring to Charles L. Clifford, 
Brown & Tarcher vice-president, Mr. 
Greenlee said, “He originated the idea 
that has made the Schenley’s Red 
and Black Label campaign a sensa- 
tional success during the short time 
it has been on the market and he 
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FIRST LASALLE STEP 


| 


| 
| 


This illustration shows a typical first step 

in the three-dimensional layout, gaining 

ultimate wood block effect, for the new 
LaSalle magazine series. 


will continue to create the Schenley 
advertising for the several major 
brands handled by his company.” 


Gets Worthington Mower 


Calkins & Holden, Inc., New York, 
has been appointed to direct adver- 
tising of Worthington Mower Com- 
pany, Stroudsburg, Pa., effective 
Jan. 1. 


| 


RAISED BLOCKS 
WIN DEPTH FOR 
LASALLE COPY 


Denny Reveals How 3-Dimen- 
sion Effect is Attained 


Detroit, Dec. 9.—Application of a 
new art technique in Cadillac Motor 
Car Company copy for the 1938 La- 
Salle was outlined to ADVERTISING 
AGE today by Frank J. Denny, adver- 
tising manager. 

At first glance, the LaSalle copy 
currently in national magazines and 
scheduled to run through spring, ap- 
pears to have been printed from 
finely-executed wood blocks. How- 
ever, a combination of scratchboard 
drawing and three-dimensional prep- 
aration of layouts has made that im- 
pression possible. Incidentally, the 
process is so carefully done that 
completion of each piece of major 
art work in a layout may take as 
much as 10 days. 

The process as described by Mr. 


Christmas present to your 


sales manager— RESULTS, by 


With old 
Santa at the top, and the small 


The Oregonian. The largest daily 
" circulation (116,583) of any 
Portland newspaper and the 


lowest milline rate, offer a swell 
combination. 


“big circulation’ 


milline tots down below, The 
Oregonian gives you full and 
cconomical coverage of a boom- 


ing market. 


Christmas grectings to all. 


POWER 


* UPSTATE 57.2% POR 


TLAND 42.8% 


RETAIL SALES IN *OREGON 


UPSTATE 60.3” 


PORTLAND 39.7% 


*Southwestern counties of Washington are part of the Oregon market. 


Color Representatives: ASSOCIATED WEEKLY Inc., New York, Chicago, Los Angeles, San Francisco 
National Representatives: VERREE & CONKLIN, 285 Madison Ave., New York 
333 N. Michigan Ave., Chicago * 321 Lafayette Blvd., Detroit * 5 Third St., San Francisco 


Vou have always haown Ladialle as the embodiment of 
ste a fort, bewsrene, flame -portormung vat, chesgned asad beat 
hey Codiiten, But wait till you wee and drive the ame LaSalle! 


anergy 
pree. Aad ttuffers the latent iss a hong hae of Cadillae cagiswer 
img as the Sy Geer Shit! 
‘The Syactomanie Shift @ wendard. There's mnthing vo 


WOODBLOCK EFFECT IN NEW LASALLE SERIES 


1 OFFERS NEW SMARTNESS AND LUXURY AND THRILLING NEW EASE OF contro. 


lenrn, nothing ter forget. But it literally revolushamines ceiving 
~- makes ot far casice and compber and safer. 

All chrough thie sew LaSefte V8 you will find juct what you 
would expert to Gad ie eenry Casdiflac built coe—Cadillec 


fene car! Not only is it amaxingly low in peice~-but it is ahmoss 
as casy om gamcline snd oi a0 any cas you could hay. 
Why not ser and drive the new LaSalle V-B today? © . 


With a scratchboard background and clever use of flapped paper, the new 
LaSalle series in magazines gets both natural three-dimensional and woodblock 
effect. 


Denny begins with development of 
the layout extended from a drafting 
board preliminary sketch to a three- 
dimensioned form. The background 
is of fabric. On the fabric are 
placed squares of paper correspond- 
ing in proportionate size to the ul- 
‘timate blocks of white space. Some 
\of these squares may be dead white, 
|others are apt to carry a fine shad- 
ling. The point of paramount inter- 
est at this juncture, aside from the 
use of the fabric as background, is 
the fact that some of these squares 
are raised, perhaps as much as a 
half inch from the background. 


Throw Natural Shadows 


| When treated with lights, these 
‘raised blocks throw natural shadows, 
land the complete unit is photo- 
| graphed. The fabric stands out in 
{the ‘background as an ultra-fine pat- 
jtern; the shadows are thrown per- 
tfectly as the layout calls for, and a 
natural effect is achieved in the 
photograph giving the most com- 
plete possible impression of a tri-di- 
mensioned unit. 

Actual art work, which ultimately 
appears along with copy in the 
white or tinted squares, is done on 
scratchboard. This process, ex- 
plained Mr. Denney, allows for the 
obtaining of gradations of shading 
on white or black ground. The 


scratchboard itself is white. When 
scratched with a fine steel point the 
white comes off and a black ground 
remains, and by facile use of the 
point any pattern or design effect 
desired—including complete scenes 
—can be obtained, the ultimate art- 
work bearing a thoroughgoing re- 
semblance to wood blocks. 

Should white be desired on black, 
the scratchboard is covered with 
black, and the black is then 
scratched off, leaving the white. 
Thus, when the artist goes to work 
on the section of the illustration 
portraying the usually solid black 
car, he paints in this section in 
black, then scratches out the high- 
lights and the design lines of the 
car, 

The final pieces of art are either 
stripped into the background photo 
graph or the copy blocks are double 
printed in by the engraver. Most of 
the new LaSalle series bleed off the 
page via the fabric design which 
makes the complete background. 

MacManus, John & Adams, Inc., is 
the agency in charge of the cam- 
paign. 


Narosny to Agency 
Albert Narosny, formerly with the 
Cleveland Plain Dealer, has joined 
Ohio Advertising Agency, Cleveland, 
as account executive. 


in the B 


“1937” 


the Janua 


330 S. Wells St. 


axing FIELD! 


answer to this 


25th issue 0 
+1938” pre 


rv Sth issue. 


war. BAKERS 


jon. 
questi ° 


dictions, S€¢ 


jal Leadership” 
HELPER ABC. 


Chicago, Hlinols 


sia 


a ‘ie & im ¥ et z gry a : eee : NONE e : ers Rigs ‘ ; ee ihe: 7 eg ee . ee eb ee : 
2 *8 # : ay . “ - a ae ey, Sila * eo " ore Fs Pain é Z 7 Pe eee Oe ? & age ail ey ‘ 
. ee is oe 2 . if . enon 7 ae, . War 3 é “eetY Ss at z i 3 Talis ee mt le ca 2 EP ah, : : ee ei at. en may ery 4 a at eee 
; Py ee ee Dece 
: M a T SS —— 
ee > 
pee soe | } J ie as "i a ge oe ies : pe ee ge Dre 
' Sense Bre % 
ao ats ‘i 3 
| i‘ : AT .i 
pook oki 3t) a iy ; 
gh an , comes 
! é F got ee el a ea 
. ‘ me i +o, a 
‘ RS ; 
: A °F) inn Pp 
¢ a + 4s | Rg fring . sal 
‘i 7 ; 
, : | “ ' es ae 
‘ i we 4 aie cc ‘ 
; ; ‘i _ «ten Is f*, a? — Fal 
; i | & 4 . 4 By ‘ EB - 7 i is 
. pea. i \ Wi -4 a es Gy 
ae 3 ie oe . Ay VJ, pms ne ae 
% “4 co gah 4 h . Tee 4 oe | ¥ I al 
Pe ie: Pa Al ” fi Pang ae ¥ fag Si ~ Ca ae 
z a5 a) | : ag i ; ia. ee 7 a ‘ ee Pais z. oe am 
eee Fa eee ‘ ee ky ome PF i ae r Se eee : 
neces A “es ~ pare pe Win 
meee PY eae | ‘ — ae vis - : ee y 
ae) anche . Sues % eo . 4 Vee ‘oe ae 
ee ae ~ StF OO ae we ae a ee res, Ske ss Pa ’ 
She Poe : fs » a - 3 gh . eae ear ‘ i 
PONT se aad & ry wb ial Ce ek ay ee ewes et ee a. ’ 
ie se, —— a = = & (mg rs ae os SP a © See ie nae a ry 
ape ietel SS ODS . ; OE oi acini: <a a : mae». 
tae tae ‘ Sar : . 
a fe cata ie 4 he. 
eae a f 
aoa ae a 
ah ee 
here tee ‘i Sn , ¥ saereegrade ae : - — —_ ; 
- ae ey ; ~~, And sotes : . whl os wees ccod * 
oe “h a * . 
Soonre ae _ ; ; 
: -) 4 ‘ re 8 Rick 26 : 
Pera . ae ame ne ; ch ORG : Ree  Baste@ 
: ee ——————————————————— = = = == - <== nn ana — Cee ie Bone fo FEE Mais s y ; Pi MEW ano Priva for 
ees ae ape STE “ P : ; ’ Pobre on 5 TER Cag 
male ll , ; ‘i x whend ng ee 
erence pt, at) og ih EE eH EA : aie me rcs er ang Ma, 
Se ieee Ka ae iy Bo Sate a suad odediny 2. ey RELY: DP rae Seth Recent ther den 
BS ne oy, ~~ - we aoe See ‘ “Bead "tA Tage Fas kee alan ead Pn FP Piey theese Sefer prcateng 
ees Ye >> eet a a ee RS ALE Se eee ra Fe Ne esteecmtiney 
ae i 4 A 434 ~~ . a « eit ee aa ete 2 is £ . ‘tity Se re ae eas re hiner ht ae 
tee ‘a 2 rs Bee ee eg “Ge. 73 te cre he ne, : 
a y VA , : SON ne RS eee MS pews graneeioet map 
vn ° AN F a EN i EK BU ae a8. pie, Sa oF : 
a : ox ee rs ee BFE ea, Ca 
Be ve a ' a ad gear be oe 2 Es eS Seay PEE: Pept 7) ae a 
ice TT ee j c po ag meee ax ee ‘ Se sere) aa a ene hk enn 
£ ————— pees pS ee » aR EEO ae eee ~ aes Sie Be ard: : ’ ¢ 
ee. eS ; Sy e | ey et eve ome: ye sf 2 a iar we PSA, eo ie Po at eo - ye ae: bite ek nos ies: Bem Se a fice | 
¥ e ra tis “ FR | y fr 
: oa S 
i fe 
oa i sy 
z= a eat sel rea . 3 = My 
i ee Mc be 
: "7 y" » , 
age —_. y> ee | ——— as | 
fon ie ee. ‘ ti ooo: —————————— — 
sit ao & px? é ] 
+ ‘ = oa ps: Fy eas J ) | 
ge So8d ST 
: eae a: ce vA Vy, , 
afin nS . 5: Ms 
yn apenesy oe 
? Fre geal Y 
a tee a 
Pee $ 
= Soe rr 
Patio las f 
eee? ia 
ea oe e * 
ste an Sea 
abies * 
‘ae 
oe ae i | 
ae * Pe 
Meet sis 
Mii 2 
ae 
w % i Bon... sa ¢ 
Beet oe 
ee 
pig “- + 
Bs ee “ ; 
Lp see Bae: 
Po eae : —~ E 
e wise : 
Mtg ks Eh, 
ae? | e 7 
ee oe eee _ _ i 
: ae . vet's er SSS rn rare 
(ji pope ee tea : 
z Bee Mase + ; 
Ths ae i s 
; \\ 
\ 
\ d 
\\ 3 
} ~ | 
po | | 4 | 
7 ile eee © | iN. 
\ S- ] } is | 
: ~\ : re 
bin re ‘ a \ L—~ el © a ; 
tae - f - 
Cre eae v 
salaeet te Soe ee é r¢ ¢ . 3 
Es NEE Poe hes i ; > £5 , 
aoe eS MeR » “Sea Dp») Ae, r°) 
eater om - “en —_ 
Pe ‘ . . ae - oe een 
is fe a ¢ Sa aeenemeneaell — 
= | , AR ET 
a i . For the M77 5 PBA 
gon ’ December 
ieee ee ole loinc! e the 
ee eae ed HE ER. For 
eee | HELPER. 
ee ey 
Ney a ae rae . 
seins tea es | ae “50 Years of Ed 
: aE ee a - ' ees 
pi bie ea 
ee ks e Bw se 
- - 7 tes 
o ‘ Sage ; res | ce 
te a i ee ty — 
a ae: Sa ae . 
ee eae aoe 
be See a an 
See coy 
SS let! SM 
ea oo vig “a 
oy ae ee 
Sg) SO" IY) ae caren 
See Fey ey P 
‘Sete. at aa Bilge : 
Se 
oe pane ae a 
le TR Se 
rcs eee 
f Oran a ta a Naa 5d ‘ Ss ‘ Me on > Fe ae tate ef aie ; 7 Pe oreN es Fe Ve Cine nears" § acy F x Lees ; i gs (ee ates. sh RE Xe : Ley eee wae Ke Res Mh Due eit isa a ~ pe Nee i y 7S ae Be Ee Ripe Be coset d Fyre “Ne 2 


7 December 13, 1937 ADVERTISING AGE | 9 


ie: 
8 


N 


8 


SEASON'S 
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GREETINGS 


WSB Atlanta NBC 
WAGA| Atlanta NBC 
, WFBR Baltimore NBC 
‘ WAAB| Boston MBS 
WNAC| Boston NBC 
WICC Bridgeport NBC 
: WEBR Buffalo NBC 
= WBEN Buffalo NBC 
“ WCHS } Charleston,W.Va.| CBS 
he : | WGAR| Cleveland CBS 
— . : bo. WFAA | Dallas NBC 
: As the holiday season approaches, we bid bli aa 
rt- tte iets , . 3. KVOD Denver NBC 
— farewell to the year that 1S past with thank- WIR Detroit CBS 
a ’ Ne _ ; KPRC Houston NBC 
> fulness for the definite and encouraging WFBM | Indianapolis | CBS 
s es . WDAF | Kansas City NBC 
- : KARK Little Rock NBC 
; progress it has brought. Such success as ee Ne 
‘h- KECA Los Angeles NBC 
he has fallen to our lot, we owe to the many ad- ie ee man 
wd ; . WLLH Lowell YN 
4 vertisers whom we have hd the privilege WTM} | Milwaukee NBC 
ne . : : meso WSM Nashville NBC 
oF ,  ofserving; and we take this opportunity to: WEMD | Mew Stone | Wee 
. | * a ‘ * WTAR | Norfolk NBC 
m- a : WFIL Philadelphia NBC 
«. express the hope that the services we have ia | Saas 
; ‘ x . he KEX Portland, Ore. NBC 
nef rendered therm may alsovhave contributed WEAN| Providence NBC 
ae | v |. en Dao WRTD | Richmond,Va. [| NBC 
- | . totheir success. With the hope that the New - KSL_ | SaltLake City | CBS 
ree mn : WOAI San Antonio NBC 
} KOMO | Seattle NBC 
Year may,be for all of us a year of continued roo} seule aa 
: KHQ Spok: NBC 
progress, we extend to our advertisers and at ae 
; ; WMaAS | Springfield CBS 
their agencies, and to all who may chance KVOO | Tulsa NBC 
KFH Wichita CBS 
to read this, our sincere wishes for a joyous Also 
THE YANKEE NETWORK 
P THE COLONIAL NETWORK 
holiday season. TEXAS QUALITY NETWORK 


Represented throughout the United States by 


EDWARD PETRY & CO. 
INCORPORATED 

NEW YORK . DETROIT 

CHICAGO ° SAN FRANCISCO 
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Promotion Birds 
Fly to Roost in 
Agency Offices 


New York, Dec. 8—Business 
routine in 150 New York advertising 
offices came to an abrupt halt late 
last Friday as one of the most novel 
promotion stunts in years broke 
without a word of warning. 

Sponsored by Harper’s Bazaar, 
flocks of carrier pigeons brought to 
publishers and advertisers news of a 
special mid-March issue of the maga- 
zine, to be edited in Paris, devoted to 
spring fashion openings and timed 
for distribution at the height of the 


—— 
spring season. For some time the 
publication has been using carrier 
pigeons to carry last minute fashion 
information from Manhattan bound 
ocean liners to the editorial offices. 


Dramatize Editorial Service 


Thus, the actual delivery of the 
birds to prospective advertisers’ 
offices served to dramatize not only 
the magazine’s editorial service but 
the news of the special issue as well. 
Western Union messenger boys de- 
livered a metal cage containing a 
pigeon to each of the prospects. Tags 
attached to the pigeons bore this mes- 
sage: 

“This will introduce James. James 
is a carrier pigeon, one of more than 
a hundred employed by us for ship- 
to-shore service. Open the metal 


container he wears. The contents are 
yours to keep. The bird we would 
like back; he will go home of his own 
accord if you will take him to a win- 
dow and coo, ‘Home, James’.” 

All of the birds were back at the 


magazine’s offices before nightfall. 


McCall Forms Agency, 


Gets New Account 

Chester McCall, formerly vice-pres- 
ident in charge of the New York of- 
fice of United States Advertising 
Corporation, has formed his own ad- 
vertising agency, Chester H. McCall 
Company, with office in the General 
Motors bldg., New York. 

Marcel Rochas, New York, has 
named the agency to direct its ad- 
vertising. Newspapers, class maga- 
zines and direct mail will be used 
in a campaign to break in January. 


“Republic and Gazette” 
Annual Has 160 Pages 


The annual “Romantic-Progres- 
sive Arizona” copy of the Phoenix 
Republic and Gazette, issued Nov. 
20-21, contained 160 pages with 12,- 
500 inches of advertising, it was an- 
nounced. 

Seventy thousand copies were is- 
sued and the 10 sections included 
650 separate Arizona stories. 


Editorial Schedule 


Given to Advertisers 

The editors of Hotel Management 
and Restaurant Management have 
prepared an editorial schedule for 
1938. 

The size of the average rate card, 
this card gives an outline of the spe- 
cial emphasis for each issue during 
1938. 


1 


, HAPPY Now, HE'S IN 

GOOD WITH THE BOSS— 
TELLING HIM ABOUT THE 
TouRTH FAMILY / 


Cheers, not leers, {or old D. P.! The FOURTH FAMILY is good news for the 


boss of any advertising budget. Selling 4 instead 3 swings carry-over into turn-over. 


The FOURTH FAMILY represents the plus circulation of the daily Journal, which 


NEW YORK e 


PHILADELPHIA e DETR 


OIT e SAN FRANCISCO e 


LOS ANGELES e 


with a 31% lead in Portland, reaches 4 families to every 3 families reached by the 
second paper. Ask Portland merchants! During the first ten months of 1937 they 
used over twice as much linage in the Journal as in the second paper (a lead of 
2,779,472 lines) and more linage than in both other Portland papers combined. 
The FOURTH FAMILY means good business for them—good business for you! 


THE JOURNAL 
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HOME PLANNING 
BUREAU SET UP 
BY GAS GROUP 


'38 Campaign Will Seek to 
Spur Building 


New York, Dec. 8.—In the belief 
that its projected program will add 
heavy stimulus to the housing indus- 
try, the American Gas Association 
today announced a plan whicn calls 
for nation-wide concentration upon 
the problem of equipping new homes 
and modernizing old ones with gas 
appliances. 

A new Home Appliance Planning 
Bureau has been set up under the 
direction of J. F. Quinlan to promote 
the new plan. This will be publicized 
through the association’s regular 
campaign, as reported in ADVERTISING 
AGE of Sept. 13, and by means of 
model homes to be erected and dem- 
onstrated through co-operation of 
hundreds of gas utility companies, 
gas equipment manufacturers and 
building material manufacturers, 
along with local architects and build- 
ers. It is not intended to furnish 
house plans for prospective home 
owners but to turn over inquiries re- 
ceived from the shows to local ar- 
chitects and local builders, for whom 
the association will maintain a serv- 
ice relating to gas appliance installa- 
tions. 


Prepare for Future 


One of the theses to be plugged, it 
was said, is that new homes should 
be built with full consideration of 
future gas equipment needs and it 
was thought that this idea can be 
sold to the home-buying public 
through the proper display of old 
homes as well as new, fully equipped 
with the latest and best in automatic 
gas cooking and refrigeration, gas 
water heating, automatic gas house- 
heating, and incineration and air 
eonditioning appliances. 

The program will be carried out 
energetically both in this country 
and in Canada, where it will be pro- 
moted by the Canadian Gas Associa- 
tion, and the American association 
will work with the government and 
building material manufacturers to 
stimulate interest in construction of 
new homes built for up-to-date living. 

It was stated that more than 1,500 
gas companies are at present serv- 
icing a population of 80,500,000 with 
manufactured and natural gas fuel 
through some 16,500,000 meters, and 
that the annual revenues of the in- 
dustry, including both manufactured 
and natural gas companies, aggre- 
gate $770,000,000. Capital investment 
in the gas business was reported to 
total $5,000,000,000. 

The association has appropriated 
approximately half a million dollars 
for advertising and promotion of the 
use of gas in 1938. 


“LADY OF 
THE 
HOUSE 
IN?” 


. is the first question every smart 
house-to-house salesman asks — be- 
cause he knows SHE buys! @ 1,515,000 
Family Circle readers are all BUYERS 
—housewives who shop at chain gro- 
cery stores; get The Family Circle 
regularly; read it choronahly @ So 
N.B.—the lady of the house is always 
IN to Family Circle advertisers. 


Dece! 
———— 


— 


, ote r Re ete oak at 7 7 t Rts 2 
* i saieal ee eh My tees : pe ee : 
ae r be re, m %. J ole Ps os es = ss, tan a > “ ~ _ * " 
ot : oe i 8 €-" Uc) oa eee : 3 hg he w ea es 45 * o, oe? = i : ta fit Sar ee ! A WEE ote = bp he - ee, 
> ; , a S a oe Poe ede Lim Spi! ab . Wee al 
i 3 J . ‘ hte: i ae as 
‘ i 
a i 
v a *% “ im “) 
ee 
i | | Me | 
| PB | 
| 
snr, pened a 
ee lye 
ee iy ae ' 
Bee aie | 
beret fae te:  ———————————<S——[— iO ———— —_—_—_—_—_—_—_-____—_—__aea_————————ee—— 
ee ae Ta ___ 
ae see 0 
i ee 4 
aie eee C 
Set 4 oe ee thet fot cee Sao SAE ENS SET et re 
a aoe ry eee, * 
cS Gael tee Seer Z 
Laat 1 Pi zB . 
IOC ae ee ay F Ss ee 
Bee vd | OLD DRI U G 
YA: a a ae weet, ser ry, 
Ree ge eos eee “a 
Far cee ae Pre Be & 
er Eee as 
ake Ry eneoee” ito KS 
ba : ew ME : 
eA ae) i a 
ie are {t 
ire ae e3.4 
Smilies os ae WP 
ey svat Eee 
Sy aia DS SM in, 
ee Ae Ses 
Pn ar Sept sggem eh as 
we ; 2 + ag ent? oR ces 
ame 
Fine neler ” 
Hn sto aa ed { ) rs 
4g a i “e Stte 
sh etek ee se 
Rs ae ane Pe oy ee 
i We itaten sed Hig i i" of ta ‘saifes 3s gt 
Pe ge eh ae Se NTeaeY ~ ee, is. 
7 < OS RRO e fre 
Bk: ity TF “Fete Sait? 
ae ng her Fee” Ne 
a 4 NS tee BF: ° $48) 
OF Bi OAS ” * ’ ba, te oy “es IRR RT eet — ts>* 
: eile ST ae ERY ie aa NE io hy aes 
jig aes ) a tee: ?) ae eb ee a Oe Sep Ta 07} pare 
baeis : ’ - a - pie Bae poh igat + tae St eee a 
Spee geen oP, +e; een . - f ae i & Bi an See yet oS 
05-7 aeel etk ek etd wieder ee a 2erene 3 t hs Fe F 3% w'-. 33 
ale RAM ES Ney ; eerie: ‘ im si oe , 
ip eae. | Bigot Bag Daa ie ’ 4 ‘ ee : . cae. WER —, Y 
; a ee «5. "aig Pr ‘ ? gia ee Ne A ba 
A a et. ts ‘ * See oP =. 
ee — » shige , “ ie Pc Pay wees P54 wi = ae head, > fos S 
vie at ?: q : \ ‘ P rhk ARS ait iS , Bap ts ” 4 a ‘ 
Os ta roy » ‘ % mt Y ns “ Tw, 
eR. ae 7% ar Sth ALS Hers Sanit Laseresce “q sh Peete. jut aa ‘pees a oe Sr co 
Mina Frenette Day 45% -- ee ee iene se , sige StL hie lel ae » Sikeee so eS etce 
st ae ae “ We Bear 2 a ey oe al ,  maemeemonmmes 1 bee see's 
OSEAN eee 2 re a WC nat re Pe f sp ahasaitereice sien i SAR BEM RIM ESF 
om hr ae Fy f 2 Igy Si a PPD a tas ; 4% ‘ i, ; wer se ry «oh As oe ce Sd 3 Pon ot a. 3 
‘ 5 o- , - ese FING << y St . ” re << eb : a he 2 
& FE eg res enya We Gy & Bas < SEIS Fh Ais ~ ye o ee 
OE ge Re | 73 Ee F Aa; Re ee ae Od : oa Sheila No ee 
feet Uo yh See Peek. IR ee Pi: ie : atid ¥ 2, tard) " awe 2 
Me i Wee. ala E * Peake Sy ve oy PAs SER | hey soe sett 61 a5 be 
irae! ae aay ‘AME Wiis 3 es Oh Pa? sa rated 29) ae OMS . 
i is iss a Pie re Ro ees pr eer Eee Sa rs : ieee. ¥ afer TET 1) 
ae ¢ ft TE TES Ee Br. Vee te wie nk < 
Beas SL oPe S ie. ea yy, oes ss. —— s Bo RS oe BS POR Sat | GS OOo ts Se J 
: “aes pt hale Py bed: . ir . etl 4 Cee Ino eae eee > |. RRS Beans Ree , BRA ee P35 eS oe 
ea” mae / "6 ie! cate, i? Re rebate Sete PRT: or . Bile eae ae © Se Be *. ib zat ' oes My 
4i oe a ~ i SRS Y age! 7 (RB i eS aa ? es 6a °F oer ss ier a SCRE. 
Pas tte ; CES ee ar Seo ied Boda: ? Bo aR Meee, QO 
RE ee} ee aa , erway": re 6 hae sae ae. ta Yr . Seok ee baie ADe lt YY: RPT o7 athe. Sosborh Bn, 
ei arenas ee as se Py as A ieee os Oa a - COREE SS Deer bss $5.45 He emvites a Seis, 
ET hss) Nae ee fre 3 Mngt <¥t ' * Ry poe! s~ ff 0 fig? she y a Pe Ao che uke ie oA ney we cbse 
eA hte és tes **y ? Pint oat (ate oe » PON SAY 4 A Ne foot ERR OY. poate 9 ay 
Pie Jeena ie Vater ae PT ee ae hee tes ee Say Kies ste SEs 
Poe ok eng ih, 7a sree By. Si, ° 4 ae at Re RD ¢ APRS SPE pass 
2 Sekt nes en oe ate . kee a oO A 26 i; hoe wk Wie Sotnat Rava ea 
Ces: omen >t Pte ; CSRS EE eo WS - mt tie am Bre 4 Case Seon a yc Wis 
gh ae ee bres : 2” See, Cree, 4 7 P75 % ty 7 te : PL. Ss > * Stew A we a 
- ASE wo @.2 £2 i “Cee tt Wada, ae a ae ee aS sae 3 of 2 Bee Sees ae : 
Bet ae a le < | ee Ti Bikrerc)s er) weer neg wae a : Meg Kis ere % > 
Bie yr pike hoe) Ae Be Rei ORS 7 Me Ne ees. ) ESSA 2a Lie Ces Pe Re. fo. RN ee ee 
Seo oe mer: . hag ieee * gt epee, O° Oe Ceeey * Flee Sa a Fey Se ‘ t 5 ey. eg 
Relea 4 2 —Y oF 3) wage 7 - ‘. +4 ge to) SNOT ae +] ¢ He: EE se J a: ie a > at d PS ay : 
Bae. 2. Lei. > MP SH a PRES pe He ie "2 Ce ween TCA Pao seks Pog ess = a Tee SF Ber A 
RAE era hs aa ky rd “a as -— gt Bots: att, oa oh 2 ethers: SS Sede ee a eit. PR PK OR Ae eS oF: sh: Bae a 
Bie ee cena ee  : i TOR SURO aE Sard PERO ae ABE ag AR EO hE eee BEATE, <a Sa. ee Se a, oe fh 
a ita ee a Sete et BEC As py a RN ie OS Ein Oracle 3 a ae Rs Lo Arey RY) 
ees = . ae a fF ET ARM GEE IG . fi A 5 4 =e es 3 "st +45 Reboot Ba aes ae <> a: 
_ : FOR aa: ee en Se Se ’ mS a | > ie x SY GR Bn 
a ee per pee sigs ay Use ay Pi ” ~ "Ot ay <n Se ae as ss rah < yet) Fen R Eas Chat . 4 a f an 
Foe ee i git £2 tse ee : ‘J Rae: ‘ Dee, 0S ie Bi 77 ae SE ioe CSD 
% vere Pah RY eo: ; A Ey Be ee 5 RRR are S ARTES sri A arte 
Bway pV SR aS | SY Pg ‘ B Wha =3% ; ee - Mog Se RO 0, Saas Coes a 2 
es Be bape =: Bee Soo NS GY. Uap aS, “Nba. hy een ETE eo ; SS ee at Re SF pes 
cee eee 4g 5 om sien ‘2% MEF Bs SUgieee - Le pein neon ae Sa Be: : 
te oe : ‘ a Rees =! dyis*r EES ee pig 8A 235 og EN). 
Setse : 2 BAN: Re eel PP eteas <7 , . pe a “aie a “uy Ses PE Sata eS Ss 
: ' Be) " E Ms oe ee @ 0h 7. SaRER Ne ede ‘Ig 
sae ee wn? .4o. aS See Sr on Os By Dike eae Ag So ks See. Bere ‘ 
wen oe Rr egcre sight = iets | ee se Le cues a 3 af ¥ | = See eee hy 2 AW Raaes OC BR Ee &- JE on £34 rEg 
Sh ee eee er gree fe Gh tAGR RR SD RATA SP ter ae als 4! me mari pie eae ae id age 
wk Ess ~ $$ es ‘ ye 22 ae of wnt Weel CE CN a Mais «9M Der Stee ai PF D SS ee BS Eyes 
3 eT Le ras AP , SE a RRS a BY y Ce atep Ba. iu. eae i re 
O24 eC AU NE » 2S ord a, Bs +. A CAE Rn et) ae wre 2 , TS est dates i} Lh a RI a Min) 
Pers y Ks Fe Ng a7 A a a PAW) ater eet Peso ee nge ss 5. Fo. pares ane BS AS: See at els uf0S BAe Rag eid See 
Sry ct hea - : REGRESS SNS toe a Se tee rs Se ceed Seer A SS ea er hee 
re Ase . ' WS ee earn Cae! : ot POP 2 Ny o 4] ad C ooh ieee <. MS “ ~ ah ard TS] 
ee ; ee ne Ae oes Cie tee > “ek Bees .s e: es a a Fee ed BS RR: aS. # Rae £5 a: oh 
Re saa ree Say get! was ore ly Gienees Bay ae er et Wear. #: ey NS) gr Sy A 
‘ Pdr Ad xen 7a PA Steer s 3 9 Or Tie ae, Fe eae mY > Be x of 4 ss Se “ Cae i 
o e kas, kr SR ae Su Ses ees Bars oe SPM: tebe feat Se Saget RE Be: 
: = Re aor 8s Ses “SR a v- Pica trae US Sans Se ¢ Saar aes Saar) EO”, LPG wee’: 
“ ear WANE, | SME ARR ce iS Se, Bee ais Thar ¥ 7 ‘3 st OM. Sear Oa hkl $¥ gi 
pba hg aa Me faa BP od “Rede o. SLED, Sale  e iN if ne See OP. see Bk 
‘ Bean : WES: SSE ES () RRB rite <a Me t , AE i ASO Ry RY tye ae EON oy ay 
; ty may 2c Se A Reekesee - am SSS Shee A mepec esses S Ka" i, S ty wos > at, Sy “Orth yes at 
oe eee penne aa Re OE FS SRR OR WN 0 AA 2° SOR AS SIE S ke 
; Aes AS SONG | | SERRE eA Soe $i Seeks Gs OM BN. Nae Rend 3 Be che ‘> fT aoa BS Joes 
WE Py Pete ‘ oye gah, > ames fo, ste ey Set NSE 3 Leap tential ce AL Ones wt 
Bay SM LY Sg SRNL Ie BRacsty toh en ’ OME CLS aM eer Doty a rad ? 
See NEA. Sa) Hy TS oN Te Se Byes att yes: oS ee ee ney id iaaey 4 
“a? “ Ox. el Se DO ie a) a Tow o.* Ps ~ - } * ~ ptesiht 
, on aes Sat } CEE SG EER FR Bae Fe oer ef BBE Be (ae yee oats eee de Os 
ee ‘ pt a eae Y we Te SAT RR BR es Fe oe 2? we %, SERS RCEae eae eh J 7 
i eae { Se ce} We eRe Bae SS ye a | Sano =| | eh Eg - 
i Rar ck Y jo SURE BRE, SR ee te RRS Se SMM? SC SE ef de 
Sac Re ry ig Sab SERPS Ba Ba i Aa bee: 5 i a 
i hae MEERA RS UME: 20 WRT tee eco FN ee ties 
; ‘ ~ ay SARS Bees semetteee Da ir, Se. es Sf eae De F 
By Ae ay eet bys S> SR ae eae " ra 
7 t- nes ERS - >.” > om iy 2 san A, "Soe. 1 | TER ae : 
j : : ERIE! 2 SS ge Kier SRA oS. | OR 
Bard ee . se et 40 Spas AE sees hai fi * SHARE, Ca (2: Saas 
Bets dubs eye ees AES ALE or S : ROOTS Sh Oa ee eS abteaee be thi . 9) ae 
Tee eee e3 sept! eae Oo en Re Ra ae Seo Bie) eS | eae AK 
cae eee ne: eo sald BRR SRR ek SNS OURO sala oh ee “Cea aS 
Sane a te et Fg OF . > a, tos he See Sy 2. Sage r ‘Z 
We eens ee Het pe hy eS RET SF ‘ 
ig Soe CR paaely. 4 eer SS ere, ~ 5% OO A x coe BaP aS -! 
Riera te ae gee — : wt ae ne tas Bi a Sie 5 Fe RO Bey ae ~ Por py 
np ae ean Ba Sain ‘4 3 ea a eee: TR MSS Le SO ; 
erin ee Yh _- ~ ROSNER nee c° < ER Fs : ee oF 4 
oper Eg teeter vs et a Geet ci? ee 
Sees rh one ee BES ae er au sey ce es . 
Fie eae MM . PR tse Scape 2: oi Set. b te \ at 
ii Cag) ee SURES > ee uss tiari oo ’ m, a se. - Rats Sao eee: 
cop, as ee Re 0 cates = eee ern eS 
i BIS te aici eo ‘ = cM SI. inate ae eS: 
or eee , sy i 7 y A str Jae et 4 
3 ea ce See Stas FE ig, RAS NT a Kentneeegt Ai 
sees _—7 Bo cg ee SO) 3) alae A nS 
ay Basi as ete nt i , “ q “ee eee “ + UO i Se : Vela bad 3 
aes gg RST BH, Ee Ned mae; SS 
Sr plage he ae oats \<ee Se Ses S Setar oe “ 
; ene oe S Li se: Pe oe 
aii ss Sa "te, Cen.  Desss3 FY SI 
z Saar yee oan 2M aS ha 
Fs tiaeage Tg (faa * 2 & See r? 
Bis ee Sy cen oy tage. Bs . 
eee ake oe SS 
eS a Re ws 
ee aS _————————————————————— EEE 
7 ee 
* 
od ¥y 
Pe 17 
a 1 
ato ¥ 
a : py 
eo : Ps we 
a 
isk 
Bs 
» 
wh " 
ae ee 
2 ae tm 
a is of: a 
inte aan Si) a 
i ee: ee 
Fi ae, 4 ee 
1, es gr 
= or 
ee 
—————— 
; - ee 
4 ee ws ee 
: eatin se RE ee a ae eS Van SSS 
& a pres ape ae uF F 
ee hoO tlle eae 
| ‘ es. Bi ff ‘ a 
meshes FAMILY CIRCLE — 
4 a) 4 a r° 
pene a, At Cai a «gg . ; , 
Parc NT a et 
Moire eee oe vo,’ Bo Gg 
Ge HRs Reecre Tage < no S ; ' 
Le ee aes aie , \ = \ i ‘ 
Mpa tonsa Cehe Ee ee ke \ ie 
Seah red tas 9a if,  \ eee ae 
SEs Raia aha NO ra ae 5 s ‘ | 
bri eo ae ae eA i 
Sie Seine pulse é 2 att ee / 2 
wit Gate e ork ec o * 
ODES? ia 
OR i Seed gare 
poe ae OO ar 
ae ye DAT ae apt t A : 
ied recta Rear at £ x < Lhe ie 3 2 1 5 ; = aes Be oe” Si a ea ey Pe 2 < aaa % y Fi rid D Als : . ‘ 3 / 4 } i 


137 
—e 


December 13, 1937 


ADVERTISING AGE : 


THE INDUSTRY'S SOURCE OF 
NFORMATION 


ECAUSE the AIR CONDITIONING BLUE BOOK is 
the industry's only complete, centralized source of 
product and technical information it is the most effective 
medium to place your catalog material before the in- 
dustry. In the Catalog Section leading manufacturers 
give information on practically every item used in heating 
and air conditioning work. Its Classified Directory Section 
lists the products used by the field and under each head- 
ing is given the names of the manufacturers who make the 
item. This section is generously cross-indexed so that any 
product and its manufacturer may be located readily. 
The Trade Name Section lists the trade names used by 
the various manufacturers. The Technical Reference Data 
Section covers every phase of air conditioning . . . heating 
... cooling ... circulating . . . cleansing . . . humidifying 
. . . dehumidifying. 


This completeness of information causes contractors, 
dealers, consulting engineers, architects, large industrial 
users, manufacturers and wholesalers to refer to it many 
times each day ... and... each time these men make 
such reference the advertisers are benefited. 


Obtain your full share of 1938 business by placing 
your catalog material in the AIR CONDITIONING BLUE 
BOOK. Its complete information and complete coverage 
insures you pleasing results. Space reservations are now 
being accepted—write today for full details on rates, 
mechanical specifications and agency commissions. 


AIR CONDITIONING 
BLUE BOOK 


Published by the Publishers of . . . AUTOMATIC 
HEAT and AIR CONDITIONING . . . DOMESTIC 
ENGINEERING .. . PLUMBING and HEATING 
NEWS .. . THE PLUMBING and HEATING 
CATALOG-DIRECTORY . . . INSTITUTIONS. 


1900 Prairie Ave., Chicago, Illinois 
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The Educator Examines Radio 


Once each year representatives of 
the broadcasting industry gather 
with representatives of the consumer 
and of education to discuss the edu- 
cational aspects of the broadcast me- 
dium. Usually, the conferences fol- 
low the same pattern, and this year’s 
conference, held in Chicago the first 
week of December, was no excep- 
tion. 

Perhaps the most intelligent com- 
ment on the meeting was that made 
by Howard Vincent O’Brien, Chicago 
Daily News columnist, who reported, 
after a full day spent in listening to 
the speeches, that while he had heard 
a lot of words and a lot of criticism, 
he had discovered no constructive 
suggestions for the improvement of 
radio as an educational force. 

That point is, as Mr. O’Brien him- 
self proceeded to prove by emphasiz- 
ing the need for programs addressed 
to a somewhat higher level of intel- 
ligence, that it is far easier to gen- 
eralize about a fault than it is to be 
specific about a remedy. 

If, as Mr. O’Brien and George H. 
Payne, Federal Communications Com- 
missioner, seem to feel, radio pro- 
grams now are generally addressed 
to a 12-year old intelligence, and not 
a very bright one at that, certainly 
not all of the blame can be placed 
on the shoulders of broadcasters and 
advertisers. At least some share of 


it must be accepted by that portion of 
the public (apparently a fairly large 
portion) which finds 12-year old pro- 
grams interesting and amusing. 

Under our present system of broad- 
casting, each set owner is his own 
final and irrevocable judge of the 
radio programs to which he wishes 
to listen, and since advertisers and 
broadcasters can stay in business 
only by pleasing a reasonable num- 
ber of their potential customers, the 
quality of their programs must 
closely approximate the type of pro- 
gram which the average listener 
wants to hear. 

Consequently, broadcasting as a 
whole must constantly maintain a 
program diet which is  approxi- 
mately, if not precisely, at the level 
which the bulk of listeners will ac- 
cept. To attempt to all pro- 
grams to the intellectual level which 
would please intellectuals would be 
suicidal for the industry. 

Yet no one will deny that many 
radio programs justly deserve criti- 
cism for their moronic tone, and 
could and should be improved. This 
is a job which broadcasters and ad- 
vertisers must tackle willingly, to 
make certain that as time goes on the 
general level of programs is’ im- 
proved. Otherwise, as Commissioner 
Payne says, “there is danger that 
radio will in time make us a nation 
of grown-up children.” 


raise 


Institutional 


With the need for business to sell 
itself to the public being emphasized 
on every hand, the advertisement of 
American Telephone and Telegraph 
Company in this week’s issue of na- 
tional magazines stands out a 
beacon light which all business might 
well follow in its attempts to re- 
create public confidence in the es- 
sential fairness and honesty of the 
business structure. 

This advertisement, headed, “Up 
from the Ranks,” pictures the presi- 
dents of each of the 18 Bell telephone 
companies and tells when they 
started in the telephone business, and 
the position in which they made their 
start. The striking point is that, as 
the headline says, every one of these 
individuals came up from the ranks. 
Here are 18 individuals, with an av- 
erage of 34 years’ service in the tele- 
phone industry, who started as clerks, 
stenographers, linemen and 


as 


opera- 


Advertising 


|tors, and who have now reached top 
executive rank in the biggest cor- 
/poration in the United States. 
Advertising like this, presenting 
| the facts of “big business” without 
|shouting and without bombast, is 
|}exactly what is needed to remind the 
'public that American business is 
/sound physically and morally, that 
'the tycoon of today is the worker of 
| yesterday, and that the gates of busi- 
;ness opportunity are still open wide 
|for the individual with courage and 
| effort and intelligence. 

| There has been some talk of the 
necessity for a co-operative campaign 
‘to resell industry to the public. Such 
la campaign would be worth-while in 
'telling a cover-all story for industry, 
|but the necessity for creating public 
| confidence in any individual company 
|;must still rest with that company. 
The A. T. & T. copy is a long step 
|forward in the right direction. 
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—Scribner’s 


"I'm allergic to White Rock." 


Man Wanted 

If you know a lad who's perfect 
and who wants a job, have him an- 
swer this ad which appeared in the 
classified columns of one of our lead- 
ing dailies last week: 

“Junior office and sales executive 
—-our ideal would be about 24 yrs. 
old, of old-fashioned Protestant par- 
ents, interested in life and nature. 
He should have a good fundamental 
knowledge, be now enrolled at best 
sources and not depend upon ‘picking 
up.’ He must doubt everything, 
listen to insults, be able to express 
facts clearly and well, verbally or 
written—-more with desire to express 
than to impress. He should hate 
every useless, ambiguous word or 
talk. Meet people well. Be willing 
to start at low salary and be nearly 
too modest to answer this ad. It is 
vital that we add one or even two 
men with those and a few more quali- 
fications to our small organization.” 


Editorials Continue 

The rage for editorial advertising 
of the  prestige-producing sort is 
spreading. Latest addition to the 
ranks is A. Kroch, Chicago’s most 
prominent purveyor of books, who 
runs a 70-line daily column in the 
| Tribune, headed “Books,” and edi- 
| torializing on this and that, includ- 
| ing such topics as the antics of his 
window-dresser, the hobbies of promi- 
nent men, etc. 


/One Way to Get a Lift 


If stock market flip-flops and busi- 
ness indices have given you that way- 
down-under feeling, take an hour or 
so off any day now. and wander 
through the retail shopping districts 
and the department stores. It’s a 
real tonic for the tired, and especially 
the depressed business man. Business 
may be off, wages and incomes down, 
but here you'll find more people than 
you thought there were in the world 
intent on buying, pushing, jostling, 
edging up to and away from count- 


ers, balancing packages and drop- 
ping them, and withall exhibiting 


good cheer and inner joy. It’s mighty 
hard to feel too depressed in an at- 
mosphere like that. Why don’t you 
try an hour of it today? 


Color Printing 

We've been running through a hun- 
dred examples of newspaper color 
|printing, both run of paper and 


Ad-lib 


bing 
gravure, and we’re glad to report 
progress. Taken as a whole, the stuff 
looks good, and certainly it has extra 
attention value. But it seems that a 


few advertisers are still trying to 
get color reproductions of copy that 


is too difficult for the newspaper 
press, and are ending up with a 
hodge-podge which may attract at- 
tention, but certainly doesn’t im- 
prove either legibility or appeal. 
Newspaper color is here to stay, and 
has already definitely proved its 


value, but advertisers should not at- 
tempt to make it do the impossible 
in the way of reproduction. 


Gas Co-Op 


Out in Montana the boys organized 
a gas co-op in 1933 which isn’t caus- 
ing too much happiness among the 
oil companies. The other day the 
co-op took a half page in the Helena 
Independent to announce a new sta- 
tion, and to report on its achieve- 
ments to date. 

Among other things, the copy says 
the co-op has paid $130,000 in divi- 
dends to members, has stations all 
over the state, and “takes the profit 
which has been going to absentee 
owners of the big oil companies and 
distributes it monthly to its Mon- 
tana members.” It sells only Mon- 
tana gas, and reports a membership 
of 8,000, which doesn’t sound like 
very much until you discover that 
less than 21,000 passenger cars are 
registered in the state. Speaking 
relatively, we think it covers a wider 
area, and is patronized by a greater 
percentage of its potential market, 
than any other co-op in the country. 


Jottings 


Pictorial newspaper streamers made 
their appearance last week, for what 
we believe is the first time. The Chi- 
cago-American decorated an 8-column 
Page 1 head with two line drawings 
between the words Schenley’s 
Cream of Kentucky is trying to prove 
|that if you have the high ideals of 
_the true artist type, you'll appreciate 
\“this glorious work of art by Ken- 
jtucky distillers.” A head of Dean 
| Cornwell, doiie by Norman Rockwell, 
|shows just how the features indicate 
| true artistry Wonder how the 
Cafe Louis XIV liked having its ad 
jin the New York Sun the other week 
|right next to a Bell-ans piece headed, 
| “Help Stomach digest food.” 
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Information 
for 
Advertisers 


The following documents may be 
secured without charge from com. 
panies sponsoring them, or through 
ADVERTISING AGE, by any national ad- 
vertiser or advertising agency execu- 
tive writing on his business letter. 
head. 


No. 1268. 
Lives. 
National Geographic Magazine has 
issued this brochure, which gives de. 
tails of the publication’s net paid 
distribution by states, sections, cities, 
towns, counties and retail shopping 
areas of the United States, and by 
foreign countries. It also tabulates 
subscribers by occupation, and lists 
1937 advertisers. 


Where the First Million 


No. 1269. 
vest. 

This folder, issued by Michigan 
Farmer, shows Michigan topping the 
10 highest states of the country in 
increase in spendable farm income 
for the first six months of 1937 over 
the same period of last year. The 
publication’s coverage of this rich 
farm market is discussed. 


Another $200,000,000 Har. 


No. 1270. Southern Business — How 
to Get It! 7 
More than $450,000,000 has been in- 
vested in Southern industrial expan- 
sions in the 18 month period ending 
July 1, 1937, according to this folder 
issued by Manufacturers Record. A 
reader survey is outlined, showing 
the publication’s influence among 
Southern manufacturing leaders. 


No. 1271. 10 Acres of Farm Folks— 
Pennsylvania’s Billion Dollar In- 
dustry on Review. 

In these folders, Pennsylvania 
Farmer offers data about the advan- 
tages of its rotogravure farm show 
issue of Jan. 15, which ties in with 
the 1938 Pennsylvania Farm Show 
at Harrisburg. 


No. 1253. 1937 Liberty, Macfadden 
Women’s Group, True Story Cir 
culation. 

Macfadden Publications, Inc., has 
issued this detailed circulation 
analysis of Liberty, Macfadden Wo- 
men’s Group and True Story. It in- 
cludes circulation by states and geo- 
graphical divisions; in the 377 cities 
of more than 25,000 population; and 
in all places of more than 1,000 popu- 
lation, arranged by states and coun- 
ties. In all cases the figure is given 
for the combined total circulation, as 
well as for each unit. 


No. 1242. Profits Answer the Ques- 
tion—Why Should I Advertise to 
the Rural Market? 


Country Gentleman has issued this 
booklet containing retail, wholesale, 
government and other figures to 
show how and why the rural market 
is essential to the profits of manu 
facturers and distributors. Facts 
based on studies of wholesalers’ op- 
erations, and on breakdowns of re 
tail trade association studies in the 
food, drug and hardware fields show 
what the profit offered by rural 
America means. 


No. 1228. Survey of Users of Sim 
plicity Magazine. 

This report, issued by Simplicity 
Pattern Company, covers a recently 
completed Starch survey of users of 
Simplicity Magazine, based on 1,00? 
interviews. Interesting details are 
revealed in the microscopic inspec 
tion of these families’ employment. 
buying power and habits, brand pref: 
erences, car and appliance ownershiP 
and so on. 


No. 1252. Pacific Gold. 

Associated Weekly, the all inclu 
sive name for the magazine and 
comic sections of 12 newspapers in 
the seven Pacific Coast states, has 
issued this study which provides 4 
graphic picture of the Pacific Coast 
market, including buying power. 
sales, readership, and coverage of 
Associated Weekly by states, counties 
and cities. 


: ba e a Ee se a if ae 8 ee en $e ooo . ; Bn oa z 5. : , : - ay aon age 
Se So sy : ae 5 it Raatd , ; : ‘ ae Aang, ORE were Ps ty ae a A : es ae 
Set ccy ¥3 ve i : oA ; oat ‘igh * / Pe: 4 eran S aoe. § : ; i F e 1 a =. : nt r ; ¥ Bi ie aon : s ; ie 5 : - ses net . i ‘ se at ea a 2 
"ae ‘ J : : , ed ‘ , ) ‘ ‘ y o < : J hey 
: me 
es Dece 
= a es | — 
‘ ee 
ee EE — . . — 
“s 
| ee | 
i | 
j ro € | 
ses ~ wt bei E a 
| ver isin fe . ae i> i 
Se j : te = » a4 , 
“lak Pal ig 5, a2 i ig i ‘ 4 ; ? 
ot ie a pale a ey ea 
: ; a : ; ie | ne 
a ¥ : = es f v, a. le 
Ne oe < ; i. oy. zs 
Ege a~~. By , or aa | 
F . eo | 7 “ Brie te 
is 4 we f bh # + = é F 
} ee ~ 7. cag > ae | 
/ : ae if ee tet : SE RRL A TT AOR EE 
=a S ae me | 
- iipsieaaiacaiadanetinaiaiadd eS bt . : i Ae glee 
: ‘ itt 4 4) ‘ i eee | 
: 3 B43) Be -) oo 
sis SS 3 :  ..: a — 
Re] ee : << A : i —— 
; a es = . ' ie i : : ee , 
4 » * 4 ' ; eed 
SEN $$ aa ¢ Beet sali oe 
ath | a en é te — th ; car 
ieee ees‘ 1. ae ‘Wins Pe ee ee a is peas | 
te a. : Wels (ie | Cee a 
ali : a : 4 i at cy, awe - = nti Se ar * : | ; 
ou eee RERAG . eh a, : OB Bee ac a | 
AS WF By ag ME Lim a) ; a . te x iy 
et ere ee 7 ae 4 ey, 4 tia 3 Pa 4a -') 4 _— 
a ite ened some » Bs ‘i 5 rat 
hie) AE eee - —— a f i in A ;. , ye * > | 
ee Sey oe ane sities iy. ie iB a ‘ a | pk aid | he, Se | 
beet os a i fh ee 4 = te 
ee ee (at HR | Corvin Pca. iy | # 4 ect 
_ » a mit iy wee aa il 
pee i Pt £ i Ala 7 x a # os 
ae ae co 5" 4 | A | 1) ee fae * i 1 Ae Pee 
eee ; * ‘ Be) AN . SS en + ‘Seager c 
4 a Y iy 5 AES OM) 3 ——_— ad \s + * ay " fa 
+ 7 eral WY) Mt fas 9 _, 
2 cre peti Pr? iF = aos 
See my ; = ie wet a '¢ > a \ E 3 Bie. Retin’) ida ee pe? is, 
ee ra te: ee th Te ee | Aa tro gee wt . 
Be Pk Sa TS i z or. ee Site Pol Tarr saat ga 4 ba) 
ee pe oe ea F : . Ae ee i oN _ pbb pe Fo ee) a 
‘dieser = = i Poe a ee =e ae anne ff sy 
Reine aa ———- Bory i ; > Se : : Ea x as ee 
Pee " WY or q . i sae | y. . = * & ee i oe ; ’ 
Bice $ ial. v 5 a ee : 
es a rt << | ey, - ok 
ie ae ; ; @ : ‘ ie: eee 3 hie . \ eo ; rd 
EES ooh eee reer rr bs yi j hg: *% SF a | ae H | 
fae ra , . 2 ~~ ae a . sa m ‘ A 
eS. aoe Se — i Se eee DS i i 
ce eg Re ae ea Bs rag} 4 r i ‘ ae 
4p : } ;. a i: Mam Meee et i ih. a 
oo es ck. gabiies — “T_ © 3 ef) ”lC TC OO 
Cees : tf 9 |" we b. aw ss ( Sgr ee bei | 
ee abe omen nn. nonin enemas . ” EE ee eee \ we oe ee | 
BE eres er, nn Ve ~ 7 ape ah oS oe ib 
oy aaceagy Ce EE Re a me 
a Ra me noes “) fe oo ae fe Come a Ae i) GS is oA 4 > 
ee ce Vanda: | gh oS ae Gea ere ie : RO. : eae ee ae ‘ 
a CM tt fs : 
cn eee oe, bier = > a ok oe 7.) 3) i 
RE ee A Seika cing Merete ce tes aa 
oe 15 ae eg ae et ee Bi Re EPS 5 Me 
e ee ee eee D4 See i ate: enna Me ee hee 
‘ o ae ra Sie Bee ae eee ek Me cL al : P 
ae f | - VAI * ‘ F i ; 
ie ee 3 
Ate. es | 
oh? | sf 
pe ns 
Bg oe : 
Sey & en ag 
SR ae 
ie re 
coegeae : 
ane 
eine 
Dees aa 
AN oe 
a ac 
eo aae 
anal 
Aree 
oS pees 
Be Oe 
BRS be 
os SAL RN 
ea 
ae 
Ps : 
: a pee 
Panes 
peat ca. . 
ais —o 
A: oa iP a8 
oe ee 
bee ee 
eo. 
“Si oN 
ti. | Came 
Re intl — ab 
Hee ae | 
iil, 8 (<< Seat oe 
a. Re rem she 
oi re 
ae 
aheee oe 
Saga 9 
= igh, 
SO | 
- y 
me ee ig ei 
Bea tii 
ae Pe | 
= eee 
ay Decanters 
Ph Pree 
sa ites 
Lhe Di pleut hie 
sg BN 
ae 4 phic 
oe ae 
a Big : Mme 
| . i re ee 
ea Tae Tl 
7 fe au aero 
Tage oo Nemes 
eae er ee 
ae ae 
a 3 ae Nee 
a er | 
aah oe dah At 
a ee) Sa a | 
Ge alee Gat ‘ 
SY Seer ite 
See Re Ee SIAR 
we bc Fes “ Si ; 
RA creer a > 
Ee PRS Meta ‘ 
ce Ip a ar aah 
ese Ue oe ae “ ‘ ‘ & \ 1 ponree s 
etn tae = BEC ef ; = Sateen bs f re x $5 et NY Coes mpok pe j ‘ fe ae Ware i oe hee CHES ¥ Ae cae * % m ? a es k nar aes a? i We ila cae on tS whe He me ete ar i sane iy sae ene re ek at RF Reet & = EY a Teae. 


1937 


In) 


CS 


a 
ay be 
com- 
rough 
al ad- 
>X€Cu- 
etter. 


illion 


e has 
2s de. 

paid 
‘ities, 
pping 
id by 
llates 

lists 


Har. 


higan 
gE the 
‘'y in 
come 
over 
The 
rich 


How 


n in- 
<pan- 
iding 
older 
2. A 
wing 
nong 


lks— 
r In 


ania 
lvan- 
show 
with 
show 


December 13, 1937 


F4/dape 


ADVERTISING AG 


E the ei : a 
sak Ei 


13 


E /_ 


“We found 
read the lribune” 


American Can’ s “‘big- 
gest season since the 
introduction of canned 
beer’’ follows exclu- 
sive campaign in the 
Chicago Tribune 


ACKED into the accompanying letter is 

a record of accomplishment which should 
be of immediate interest to every sales or- 
ganization. 

The American Can Company’s successful 
use of newspaper advertising for Keglined 
beer cans emphasizes again that, when you 
want to get public acceptance for an idea or 
a product, the newspaper is basic. 

Every day of the year, the newspaper 
delivers an assured, constant audience which 
includes everyone who can be considered as 
a prospect or whose favorable opinion is 
desired. 

Day in and day out, the newspaper is the 
medium which people turn to eagerly as 
their primary source of information. It is 
the one which they consult voluntarily for 
the advertising of everything they buy at 
retail. 

It is the medium which enables the manu- 
facturer to discuss management policies in 
full. It is the one in which he can present 
his product with pictures, diagrams and de- 
tailed explanations so as to get full appre- 
ciation of its beauty, value, utility and 
economy. 

The newspaper is the medium in which he 
can start in selling right from scratch with- 
out costly preliminaries and without offense 
to an audience accustomed to being solicited 
in frank, straight-to-the-point fashion. 

It is the medium in which he can start or 
stop advertising to suit his needs—to in- 
crease it or reduce it quickly in individual 
markets in relation to public opinion, selling 
conditions and consumer buying power. 

It is the medium which gives his dealers 
productive direct selling in the communities 
in which they must get business if they are 
to stay in business. It is the one retailers 
throughout America use more than any 
other to get the billions of dollars of trade 
sold at retail year after year. 

No other advertising medium is so demon- 
strably basic to every selling job involving 
the public as is the newspaper. 

You will get at lower cost a greater share 
of the business out during the months ahead 


ADVERTISING DIVISION 
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Chicago Tribune 
hicago, Illinois 


Chicago Tribune becays somerked KEGLINED 
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rade. The Chicago Tribune 1g 10°76, 2mOnE men— 


reader interest 


the Sunday Tribune, ¢ 
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On each Monday, 


AMERICAN Can — 


NEw YORK CENTRAL BUILDING 
9 
230 Park AVENUE 
NEw York 


August 31, 1937 
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by making the newspaper the backbon 
your promotion program. 


e of 


And in Chicago you can take maximum 
advantage of the sales opportunities this 
great market presents by building your ad- 
vertising plan around the Tribune. Rates 
per 100,000 circulation are among the lowest 
in the advertising business. 


hicago Tribune 


THE WORLD'S GREATEST NEWSPAPER 
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DEALER STRESS 


Thousands Are Turning to Thi 
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This newspaper copy of Ready Foods 
Company, Chicago, introducing the first 
dog food product under its own brand, 
devotes almost half the space to’ com- 
prehensive dealer listing. 


Debut with Own 
Brand Product 


Chicago, Dec. 8.— Perkoid, “an 
added food tonic for which every dog 
has daily need,” made its debut this 
week as a major copy theme for the 
initial venture of Ready Foods Com- 
pany, Inc., in manufacture of a 
canned dog food product under its 
own brand. 

Test copy on Perk, the new prod- 
uct, was launched in several news- 
papers with future promotional ac- 
tivity dependent upon success regis- 
tered by the copy and expansion of 
distribution. Ready Foods has been 
making dog food for several years 
but heretofore confined its efforts to 
manufacture on order for other com- 
panies. 

Perkoid is a health building tonic 
developed by the company and util- 
ized as a major ingredient in Perk. 
Copy also stresses that the new dog 
food rates high in vitamins A, B, C, 
D and E. 

“No longer need your dog suffer 
perkoid deficiency in his daily diet,” 
declares the initial copy. “You can 
keep him keen in appetite and frisky 
in spirit. For every feeding supplies 
those build-up elements necessary to 
sustain your dog in vigorous health 
and strength.” 


Used 


An “amateur” testimonial is also 
featured in the test insertion with an 
illustration of a healthy pup topped 
by a ballcon comment: “I sure feel 
tops! It must be that Perk dog food 
with its perkoid tonic the boss feeds 
me every day.” 

With the introductory copy, a dog 
feeder is offered as a premium. This 
contrivance has two bowls, one for 
water and the other for food, both in 
a frame which cannot be tipped over. 


Dog ‘‘Testimonials” 


pe eS ¥ are & ee 


If you sell 
@ @ © be certain that your New York 
advertising reaches people as inter- 
ested in well-being and relaxation as 
they are in activities. The Sun’‘s aud- 
ience is made up of New Yorkers who 


not only want comfort in all its forms 
but have the means to enjoy modern, 


comfortable living. 
» Sun 


NEW YORK 


The new product is priced somewhat 
under the general dog food markét 
at three cans for 25 cents. A long 
list of local dealers is given in the 
copy. Mason Warner Company is the 
Ready Foods agency. 


To Atlantic Division 


W. E. Wechter has been named 
manager of the Atlantic division oil 
and gas engine sales of Worthington 
Pump & Machinery Company, Harri- 
son, N. Y. 


Robinson Buys Plant 


Robinson Outdoor Advertising 
Company, Lincoln, Neb., has  pur- 
chased the plant of Blue Valley Pos- 
ter Advertising Company, Fairbury, 
Neb. 


Cochrane New Chairman 
of Universal Pictures 


Robert H. Cochrane, formerly 
president of Universal Pictures Com- 
pany, Inc., has been named chairman 
of the executive committee, and Na- 
than J. Blumberg, formerly vice- 
president and general manager of all 
RKO theater operations, has been 
named president, effective Jan. 1. 

William Scully, formerly with Me- 
tro-Goldwyn-Mayer, has been ap- 
pointed general sales manager. 


Opens N. Y. Office 


African Associated Newspapers, 
Ltd., comprising the Daily Express 
and Sunday Express, Johannesburg, 
and the Daily Tribune and Sunday 
Tribune, Durban, has opened an office 
at 220 W. 42nd street, New York. 
Charles S. Playfair is manager. 


Hurst Leaves 
L&T; Becomes 
Frey Partner 


Chicago, Dec. 8.—Veteran of 25 
years in advertising, R. I. Hurst re- 
signed today as new business man- 
ager of Lord & Thomas, Chicago, to 
become a partner in the Charles 
Daniel Frey Company. 

Mr. Hurst, who began his advertis- 
ing career as the undergraduate 
athletic program concessionnaire at 
Iowa State College, subsequently 
held a number of responsible posts on 
business and general publication 
staffs. He entered the agency field 


a, 
—y, 


as Western manager of the George 
Batten agency and head of the of. 
fice of the new Batten, Barton, Durs. 
tine & Osborn organization here unti] 
two years ago when he joined Lord 
& Thomas. 

In his new association he will oc. 
cupy an executive post in connection 
with an agency expansion program. 


Rosette Moves Office 


Rosette Advertising Corporation, 
New York, has moved to larger quar. 
ters at 100 E. 42nd street. The tele. 
phone number is Ashland 4-7780. 


Hotel Re-Appoints 


Swafford & Koehl, Inc., New York, 
has been re-appointed to handle ad. 
vertising of the Hotel Lexington, 
New York. 


“D'you know the people on this list? 
. + Ever do business with any of them?” 


£ en scene is in any of several hundred retail stores 
throughout rural America. The list is a list of 


Country Gentleman subscribers in that particular 


community. 


And the answers we're getting are changing lots of 


national advertising plans for 1938! 


For this market regularly accounts for some 40% 
of the country’s retail business. This market is right 
now riding a surge of prosperity that already Has in- 
come above the '29 figure... And this market's own 


dealers tell you today that Country Gentleman read- 


siness 
| couldn't do 


witho 


uT 


remarkable fashion .. . 


ers and their own best customers coincide in truly 


"Men who run the stores where country people buy 


tell you shese are the people they run them for. 


Men who run the banks for country people tell you 


these are their most important depositors. 


Men who /ive by selling this market, in short, tell 


you THESE are the important people to sell. 
Country Gentleman’s 1,600,000 families belong in 

your advertising audience. 
They BUY THINGS . .. in a great big way. 
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Dice Draw Eye 
to Winthrop’s 
Prontylin Tale 


New York, Dec. 8—A reminder 
pad for physicians, distributed this 
week as a part of the direct mail 
program of Winthrop Chemical Com- 
pany, Inc., calls attention in unique 
fashion to the importance of safety 
in specifics for treatment of bacterial 
infection, with inclusion of a glass- 
covered insert at the top of the pad 
presenting a minute pair of dic’. 

Adjoining the cubes is copy \ hich 
reads: “Don’t Gamble in Str :pto- 
coecus, Meningococcus and Gon coc- 


cus Infection. Administer Prontosil 
.... Prontylin.” 


Clarify Sulfanilamide Point 


Inserts attached to the pad take up 
the timely point of the recent deaths 
attributed to an elixir of sulfanila- 
mide and to reports which had 
stated that the latter drug “had 
been used to treat a sinus disorder 
of Franklin D. Roosevelt, Jr.” 


Advantages Are Given 


Copy emphasizes that Prontylin, a 
Winthrop product, was successfully 
employed in the Roosevelt case, not 
elixir of sulfanilamide. Further in- 
formation is given regarding the ad- 
vantages and proper use of Prontosil 
and Prontylin and detailed instruc- 
tions for physicians to follow in 
varying types of patients. 


Seaboard Uses 


4-Color Promotion 
The Seaboard Air Line Railway 
used a half-page four color adver- 
tisement in the New York Times 
rotogravure section Nov. 28 to pro- 
mote travel to Florida. 
The railway claims this as the first 
time any American railway ever used 


such an advertisement. The Caples 
Company, New York, handles the 
account. 


Lektrolite Uses Pages 


Platinum Products Company, Inc., 
New York, will spend between $175.,- 
000 and $200,000 in a campaign for 
Lektrolite cigaret lighter. First full 
page copy appeared in newspapers of 
100 cities Dec. 5. Cowan & Van Leer, 
Inc., New York, handles the account. 


DISBAND GLASS 
MAKERS; SEQUEL 
TOF. 1. C. ORDER 


Pittsburgh, Pa., Dec. 8.—The Win- 
dow Glass Manufacturers Associa- 
tion, which included Libbey-Owens- 
Ford, Pittsburgh Plate Glass, Ameri- 
can Window Glass and the Fourco 
Sales Corporation, was dissolved at 
a meeting here today, with W. L. 
Monro, president of American Win- 
dow Glass and president of the asso- 
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d Sales and Service, Troy, Pa. 
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_“, , . without reservation, this list represents _ 
the most prosperous and dependable families 
in our community ... almost duplicates our 
prospect list.”—H. C. Carpenter, Carpenter & 
Pierce Company, Buick-Pontiac- Chevrolet 


“... in the better ranch homes in 
this big agricultural community.” — 
J. D. MeCracken, McCracken’s 
Men’s Store, Wenatchee, Wash. 
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“An exceptionally good group of 
customers ... many have bought 
substantial amounts of building ma- _ 
terials and paints. It would be a fine 

mailing list.”— James S. Hayhoe, — 
Manager, Hixon- Peterson Lumber 


ing citizens in town . 
with good credit . . 


_ Lee Drug S 


ae 


“Cross section of the better class 
of people in this vicinity .. . lead- 


prospects for most lines of mer- _ 
chandise.”—Joe Lazarus, Prop., 
tore, Sanford, N. C. e 
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YOUR DEALER’S CHOICE IN AMERICA’S 
MOST RAPIDLY ADVANCING MARKET 


Adding Shav-ami brushless shave to four 

other men's items, McKesson & Robbins 

is presenting its largest combination in 
recent years as a holiday gift item. 


ciation, announcing that the action 
was taken on advice of attorneys fol- 
lowing the recent Federal Trade 
Commission cease and desist order 
banning certain window glass trade 
practices. 

The three-page order’ banned, 
among other things, what Mr. 
Monro termed “the long established 
custom of quoting different prices to 
a qualified buyer and a_ carload 
buyer.” A qualified buyer, he said, 
is one who orders large shipments, 
while a carload buyer orders a car- 
load or two at a time. 


Company Charges Withdrawn 


Mr. Monro said that the FTC had 
withdrawn charges of unlawful price 
regulations against the manufactur- 
ers after the sales policies of the 
competing companies had _ been 
shown to be in accordance with the 
law. Dissolution of the association 
again revived rumors that the four 
independent window glass manufac- 
turers who market their products 
through Fourco Sales Corporation 
will merge. 

“With reference to this report,” 
said Mr. Monro, “‘the Fourco Corpo- 
ration has been working on a plan 
for consolidation for more than a 
year. What it has accomplished in 
no way is connected with the dis- 
solved association.” 


No Price Raise 


Asked what effect the dissolution 
will have on window glass prices, 
Mr. Monro said: 

“No action to raise or lower prices 
can or will be taken by window glass 
manufacturers as a group. It would 
be a violation of the Federal Trade 
Commission’s order and no manufac- 
turer is going to court trouble with 
the commission. There is no price 
agreement at the present time, and 
there can be none in the future.” 


New Photo Enlarger 


Federal Stamping and Engineering 
Corporation, Brooklyn, has _ intro- 
duced the Federal Photo Enlarger, 
designed for enlarging small snap- 
shots and to retail at $9.95. "A cam- 
paign through Friend Advertising 
Agency, New York, to include news- 
papers and general magazines is 
planned. 


Constructive 
— Informative 
-Profusely 

Illustrated. Your request will 

bring only the book — no sales- 
nan. 


PORCELAIN ENAMEL INSTITUTE 
§ 612 No. Michigan Ave., Chicago 


Send me your free book on Porcelain 
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December 13, 1937 


ADVERTISING AGE 


Voice of the Advertiser 


Translation in Copy 


This department is a reader’s forum. 


Has Strange Results 


To the Editor: The cartoon repro- 
duced in ApbveRTISING AGE of Nov. 
22, headed “That Literal Copy Trans- 
lation,” attracted my attention as 
something right down my alley and 
possibly of interest to you. 


Having had experience in foreign | 


language advertising for some 30 
years, I have seen hundreds of in- 
stances where a translator would 
translate some part of an advertise- 
ment in such a manner as to destroy 
the original meaning of the English 
copy and very often produce a per- 
fectly ridiculous effect. 

Some years ago one of the large 
automobile manufacturers had_ the 
following English statement in his 
copy: “Six wire wheels and fender 
well on all models at $15 additional.” 
You may readily imagine my _ sur- 
prise and that, probably, of the na- 
tives, when the translation turned 
up to read: 


“Six wire wheels mounted | 


on front fenders at $15 additional.” | 


I have never been able to figure out 
how such a contraption was supposed 
to get over the ground when all the 


wheels were mounted on the front 
fender. 
Another time an _ advertisement 


was produced by a translator who 
evidently was not fully conversant 
with American idiomatic expressions, 
taking the expression, “delivering 
the goods,” and making it read, 
“transporting the merchandise.” 

Another time I found a translator 
who got mixed up on his anatomy by 
saying “contents of intestines’ in- 
stead of “contents of the abdomen.” 
Afraid I could go on and on but 
perhaps these examples serve to il- 
lustrate the necessity for checking 
up carefully on translations. 

F. F. Risa, 

F. F. Rimsa & Son Foreign Lan- 

guage Advertising Service, Belle- 

ville, Ill. 
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Expert Says Time Is 
Ripe for Home Building 


To the Editor: I should like to am- 
plify the statement in the Noy. 29 
issue of ADVERTISING AGE on building 
costs. 

During the past year, building 
costs have increased due to higher 
material and labor prices. As a re- 
sult, some recession occurred from 
the increased rate of construction of 
the spring months of 1937, though 


volume for the first 10 months of 
1937 is 20 per cent ahead of the 


same period in 1936, according to the 
latest reports from F. W. Dodge Cor- 
poration. 

These widely publicized increases 
in prices did retard the market for 
speculative homes. Reflecting this 
market condition, a trend toward 
lower home building costs is now re- 
ported by the Federal Home Loan 
Bank Board. 

Insofar as the current supply of 
new homes is concerned, reports from 
realtor-builders indicate that, in gen- 
eral, there is no heavy surplus of 
new homes on the market today. 

In fact, a study of this situation 
indicates that present stocks of 
houses for sale are conservative for a 
normal market. Further evidence of 
this fact is shown by the number of 
large operators who are now start- 
ing new construction programs in 
order to have houses available for 
the spring market. Many other real 
estate builders have plans well ma- 
tured for spring building. These 
plans have been made to meet an ex- 
isting demand which is the result of 
a general housing shortage. 

So, while we hesitate to predict the 
total volume of residential construc- 
tion for 1938, basic facts clearly in- 
dicate that conditions are ripe for a 
substantial increase in residential 
building. And, since the current 
federal program is directed espe- 
cially at the low-cost market, specu- 
lative builders may be expected to 


Haroip O. Hayes, 
Associate Editor, National leal 
Estate Journal, Chicago. 


| terest. 
| est newspapers in the Commonwealth 


|; now pre-eminently a paper for mod- | 


d ern people, readable at a glance, yet | 
do a substantial part of this building. | peo} € £ ce, | 


| leader 


Valves Packaged; Sales 
Staff No Longer ‘Ribbed’ 


To the Editor: Here are some ex- | 


amples of our new packaging for 
Hancock valves, and hereafter all 
Hancock valves sold through distrib- 
utors will be boxed in bright red 
boxes over-printed in black. 

This is particularly newsworthy, 
we think, for only two years ago 


Bits eb 2. 


Hancock valves were 
wrapped in Boston 


regularly 
Transcripts 


a fact which subjected our salesmen | 


to considerable 
tributors. 
Incidentally, these new boxes are 
doing much to bring Hancocks out 
onto the distributors’ front shelves. 
M. S. PALMER, 
Sales Manager, Hancock Valve 
Division, Manning, Maxwell & 
Moore, Inec., Bridgeport, Conn. 


ribbing by the dis- 
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Argus Altered: Nothing 
So Permanent As Change 


To the Editor: We know that you 
are interested in any development in 
the presentation of a modern news- 


paper, and we think some features 
of the launching of the Melbourne 
Argus, with its new and improved 


format, are of possible general 
The Argus is one of the old- 


of Australia. 

Eighteen months ago the Argus 
ownership changed hands. With the 
change of ownership came _ several 
changes in personnel and the change 
in format and news presentation. 
The changeover was not undertaken 
lightly, and the investigation which 
preceded it was probably the most 


Letters are welcome. 


in- | 


‘ing and education campaign by the 


was also a 


planned publicity campaign which 


} 


cil is the motivating point and this 
launched a _ widespread 
|}campaign to promote the idea, “Say 
|Merry Christmas This Year With a) 


group has 


|Gift of Food.” 


story of a carefully | 


we, as the company’s advertising ad- | 


up and conducting. 
F. W. Morues, 
Managing Director, Goldberg Ad- 
vertising, Ltd., Melbourne, Aus- 
tralia. 
vy 


Promoting the Field 


of returns developed by rather un-| had a suspicion that maybe it is not | 
|selfish effort to promote a product /all larceny and that some of it is 
generally in which I thought you)! pure coincidence. And this was 


would be interested. 


| 


visers, had the pleasure of drawing | 


Thus, the thought is made to work 
both ways. 

LEON SEELIG, 

Copy Chief Shaffer-Brennan 

vertising Company, St. Louis. 
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Same Copy Idea Spills 


| 


Brings Private Returns 
To the Editor: Here’s an example | 


Plagiarism Suspicion 


To the Editor: Quite often I, and 
perhaps you, have hurled a plagiar- 
ism charge at various companies for 


copying advertising or merchandising | 


ideas from others. 
For quite a while, however, I have 


brought home recently in a piece of 


There has been no concerted effort, | literature we produced here and one 


we believe, on the part of the wine|that was brought to our 


attention 


industry, to educate the public to the| shortly after we had put our piece in 


advantages of wine and thus widen 
the wine market generally. 
Bisceglia Brothers 


So the 
Corporation 


as- 


GREYSTONE GUIDE tor WINE-BUYERS 


em ane ey wines oe Whe oe rape satis ons eee 


— es ae em 


GREYSTONE Guia WINES 
sumes the task alone in this area 
and copy breaking in newspapers 


through the state the week of Dec. 8 
climaxes a three-year combined sell- 


company. 
And now sales figures, readily avail- 


|able because Pennsylvania is a mo- | 


| the 


far-reaching and most comprehensive | 


ever conducted in Australia. 

Questionnaires were formulated, 
skilled enquirers were employed, 
masses of data were collected, and 
from the information secured was 
compiled a detailed report. It was 
learned that the majority of many 
thousands interviewed wanted a 
brighter newspaper — better news 
presentation, more compact layout, 
more pictures. In short, the public 
wanted a morning newspaper’ in 
which news highlights were displayed 
in the most accessible manner, easy 
to read and easily assimilated. They 
wanted a newspaper that was in line 
with the swifter modern trend of af- 
fairs, but they also wanted the inclu- 
sion of news items and other fea- 
tures which could be read at leisure. 
Thus the Argus was launched in its 
new dress. Front page news replaced 
the old conservative make-up of 
births, deaths and marriage notices 
and classified advertisements. 

All those better features of style 
and make-up which had always been 
its distinguishing 


marks were re- 
tained in the new paper. Cable news 
and leader pages remained in the 


same relative positions. The use of 
larger type on the front and cable 
pages, however, made the important 
news of the day infinitely easier to 
read. <A further innovation in the 
interest of easy reading was the em- 
ployment of a wider column on the 
page. Women’s pages also 
considerably altered, a = com- 
pletely redesigned layout being 
adopted. The Argus, while retaining 
its solid reputation for reliability, is 


were 


worthy of careful reading for its bal- 
anced outlook on affairs at home and 
abroad. 


The launching of the new 


jthought you would find 


nopoly state, disclose that more of | 
Bisceglia Brothers’ Greystone | 
wines are sold in Pennsylvania than | 
any other brand. Incidentally our | 
agency handles the account. 
Herpertr RINGoup, 
Publicity Director, J. M. Korn & 
Co., Philadelphia. | 
vvy | 
Factory-Sealed Bag | 
Is New Sugar Idea 
To the Editor: The Savannah Su- | 
gar Refining Corporation, of 
nah, Ga., refiner of Dixie Crystals 
Sugar, has made a_ revolutionary 
advance in packing sugar which we 
interesting. 


Savan- 


- This new method is the packing 
of sugar in factory-packed, factory- 
sealed, paper bags. These bags are | 


specially constructed, having a dou- 
ble wall, and are closed with a “seal- 
tite’ top, making them sift-proof, as 
well as dust-proof, and moisture-re- 
sistant. 

Because the sugar in these pape 
bags is packed at the factory, and is 
weighed and sealed there, it 


is pos- 
sible to guarantee absolutely full 
weight. The bags are neat, compact. 


| 

and strong, and have met with en- | 
thusiastic acceptance both by the} 
x | 

store managers and the public. In| 
| 


most stores this paper bag sells for 
a few cents less than the cloth bag. 


so that the economy feature is most | 


attractive 
We 


to the housewife. 


are currently running news: 


paper campaigns featuring this new | 


package in 
ansville, Ind., and in addition using 
radio, and posters at other points. 
B. E. Wyatt, 
Johnson-Dallis Company, Atlan- 
ta, Ga. 
v v ¥ 


Argus | 


Grocers Get Together 
| With Christmas Drive 


To the Editor: The Christmas sea- 
/son congenial spirit has had what we 
‘think is an interesting advertising 
expression here. 

The St. Louis Grocers’ Trade Coun 


Louisville, Ky., and Ev- | 


the field. 

Our literature related a special of- 
fer 
to introduce a new product, Bonded 
V Rail, giving the dealer a 70 per 
cent markup. 
issued to O’Cedar dealers offering a 


| package with the same 70 per cent 
| : 
| profit margin. 


These items are divergent as can 


|see the other and copy it. 


be and I am sure that there just 
wasn’t time for either one of us to 


R. W. LouDEN, 


Advertising Department, The 
Louden Machinery Company, 
Fairfield, Ia. 

vvwy 


Finds Safety and Sales 


Progress Hand in Hand 
To the Editor: While safety must 


essentially be one of our basic sales 
| points, I think you will be interested 


in the exclusive presentation of this 
theme in our new book which dra- 
matically presents the story, “How to 
Handle Loads Safely.” 

The presentation includes neces- 


/sary technical illustration but domi- 


to dealers of a special package | 


The other piece was | 


nant illustrations throughout, includ- 
ing a host of action photographs, give 
a picture of the need for safety re- 
lated to the product which we have 
found to be of vital sales value. 

A point of general interest is the 
presentation of various items actually 
in the hands of workmen rather than 
as inanimate “samples.” 

These lead to the conclusion that 
the “problem of lifting massive loads 
is solved by MacWhyte braided 
slings” and final stress on the claim 
that “no other sling has so many 
safety features.” 

F. J. NELSON, 

Advertising Manager, MacWhyte 

Company, Kenosha, Wis. 


THERE ARE NO 


IN THESE THIRTEEN MILLIO! 


PURSES 


The irresistible urge that impels Sonny to hand 

over his only nickel for a fish hook, sends thir- 
teen million Americans to the fields and streams 
of the country and loosens their purse-strings to 
the tune of a billion dollars a year.* 


That same love of the out-of-doors writes, illus- 
trates, and edits Field & Stream —the most 
eagerly read of all outdoor magazines. 


Evidence of this is the position of leadership 
which Field & Stream enjoys—with leading 
sportsmen and leading advertisers. 


Field & Stream has held this leadership for 25 
years—continues to hold it by proving its pri- 
macy in dollars and cents. 


*According to the United States Bureau of Biological Survey. 


AMERICA’S OLDEST OUTDOOR MAGAZINE 


x Field ¢ 
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—— 


RETAIL 
COUNTER 


OUR dealer, in any given community, is interested 
only in what your advertising does for him locally. 


Today everybody recognizes that, in order to produce 
enough consumer demand to start your goods moving off 
dealers’ shelves, your message must reach at least 20% 
of the families in any community. 


Only when your merchandise is thus consistently de- 
manded, is your dealer stimulated to fall into line and 
push your product actively. 


The great majority of your dealers are located in the 
995 “key” cities in the United States— America’s richest 
markets where 49% of all families live, and where 70% of 
all retail sales are made. 


SIMPLICITY MAGAZINE sends 6,700,000 of its 
8,000,000 copies into these 995 “‘key” cities every month. 
This one single medium gives you 20% or better family 
coverage in 879 of these 995 Cities. 


.. . for instance . . . just glance at 
this list of your 24 biggest markets! 


City Families Simplicity’s Cir. % Coverage 
New York City ........ 1,722,954 406,100 23.57 
Chfenee, TH... oe es eee 843,578 249,500 29.61 
Philadelphia, Pa, ....... 458,627 144,625 31.53 
Detroit, Mich. ......... 370,293 131,075 33.40 
Los Angeles, Cal. ...... 368,508 121,800 33.05 
Cleveland, Ohio ........ 221,502 139,800 63.11 
St. Louls, Mo. ......... 214,855 94,800 44.12 
Baltimore, Md. ......... 193,991 58,100 29.95 
Boston, Mass. .......... 179,200 111,175 62.04 
San Francisco, Cal. .... 176,625. 46,975 26.30 
Pittsburgh, Pa. ........ 155,079 64,800 41.79 
Milwaukee, Wis. ........ 143,369 40,850 28.49 


Because Simplicity Magazine is distributed through 
syndicate stores and department stores, which are present 
in every good market, Simplicity gives you this kind of 
coverage in practically every important city and town in 
the United States— from the biggest to the smallest. 


City Families Simplicity’s Cir. % Coverage 
Butate, BW. YW. .......... 139,860 58,600 41.90 
Washington, D. C. ..... 125,554 77,250 61.53 
Cincinnati, Ohio ....... 122,511 46,550 38.00 
Minneapolis, Minn. ..... 117,200 54,500 46.50 
New Orleans, La. ....... 111,936 39,200 35.02 
Kansas City, Mo. ....... 108,641 53,825 49.54 
Nowark, N. J. .......... 105,098 37,825 35.99 
Seattle, Wash. ......... 100,996 53,450 52.92 
Indianapolis, Ind. ...... 98,610 35,800 36.30 
Portland, Ore. ......... 86,825 44,125 50.82 
Oakland, Cal. ......... 83,080 33,515 40.34 
Rochester, N. Y. ....... 82,033 19,475 23.74 


Thus Simplicity’s advertisers give their individual deal- 
ers what they want: local coverage comparable to the 
dealer’s own home town newspaper! 


LET US SEND YOU THE FACTS ABOUT THIS GIANT! 


419 Fourth Ave., New York 
333. No. Michigan Ave., Chicago, Il, 


ne 
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$750,000 SUIT 
FOLLOWS COPY 
ON VITAMIN D 


Woodbury Made Defendant in 
Patent Fight 


Cincinnati, Dee. 8—Alleging un- 
fair competition and asking damages 
of $750,000, a suit was filed against 
John H. Woodbury, Inc., and Jergens 


Sales Company, Cincinnati, in the 
United States District Court here 
today. New Discoveries, Inc., Chi- 


cago, is the complainant. 
The suit alleges that the Chicago 


company is the only one in the 
United States which can legally 
manufacture and sell Vitamin D 


produced by direct activation of the 
sun’s rays, but that the defendants 
are selling soap represented as con- 
taining Vitamin D produced in this 
way, though actually the Vitamin D 
used in Woodbury soap is produced 
by irradiation from a mercury vapor 
quartz lamp under the Sperti patent. 

The suit also makes reference to 
the “filtered sunshine” claim made 
by Woodbury in April, 1936, and 
since advanced in a large number 
of magazines and newspapers, as 
well as radio. Injunction against em- 
ployment of certain pictures and 
phrases is also sought. 

The suit was filed by Edgar M. 
Powers, of Cincinnati, in association 
with Wilhartz, Hirsch & Schanfar- 
ber, Chicago attorneys. Mr. Powers 
said that a complaint was filed with 
the Federal Trade Commission sev- 
eral months ago, but that no action 
has resulted. 

The suit promises to be highly 
technical in many of its phases, ac- 
cording to a statement made by Dr. 
George Sperti, of the Institutum Divi 
Thomae, of Cincinnati, in 1936, ex- 
plaining the nature of the Woodbury 
process. The scientist said that he 
had discovered that Vitamins A and 
D can be absorbed directly through 
the skin and that in certain cases 
this absorption cures rickets. 

Further tests, he said, indicated 
that Vitamin D could be obtained by 
applying an extracting agent to 
yeast, then irradiating the product 
with ‘filtered sunshine” (selective 
ultra violet) which transformed the 
product into the vitamin. 


CHICAGO ATTORNEYS 
SILENT ON LAWSUIT 
Chicago, Dee. 9.—Wilhartz, Hirsch 
& Schanfarber refused to discuss the 
suit of New Discoveries, Inc., against 


the Cincinnati companies today, or 
to identify the complainant more 
fully. Mr. Wilhartz is dead. The 


other two partners are members of 
the Chicago Bar Association. 


“Journal” Appoints 
Lorenzen & Thompson, Inc., has been 
named national representative of the 
Journal, Knoxville, Tenn. 


THE CHICAGO 
DAILY NEWS 


Chicago’s HOME Newspaper 


WITH THE MOST VALUABLE 
CIRCULATION IN THE CITY 


Daily News Plaza, 400 West Madison 
Street, Chicago; New York Office: 9% 
Rockefeller Plaza; Detroit Office: 4-119 
General Motors Building; San Francisco 
Office: Hobart Building. 


G-E Names Dunbar 


Assistant to Lang 
J. W. Dunbar, formerly in charge 
of magazine advertising for the in- 
candescent lamp department of Gen- 
eral Electric Company, Cleveland, 
has been named assistant to Chester 
H. Lang, advertising manager. 
Mr. Dunbar’s headquarters will be 
at 570 Lexington avenue, New York. 


Everest Joins Best 


Phil J. Everest, formerly with H. 
W. Fairfax Advertising Agency, New 
York, has joined Frank Best & Co., 
Inc., New York, as executive vice- 
president. H. T. Dewey & Sons Com- 
pany, New York, has named the Best 
agency to direct advertising of its 
wines and liquors. Newspapers, mag- 
azines and direct mail will be used. 


HERE is nothing imaginary about that conversa- 
"T tion, The facts have been taken from letters 
in our fles—and there are many more like them, 
constantly coming in from manufacturers whose 
products have been briefly, but comprehensively 
described in Business Week’s New Products page. 


Bear-Redskin 
Game Sponsored 


by Oldsmobile 


Chicago, Dec. 9.—With the temper- 
ature hovering around the zero mark, 
and Wrigley Field, probable scene of 
the game, resembling dreary arctic 
wastes, the Chicago Bears and Wash- 
ington Redskins are preparing for 
their Sunday game for the profes- 
sional football championship of the 
world. 

The weather is a bad break for the 
two football teams, but a fine one for 
the Oldsmobile Dealers of Chicago 
and Stations WJJD-WIND, which 


have followed the fortunes of the 
Bears throughout the season. The 
ice will hold down attendance and 
presumably confine radio fans to 
their living rooms, or wherever the 
radio is in service. Experts at the 
station estimate that between 50 and 
68 per cent of all Chicago radios will 
be tuned to the game Sunday after- 
noon, the exact percentage depending 
on the weather. If the elements con- 
tinue to rage, a remote possibility 
exists that the game will be staged 
at Chicago Stadium. 

The Oldsmobile Dealers of Chicago 
have exhibited as stoical a spirit as 
the Bears. After paying for broad- 
casting privileges through the regu- 
lar season, they were called upon for 
a handsome special fee for the privi- 
lege of sponsoring the championship 


battle. The extra payment is said 
to have been about $2,500, which wil] 
go into the players’ pool. 

However, the car dealers believe 
the game is a bargain at the price. 
No agency figures in the deal. 


RCA Names Two 


New Vice-Presidents 


Henry C. Bonfig, formerly sales 
manager of package goods, has been 
named commercial vice-president of 
RCA Mfg. Company, Camden, N. J. 
Frank R. Deakins has been appointed 
vice-president and will continue as 
sales manager of engineering prod- 
ucts. 

Robert Shannon, formerly vice- 
president in charge of manufactur- 
ing, has been named vice-president 
and general manager. Vance C. 
Woodcox succeeds Mr. Bonfig. 


“Fan mail, Ed?” 


“Looks like it, doesn’t it? But it’s the response 
to that item in Business Week's New Products 
page. Did you see it?” 


“Do you mean to tell me that a half-inch story 
brought all those inquiries?” 


“That's right — over one hundred of them.” 


The theme of all those letters— whether they 
tell of 10 inquiries or 200—relates to the high 
calibre of both individuals and companies from 
whom inquiries are received. And that’s our story. 
Business Week is read regularly —thoroughly — 
and with confidence by almost 100,000 executives 
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Carlton Ketchum and George 
Ketchum, heads of Ketchum, Inc., 
public relations and publicity coun- 
selors who occupy the same suite of 
offices as the advertising agency. 
However, each organization operates 
independently, the agency asserted. 
The two Ketchums refused the sub- 
poenas. 

“The advertising agency of 
Ketchum, MacLeod & Grove, Inc., is 
not connected directly or indirectly 
with the Weirton Steel Company 
hearing before the National Labor 
Relations Board,” said the statement. 

George Ketchum is president of 
Ketchum, MacLeod & Grove. 


Karp in New Post 
A. L. Karp has joined Campbell 
Lampee, Inc., New York, as produc- 
tion manager. 


Weirton Steel 
Agency Cited 
Through Error 


Pittsburgh, Dec. 9.—The subpoena 
citing Ketchum, MacLeod & Grove to 
appear before the National Labor Re- 
lations Board was intended for a 
company of similar name dealing only 
in publicity, the agency said in an 
oral statement today discussing the 
Weirton Steel Company case. 

Advertising is not an issue, ac- 
cording to the agency, which handles 
the account of Weirton Steel and a 
subsidiary, National Steel Company. 

The subpoena, in spite of the al- 
leged error, was actually served on 


Sweet’s Catalog 


Shift ft, ane SMUT SECURES — 
ota Aaa AAW ABE ADPEAL 
AT LOWER COST 


manager in ’ the Cleveland office of | 
Sweet’s Catalog divisjon of F. W. 
Dodge Corporation, New York, suc- | 
ceeding Frank J. Wilson, who has) 
joined the Cleveland advertising staff 
of Time. 

Edward C. Lange, formerly in the | 
New York sales office, has been ap- 


cago district office. well as effectiveness, is reported by 
= Swift & Co., following completion 


. of a repackaging program for Brook- 
Martin Gets Two \field butter, eggs and cheese, repre- 


Pepperell Braiding Company, East} senting one of the largest family 


Pepperell, Mass., and Empire State | o f advertised products in the 
Nursery Company, Newark, N. poten ni P 


have appointed Martin Advertising ' 
Agency, New York, to handle their The necessity for a co-ordinated 
newspaper and magazine advertising. ‘packaging program was created by 


ad Nice-Vresidents 


known compantes in America 


“More important — they came from presidents, 
vice-presidents, top-executives of many of the 
best known companies in this country and Can- 
ada. Look at those.” 


and officials in the most important businesses of 
America. With a pass-along circulation of 3.7 read- 
ers per copy, your audience is increased to almost 
370,000. Business Week does reach more execu- 
tives per advertising dollar than any other magazine. 

That's why advertisers have made Business 


“Well, this certainly proves that Business Week 
is read by executives.” 


“Right. And apparently they read it very thor- 
oughly.” 


Week 7th among all magazines (weekly, monthly 
and women’s) in total advertising pages, as re- 
ported by Printers’ Ink —first among magazines 
of business. 
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THE EXECUTIVE'S 
BUSINESS PAPER 


Publications—330 West Forty Second Street, New York City 


OLD AND 


NEW 


Swift & Co. unifies the broad range of 

its Brookfield packages by retaining the 

identifying cloverleaf but employing a 
single design. 


the fact that this family was built 
up over a period of time. While 
family resemblance was maintained 
to some extent, it was not as marked 
as the exigencies of modern market- 
ing would suggest. Because the job 
extended over many years, many of 
the old package designs were out- 
moded. Some of the company’s pack- 
ages were printed in two colors, 
some in three or four. 

E. A. Spuehler, retained to super- 
vise the repackaging plan, agreed 
with officers of the company on 
three objectives: 

1. To retain an element of design 
which could be extended to all mem- 
bers of the family, serving as a con- 
necting link between new and old. 

2. To refresh and revitalize the 
original design through distinctive 
character. 

3. Reduction of cost through ap- 
plication of one basic design to all 
packages. 


Improve Old Design 


Mr. Spuehler found the desired 
basic element in the clover blossom 
and leaves employed as a decorative 
feature on many Swift cartons and 
packages, and which, through usage, 
had established a definite identity 
in the public mind. The farm asso- 
ciation implied by this element also 
argued strongly for its retention. 

Mr. Spuehler strengthened this 
motif, while coupling with it a grace- 
ful style of lettering which was 
easily identified even by the novice. 
He found that alternating use of 
two color combinations served to dif- 
ferentiate various products, not only 
in the public mind, but, equally im- 
portant, in the plant, where ac- 
curacy was vital. 

Before reaching a final decision 
on the changes, Swift & Co. conduct- 
ed laboratory tests of stocks to de- 
termine durability and keeping quali- 
ties under everyday conditions. 


New Morgan Offices 


Morgan Lithograph Corporation, 
Cleveland, has opened new sales 
offices in Chicago at 520 N. Michigan 
avenue. The telephone number is 
Delaware 8884. Thomas E. Thomp- 
son, who has been with the company 
for 12 years, and Franklyn D. Hill, 
formerly with Niagara Lithograph 
Company, Buffalo, will be in charge. 


ATF Promotes Kathman 


Harold Kathman, formerly adver- 
tising manager of American Type 
Founders, Elizabeth, N. J., has been 
appointed manager of sales develop- 
ment. 


Complete Broadcast- 
ing Facilities Wired 
and Transcribed 


TRANSAMERICAN BROADCASTING 
AND TELEVISION CORP. 


JOHN L. CLARK, PRESIDENT 


NEW YORK HOLLYWOOD 
521 Fifth Ave. 5833 Fernwood 
MUrray Hill Avenue 
6-2370 HOltyweed 5315 
CHICAGO 


333 N. Michigan Ave 
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° . jness of liquor gifts. | STATE ADVERTISING 
S p e Cc 1 a ] G 1 f t The regular Benedictine promotion P ti Off Gets MACY ENJOINED | a 
. appears in December issues of anues er / ; yours use wry 
Drive Launched Esquire, The New Yorker, Stage, a Shocking Reply | 
‘ " e Town and Country and Vogue. Comp- Minneapolis, Dec. 9.— Pills- IN 1ST [| OR 
i by Julius Wile ton Advertising, Inc., is the agency. bury Flour Mills officials are | 


wondering today if it’s all 


tonvinced that | “Dispatch” Raises Rate worth while. They have been i} 
New York, Dec. 8.—Convinced that | Evening Dispatch, Michigan City, plugging a premium offer of a 


| 

liquor gifts will meet with more/;yq_ will increase its national rate set of “Pantry Panties”—oil- ||| pean 

favor this Christmas than ever be-|to a minimum of 4 cents a line, ef- skin covers, for food when Ah T GO ON! 

fore, Julius Wile Sons & Co. has | fective with the Jan. 1, 1938 issue, placed in the refrigerator — | New York, Dec. 8.—Bringing the HE SHOW MUS 

opened a supplementary newspaper based on a circulation increase of 37 with purchases of Sno ‘Sheen weight of courts to bear upon the T 

campaign to back up its regular mag-| Pe" “ent Since March. = oo Py saetorr validity and effectiveness of New|  “Satwer=" fours sms 

azine promotion for Benedictine. ° ‘ York’s fair trade law, Schenley ERIE LE DST 
pee tei in 20 newspapers in key Crosley Expands Line ter this week from a New Jersey Products Company today won an in- ae Go 9 Sums ate Se. sth centage ant econ Kany « 

cities, the insertions will run until| Crosley Radio Corporation, Cincin-| |) woman, enclosing 25 cents for ||| iunetion, granted by Justice Philip | Sees Sa a 

‘ ., .|nati, has begun production on a line a pair of Pantry Panties, New York Supreme Court. SRN = 
Dec. 20, and will consist of reminder | o¢ electric ranges at its Dayton plant. size 42.” MeCoon tn ew p al en, te Sowing ond ste me of nas ener ea <o 
copy which is designed to keep the|Qnly gas stoves have been made here- restraining R. H. Macy & Co. from ahem tenet a er ny ta a 
Pres: consumer aware of the appropriate-| tofore. — — selling Schenley products’ below Tie pF Onn a 


pa 
HYDRO ELECTRIC POWER COMMISSION 
Onlinio- 


This copy marks a new institutional drive 

in newspapers throughout Ontario being 

staged by the government-owned Hydro 

Electric Power Commission to dramatize 
uses of electricity. 


minimum contract prices. The in- 
junction, however, was a consent de 
cree concurred in by Macy and made 
conditional with the understanding 
that Schenley take action against 
other dealers selling below contract 
prices. 

The action thus looms as impor. 
tant, precedent-setting procedure 
which would definitely establish the 
obligation of the manufacturer to 
police the entire state and nullify 
any individual actions if the retailer 
could show price cuts made to meet 
competition. 


Price War Background 


The action against Macy has dou- 
ble significance in that Macy, a lead- 
ing opponent of price fixing meas- 
ures, had studiously refrained from 
cutting liquor prices until competi- 
tive price cuts precipitated a liquor 
price war with Macy the follower, 
rather than the leader. 

While the action against Macy 
was being taken, similar injunctions 
were being sought by the liquor com- 
pany from Justice William H. Black 
in the same court against leading 


alleged offenders. 

. o ta Justice Black in these cases issued 
show-cause orders against Nuss- 
INCREA SE OF a MOUNT, baum’s, Abraham & Strauss and 

’ other large liquor dealers. 
This mass action looms as the first 
Si Z E y SCOPE ’ thorough test of the law’s efficacy in 
é : curbing price wars in this and other 
fields in which the fair trade law’s 

DEVELOPMENT power has been invoked. 
tal ——-- 


» —Dictionary 


Deny “Life” Injunction 
A temporary injunction sought by 
Time, Inc., publisher of Life, re 


Something of tremendous importance has —‘ The latest U. S. Census of Manufacturers ported in ApvERTISING AGE Nov. 8, to 
been going on in Detroit. Stripped of | (1935) showed that Detroit (Wayne ancl = cue te one taro 
verbiage and details, the story can be told County) wage-earners received 3.67% of the title of its Movie Life, was denied 
in these words: the total United States payroll and repre- Dec. 6 by New York Federal Judge 

. F : ve John J. Clancy. Action for perma: 

To take care of increasing business, sented 1.95% of U. S. employed personnel. nent injunction will be tried by a 
Detroit industries have been expanding These figures are exceeded only by New jury. 
at the rate of $100,000,000 during the York and Chicago. Judged by payroll and 
year 1937. persons employed, Detroit is America’s ASNT NODE RE ae 

This epic development indicates different | Third Market, a peculiarly favorable field 

. . e e e 
things to different people. It shows, for for both local and national advertisers. UP 44% in Circulation 
example, a profound confidence in Detroit's The Detroit News provides the one cain Chie Cn ak te 
industrial destiny. It proves that the world additional factor that makes metropolitan tober, 1936) . . . which brings our 
P . ° - : circulation close to 300,000; con- 
is demanding increasing amounts of Detroit such an uniquely favorable field: servatively 900,000 readers. 
Detroit’s products. The News reaches 631/.% of Detroit’s news- : 

To advertisers, the great significance of - paper-reading homes, 42% of the homes UP 54% In Long -Term 
this growth lies in the number and contents _ taking no other newspaper. It is the recog- Subscri pti ons 
of the pay envelopes distributed annually nized medium for selling in the active ; 

. es ‘ ‘ (comparing October, 1937 with Oc- 

in Detroit. Detroit market, tober, 1936) . . . which is the 
best evidence that people like 
NEWSWEEK. 


THE 
UP 30% in Advertising 
DETROIT NEW S§S Revenue ..-- 


(comparing the first nine months 
THE HOME NEWSPAPER of 1937 and 1936) . . . which 
shows that NEWSWEEK is doing 
New York, 1. A. KLEIN, ING. Chicago, J. E. LUTZ a real selling job. 


NEWSWEEK 


MAY WE SEND YOU THE COMPLETE STORY OF DETROIT’S $100,000,000 EXPANSION PROGRAM? —) 
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Local Advertisers 


ae tlhe | ial Surveys, 
eee Sere 2 eee 6 ? 
Beauty Shops .............. 4 BEARER Sse rs 3 o 
en See Dress Shops. . . ja Mga SA Re epee eee ; of Sa n Di e re) T sed 
oo ey g £= 
Electrical Shops ........... 3 Plumbing and Heating..... 1 : ran 
4 mee —_ a Ca 1 te oy MS phones 650686016. T h C h e . S e - 
Funeral Directors’ s.1s0.0l0) 1 Restaurants 1.000000. 4 e ristian Science = 
Furniture Stores .......... 8 BOOS BONTES ... ees vsccseeee 4 x 
on Garage and Auto Supplies... 5 SUAHONETS 2.2... cceescecccs 2 ° e 
nt by Tasuen eiaast theses : , Are ey ere 1 
: r penaeiedes O n | 0 r i n 
New 
One Y 
~ AN DIEGO is one of hundreds of cities in the United ne Teal 
4 States and foreign lands where The Christian Science 
Monitor is a proved business-bringer for local advertisers. 
aod . . 
San Diego merchants have learned, as one of them 
‘ion puts it, “that whatever is advertised in the Monitor is 
Oe. never questioned as to its quality, reliability, or ‘ 
- dependability.” Continuing, he says, ‘The value of the 
—. Monitor is outstanding as an advertising medium, and 
ne nl has brought us many friends and a splendid return for 
ng money invested.” 
the 
like — : a 
Monitor readers are equally responsive to national [ : S M 
. Peon cally “responsive to mon’ | CHRISTIAN SCIENCE MONITOR 
- We have some facts on s subjec at wi ; an ; . 
Ng S ) A Daily Newspaper for All the Family 
Pi. be shown, gladly, to any interested advertiser of a meritorious ss 
. ‘ Published by The Christian Science Publishing Society, Boston, Massachusetts 
nths product or service. | 
jing | CHICAGO OFFICE: 333 North Michigan Ave. 
Name of writer of quotation used will be given on request. ‘ 
OTHER BRANCH OFFICES: New York, Detroit, St.Louis, Kansas City, os Peas, 
K : . 3 Los Angeles, Seattle, Miami . . . London, Paris, Geneva ; 
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ADVERTISING AGE 


December 13, 1937 


DECEMBER GAIN 
OF 1.89% MADE 
BY MAGAZINES 


New York, Dec. 10.—-Advertising in 
December magazines totaled 1,642,972 
lines, a gain of 1.89 per cent over 1,- 
612,389 recorded for the same month 
last year, according to reports re- 
leased today by Publishers’ Informa- 
tion Bureau. This is somewhat more 
than the November lineage gain of 
1.69 per cent reported last month. 

Weekly magazines, including for 
the first time the comparative totals 
for Life, reported a November lineage 
total of 1,087,202, a 10.83 per cent 
gain over the 980,894 scheduled for 
that period last year. 

Look, appearing in advertising col- 
umns for the first time in November, 
ran up a total of 9,686 lines. 


| 


| 
| 


— 


Train Aids Skiers 
Prepare for Winter 


Boston, Dec. 8.—After pion- 
eering the snow train, the Bos- 
ton and Maine Railroad plans 
to cash in on the skier’s desire 
to get in shape for the season 
with a “ski conditioning” train 
Dec. 12. Boston skiers will en- 
train for the Belknap Mountain 
area of New Hampshire, hike 
over ski runs, toughen leg mus- 
cles and otherwise prepare for 
a strenuous winter. 


was reported last month at 9.82 per 
cent. 

Women’s magazines reported a gain 
this month of 0.63 per cent, schedul- 
ing 470,432 lines as compared with 
467,442 reported last year. This is in 
contrast to a loss reported for No- 
vember. 

Outdoor publications, including 
only those for which two-year figures 
are available, scheduled 44,919 lines 


\ per cent from the 57,672 lines carried 


in December last year. 

Women’s group magazines also re- 
ported a decline of 14.12 per cent in 
| December lineage. The current total 
|is 188,371 lines as compared with the 
| 219,320 reported for the same month 
|last year. 

Lineage in mail order magazines 
totaled 12,242, a drop of 2.04 per cent 
‘from the 12,496 reported by the same 
publications for the month last year. 
| Figures for the individual magazines, 
lare shown in the accompanying table. 


Utility Division 
Doubles Appropriation 
The utility division of Baker-Rau- 
/land Company, Cleveland, has doubled 
|its advertising appropriation for 1938 
'and will use color in its magazine 
copy. 

Business papers in the telephone, 
light and power fields will be used to 
|promote the company’s all-steel 
-utility trucks. G. M. Basford Com- 
|pany, Cleveland, is the agency. 


| 


Forms Brooks Agency 


A. R. Brooks, formerly in the copy 


General magazine lineage for De-|in December, a gain of 4.11 per cent yaa gg gten yy tlm tg 
—_ = gre "46 4 — . . _— ‘ 2 oo r rear ago. | - Ole , sur “— ’ = . 
cember was 869,612, a gain of 7.06 ove the 43,144 reported a year a0. | sanized Brooks Advertising Agency in 
per cent over the 812,265 reported for Standard magazines’ reported the Western Pacific bldg., Los An- 
the month in 1936. The November | slight decrease. The total for this|geles. The telephone number is 


increase in general magazine lineag 


DUST 


HE Heating and Ventilating 

Exposition is a testing ground 
of public opinion. It offers an op- 
portunity to feel the very pulse of 
the industry. AUTOMATIC HEAT 
and AIR CONDITIONING will be 
behind the scenes with its indus- 
try not only to record the events 
which will take place, but to cap- 
ture the under-surface feelings 
and opinions so valuable to the 
industry in determining present 
and future policies. 


The January issue is a typical 
example of this consistent edi- 
torial content for it will contain, 
in addition to the complete pre- 
view of the Show. the other fea- 
tures listed at the right. 

Because of this editorial con- 
tent the January 


issue. of 


e group is 57,396, a decrease of 0.48 Prospect 9207. 


RY 


y) 


AND ITS PUBLICATION 


AUTOMATIC HEAT and AIR 
CONDITIONING will give you 
excellent results in obtaining 


your full share of business for it 
will do a multiple selling job— 
It will be read and re-read not 
only by the hundreds who attend 
the Show but also by the thou- 
sands who remain at home. This 
complete coverage will enable 
you to reach the entire industry 
with the same promotional theme 
you are using at the Show. 


The Exposition will place the | 
industry in a receptive state of 
mind for the advantages offered 
by YOUR line. Utilize this oppor- 
tunity created by the Show and 
the industry's business paper by 
starting or increasing your cam- 
paign in AUTOMATIC HEAT and 
AIR CONDITIONING. 


SPECIAL FEATURES 
OF THE JANUARY ISSUE 


A LEGISLATIVE STUDY OF THE IN- 
DUSTRY—Reviewing the trend of Na- 
tional, State and Local legislation as it 
affects the sale of automatic heat and 
air conditioning equipment. 

WHAT IS AHEAD FOR 1938—Forecasts 


from men of authority in the automatic 
heat and air conditioning industry. 


STATISTICAL REVIEW—A complete sta- 
tistical picture of the automatic heat and 
air conditioning industry for 1937. 


NEW PRODUCTS FOR 1938—Automatic 
heat and air conditioning equipment to 
be announced for sale in 1938. 


Although distribution will exceed 
16,000 copies regular space rates will 
apply. 


DECEMBER ADVERTISING LINEAGE IN NATIONAL 


MAGAZINES 


— 


1937 ————1936———~ 
Pages Lines Pages Lines 

STANDARD 
American Mercury ......... 23.6 4,634 23.6 4,634 
Atlantic Monthly ...... 73.4 17,473 71.5 17,018 
Current History ..... 8.6 1,925 12.4 2,772 
Warm Bi COMME 2k he esc eecs 13.0 5,597 11.8 5,050 
Harpers Magazine 68.2 16,242 63.9 15,216 
eg re 26.9 11,525 30.3 12,983 

Pe sce knit epiavoakan Senee Sk ry 57,672 

GENERAL 
American ...... 63.9 27,436 58.2 24,983 
American Boy rs alee reared a 15.8 10,756 16.2 11,049 
American Home (National) 43.3 27,393 37.5 23,688 
American Home (Sp. Ed.) 5.2 3,278 §.7 3,592 
American Legion ...... 12.7 5,442 9.9 4,240 
Arts & Decorations 10.7 7,216 12.7 8,540 
a nine a dice ne wep aes Ge he kek 8 ee 3.9 1,692 9.8 4,226 
Better Homes & Gardens 44.6 20,059 28.0 12,600 
*Big Seven Group ........... 10.0 2,240 9.9 2,220 
I ER rs Se hg a 5 wipe’ gine B88 A 22.8 15,524 26.9 18,299 
ee ee ee 14.8 6,355 17.1 7,341 
I ND cana een eee e ROR 19.7 8,440 17.6 7,548 
Ce DOP wakes eereccceee 5.9 2,529 5.6 2,382 
INI a ars cscs ae OK 0.8 beeee ws 58.6 25,148 56.3 24,148 
Country Life & Sportsman .......... 77.4 51,997 49. 33,006 
Ee eee eee aw kb ach i oes 8 ed ae oR OD 8.6 3,679 11.9 5,135 
NS | ree 168.4 113,151 169.1 113.651 
Esquire (Sp. Ed.) ...... 14.0 a =6=3— “(<i ree (Ol 
*Extension Magazine ............... 9.8 6,744 7.5 5,169 
I. Ac se oon e ps 6 a3 9.6 tee ebb 8 O68 128.3 81,054 134.0 84,688 
rr re ree ee eh 11.2 4,937 15.9 7,010 
io ebb die ene wanes 7.6 3,243 6.1 2,628 
nO oe ee ae ale wee Rae Re 48.6 30,705 50.3 31,786 
House Beautiful Comb. With Home & 

Oe erie Sant er eee 52.7 33,306 45.4 28,711 
ET en a ee ne ae ere 15.6 10,685 14.1 9,655 
Se hi eo aad ba ee Ke D 8.7 3,751 9.0 3,874 
*Mechanics and Handicraft ...... 34.3 7,688 21.2 4,750 
Modern Mechanix ......... 65.1 14,586 67.2 15,062 
National Geographic .............. 40.6 9,657 36.4 8,667 
SS eS ee eee 45.7 26,890 39.4 19,623 
Cee Oe TOP TIOVFE 6... k kee eecen 17.5 7,506 15.2 6,536 
Physical Culture 18.4 7,880 19.3 8,292 
I cine b ole baa wd been 11.9 5,129 13.8 5,933 
Popular Mechanics .........-..---; 117.9 26,409 111.3 24,933 
*Popular Publications Group .... 17.6 3,941 19.7 4,413 
Popular Science Monthly .... 49.2 21,087 42.6 18,261 
SS ae eee 45.3 19,427 43.5 18,678 
MOSOMEING AMOTIGAN 2... ccs sc ccecccere 21.1 9,061 13.4 5,728 
*Science and Mechanics ............ 33.7 ae 0 6=6=—S—<“—i< i Cti«C 
Sports Illustrated & American Golfer 15.5 6,635 im 3,136 
te ie aie kath aca bok a ue 8 8a are Oo we 50.9 34,235 48.4 32,530 
Rr ater feta inant CA tie en a ata pice 62.8 42,168 55.7 37,424 
*Street and Smith Combination...... 15.5 3,472 14.7 3,284 
PTeriinne Fiction Unit .......-...6.5- 21.5 4,815 19.3 4,328 
oo ge Bo 2 rr 101.3 68,083 100.6 67,599 
NNN RM Grane tees oi ghee, aioe $n) s ie Eos ye 4,928 13.1 8,284 
True Detective Mysteries ........... 11.9 5,127 10.6 4,551 
SS eae ee a ee ee ee 54.0 34,128 47.6 30,084 

IN | oda, 55 he he KIS ie we ea Ge S604  |«(§§ se kay 812,265 

WOMEN’S 
og te SS 8 ye eae 11.7 7,932 14.4 9,759 
Good Housekeeping .............+... 101.6 43,585 106.3 45,609 
I RE ig ak bk sc ena e we eeee 107.6 72,337 95.2 63,976 
eS heats vis. 4 0.5.5) elk eae te 17.1 12,928 15.9 12,089 
Home Arts Needlecraft ............. 6.6 4,460 8.2 5,577 
Household Magazine ................ 15.2 10,317 15.3 10,373 
Junior League Magazine ........... 12.2 7,699 20.4 12,893 
Ladies’ Home Journal ......sssceus. 58.2 39,584 70.3 47,778 
SE ee a ae ere 38.3 [oan @=—SsCOn a ce tCt(“‘«t‘“ 
OE RE a a a, ene ee, ea 51.0 34,680 56.5 38,450 
Parente Magnsine «.. 0. ni ccc icncas 49.3 21,168 44.2 18,974 
IS eta righ gear Givi gis iKiale RALee BPs 24.2 16,473 15.6 10,633 
WPRUIOEEE TROWIOW 6 okt cree ct eces esses 31.8 21,606 29.3 19,954 
INOS 63.6% 04.5" 20.4 8,990 17.9 7,672 
EE NE oo a ia Fes oh asla bev wee 32.0 22,324 57.3 24,588 
Lf. RRR EAS SA ees rat re ee me ee 155.7 98,405 140.9 89,063 
Woman's Home Companion 62.7 42,603 64.1 43,558 
Wo ge a ree are 7.9 5,341 9.6 6,496 

EE Ne sre ota re po ee eu Gin wena S7e,G55 4&4 wares 467,442 

WOMEN’S GROUPS 
Fawcett Women’s Group— 

er re ear ee 26.9 11,285 33.8 14,186 

Motion Picture (Comb. with Movie 

BEIRENE DS Gao a ag as KR ahd wie 8 ob SORES 27.8 11,661 35.2 14,797 

By MIE 566s vicki re sacs Yams 29.2 12,252 34.6 13,284 

tomantic Magazine ............. 20.4 8,547 28.3 11,891 

Screen Book (Comb: with Screen 

RM Neha ae cis Gee iatei dieteale ¥ 26.3 11,043 33.7 14,172 

Viggen e 1.1 8,856 28.4 11,933 
Macfadden Women’s Group— 

Love @ HROMENCE .. 6.6.6 ic cess 30.4 13,056 36.2 14,722 

BEUWIG BRIPUOP 2.6 ce dies 31.9 13,719 36.2 15,519 

Radio Mirror ..... 27.4 11,886 32.4 13,899 

True Experiences 30.4 13,045 34.0 14,600 

"EPUO TeOMOMOGS . 266 eke ei es 31.2 13,391 35.0 15,027 
Modern Magazines— 

Modern Romances 32.5 13,963 31.3 13,447 

Meomern BErGen «..... 0... eee ecs 34.8 14,928 35.6 15,293 

eeoro Stars .. .. 2 ice c ns 29.8 12,768 30.3 13,006 
Screenland Unit— 

WOE eo ks ok ieviv a evics owes 20.9 8,957 27.5 11,811 

WOIPE WETEON ices bse be oe ehn ews 21.0 9,014 27.5 11,7838 

Total Group Aeon Li: % | rat 219,320 

OUTDOOR 
American Rifleman ....... 1.5 060C (it FRBOG ht ts 
Field & Stream ...... 24.1 25.7 11,015 
PUPS PTOMSCIOINO oie ie ce ket ee eae PO.  FWO6Ee awdes 
eunter-Trader-Trapper ...........:. i 2: | 
Hunting & Fishing 16.2 17.5 7,527 
Prmeronn? BOOPtSMAN .........6.600800% 20.3 20.0 8,594 
Outdoors Pane ate uet fesse MAT bog eS ta es aia alee > Teeses qq. t&ss6% 

CPORGOGE BATS bigs cc cen eaves penn 24.6 21.5 9,219 
Sports Afield ..... 19.5 15.8 6,789 

Total Group Dae WM ee ee ee, eee “eo $3,144 

MAIL ORDER 
SOIMMEOEE 66s cess 6.0 6.9 4,731 
oe oS ee ee 49 0,000  j ssewv 
SS es ee ee 4.1 4.0 2,801 
Home Friend & Illustrated Mechanics as Veet 8 8 8 8 een 
Mothers’ Home Life 5... 6c cecce see 5.3 5.2 3,642 
Woodmen of the World ............. 8.7 3.1 1,322 

re RUD, fra re pis ip ea eandle "ae 12,496 

NOVEMBER ADVERTISING 

Weeklies & Semi-WMonthlies— 

*The American Weekly ... 28.6 73,530 62.6 
Business Week : ; 146.9 63,024 109.6 
Collier's 203.1 138,096 164.9 
iDigest 27.5 2) .  e 
Grit 49.9 20,979 72:35 
Liberty 63.6 27,283 63.6 
Life 332.0 §211,149 3.8 
Look 14.2 Tce @8=— sh wees 
ES ES Pe ee eee $9.6 §21,284 70.6 
New Yorker See re 248.2 106,488 280.3 
*New York Times Magazine 29.5 30,695 34.9 
CS re 17.8 7,631 21.3 
The Saturday Evening Post 239.8 r63,060 246.5 
*This Week 30.3 $1,172 26.1 
Time cules x 341.0 $146,308 347.7 
*United States News 22.3 $46,503 32.3 


Total Group 


*Figures provided by publishers. 
yNot included in total. 


Digest, the name changed to Literary Digest, 


$Five issues. 


1,087,202 


Nov. 


13 issue. 
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EFFECTIVE DECEMBER 4, 1937 


| ec | 


Newspaper Printing Corporation 
AGENTS ii 


THE THE i 
NASHVILLE NASHVILLE 
BANNER TENNESSEAN = 


J. G. STAHLMAN, President and Publisher SILLIMAN EVANS, President and Publisher | 
EVENING MORNING AND SUNDAY 


| 
| 

| 
| 


Service is now olfered to advertisers in both | 


newspapers at twenty-seven cents per line daily. 


Sunday Tennessean twenty-five cents per line. 


NATIONAL ADVERTISING REPRESENTATIVES 


THE BRANHAM COMPANY | 
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C. &. Arbaugh, Mansfield’s 


sports—like Joe DiMaggio and 
Joe McCarthy of the Yanks.” 


of unusual people’’ on Princess Kropotkin’s page. 


bs 

Charles H. Keating, President of the Lumber- 
men's Mutual Insurance Company, is identified 
with many other interests in Mansfield. Says 
President Keating: “‘I feel that the articles in 
Liberty on current economic and labor ques- 
tions should be read by all business executives.” 


Weston Cutter, Ma 


a 


nsfield’s big Chev- 


best-known grocer, is also rolet dealer, reads dozens of maga- 
President of a voluntary group zines, says: ‘Liberty ranks high for its 
of some 50 independent stores. editorials, for courageous articles like 
An ardent sports fan, he likes those Will Irwin writes. I read every- 
Liberty because “it prints sto- thing he has to say in Liberty.” Will 
ries by men who really know Irwin is one of many writers whose 


handling of assignments brings credit 
to the magazine and to themselves. 


Mrs. F. David Boals, long active in educational work, is President of the 
Mansfield Council of Parent-Teachers Association. She says: “There is no 
doubt the editor of Liberty has the courage of his convictions.” She likes 
the editorials and articles, and, in lighter vein, “the interesting sketches 


The solid substance of the Richland 
County Court House is mute evidence of 
the stability of the community. 


PHOTOGRAPHS TAKEN FOR LIBERTY 
BY ROBERT W. LEAVITT 


Mansfield has its “town green’ —Central Park—a reminder 
of the early settlers, now the heart of the business district. 
Here is the corner of Park Avenue and Main Street. 


Warren W. Loomis runs the 
busy Gulf station, never misses 
an issue of Liberty. ‘I look for- 
ward to Wednesday," says Mr. 
Loomis, ‘‘first I go through the 
whole magazine, than I try my- 
self out on Twenty Questions.” 
Crime-busting articles have 
been particular favorites. 


C. L. Van Derau is Manager of Manufacturing in 
the big Westinghouse plant at Mansfield, but, in spite 
of title and responsibilities, he’s “Van” to the four 
thousand Westinghouse workers. “I appreciate 
Liberty's viewpoint on the many problems of the 
day,” he says, “‘and it gives me relaxation as well.’’ 


R. B. Gardner, better known 
as ‘‘Mud"’ in Mansfield, 
handles Buick, General 
Tires, Hyvis Oil, is district 
commander of the American 
Legion. An automobile 
dealer for 24 years, he still 
answers to the nickname of 
his racing days. He reads 
Liberty every week, likes 
best “those articles on the 
CIO, and the editorials.” 
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Diversified Industry 
Makes Ohio City Example 
Of “Worthwhile America” 


§ ? is ee si 
‘MANSFIELD 
PCORPORARON OMG 


ne ne 


Ms between Cleveland and Columbus, in the heart 
of Ohio’s great manufacturing area, lies a small and 
solid city of 40,000 which is typical of the country’s better 


industrial communities. : 
J. M. Hill, as President of the Empire Sheet & Tin 
Plate Company, is an imposing—and human— 
figure in Mansfield. Human because he confesses 

. : to reading “‘an article by a movie actor,” Spencer 
Mrs. E. K. Bacon is director of the Tracy wrote it, “which made me check up ai my- 
self.” Thank you, Mr. Hill. Editor Oursler, who 


Mansfield is frankly industrial. From its busy factories flow 


tires, steel, brass goods, refrigerators and other home appli- 


ances, cigars, gloves, bathroom fixtures and farm machinery Conese Peayete, tantly inancooved 
In ansne S many social activities. e 


. P ° - ° a . : aims ‘to entertain, to inform, to inspire,” is grate- 
—the pr oducts of more than eighty industr 1es. likes Liberty “for the short stories—which ful for this honest reaction from a regular reader. 


: 2 A are exceptionally good theatre.” Mrs. 
In Mansfield, well diversified industry has created the Bacon likes the crossword puzzles, too. 


qualities which make a city worthwhile as a place to live, 
and as a market. Beyond the factories are pleasant streets, 
the tidy homes of workers proud of their skill, the more 


aes Se Ul eee Ul 


imposing residences, the parks, schools, shopping sections 
—all the things which make Mansfield an example of worth- 
while America. 

This top-grade industrial town is another good place to 
check the local effect of national magazines. Here, again, you 
will find that the leading citizens, the owners and managers 
of businesses, the thinking employees, are magazine readers. 
That most of them read these basic weeklies—Liberty, 


Collier’s and The Saturday Evening Post. 


In Mansfield, seven out of ten members of the business 


clubs read these basic weeklies, and Liberty alone is read by John W. cin. sn is teint. . 


: general manager of Mansfield’s often Paul M. Eliot, an important name in Mansfield 
half of them. On these pages, are some of the business, pet aauiiianeiles ote laos un is ae bea sce a tn tna 
social, and civic leaders of Mansfield who read Liberty. “I read Liberty religiously, heartily ap- -—- Sevings and Trust Company. “I like the sound 

prove of articles like the Irwin series on common sense incorporated in Liberty's virile 
Naturally, a magazine which carries authority with these labor which make people think.” editorial pages,” he says, ““we need more of that.” 


leaders of local thought has influence among all its readers; 


Copyright, 1937, Liberty Magazine 


just as a magazine read and respected by the head of a com- 
pany is read and respected by his better employees. 


il = a 

Pu é : 
ily H. Lautshaugh has wielded the mortar J. L. Metcalf, proprietor Met’s Auto Supply, sells 
‘nd pestle at his big drug store on the Square Philco radios, Fisk tires, Duco products, Prestone, 
‘Or twenty-five years, still does the biggest and Stewart-Warner auto radios, reads Liberty 
€scription business in town. A weekly every week. He enjoys many things in Liberty, was 
‘tader, he likes the way Liberty gives both particularly impressed by “that article on gambling 
‘ides of the question. “Pro on one page, and —there’s a good lesson in it for everyone,” he says. 
‘mn on the other—that’s my idea of fair 
lay,” says Mr. Lautsbaugh. “It gives the 

bd "tader a chance to decide for himself.” 
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Outline Plans 
for Cleveland 
Poster Contest 


Cleveland, Dec. 8.—Plans for the 
fourth annual Cleveland Students’ 
Poster Art Exhibit, with the closing 
date set for Feb. 15, were an- 
nounced today. Cash prizes totaling 
$500 are to be given by J. A. Zim- 
mer, president of Central Outdoor 
Advertising Company, Inc. 

This year’s contest will have as its 


theme, “Make Cleveland the Safes, 
City,” and will be under the spon- 
sorship of the Cleveland Safety 
Council. Any student in any school 
in Cuyahoga county is eligible, and a 
public exhibition of the winning 
posters will be held March 5-19. 
Concurrent objective of the post- 
ers will be to support the safety 
council campaign to reduce street, 
industrial and home accidents and 
eliminate danger and waste from 
fires. Prizes will be awarded on the 
basis of the following elements: ad- 
vertising value, strength and clear- 
ness of appeal, legibility, carrying 
qualities and selling idea. Grand 


prize will be $50. The other 132 
awards will be divided among win- 
ners in all age groups. 


Crippen Joins DeVry 


John K. Crippen has joined the ad- 
vertising and sales promotion depart- 
ment of Herman A. DeVry, Inc., Chi- 
cago, manufacturer of motion picture 
equipment. He will be assistant to 
A. P. Hollis, advertising manager. 


Opens N. Y. Office 


Industrafilm, Inc., Hollywood, Cal., 
producer of business motion pictures, 
has opened a sales and service office 
in New York. 


Write for Post Office Count 
book—showing actual 
circulation in every rural 
route, out of every post- 
office, in every Midwest 
state. 


,O—6 No. Michigan Ave 


HE MIDWEST & 


_ NEBRASKA FARMER 
WISCONSIN AGRICULTURIST AND FARMER ~ 


NEW YORK—250 Park Ave., 420 Lexington Ave. 


BLANKETS 
THE ‘MID WEST 


From Nebraska to the eastern border of 


Indiana . . . Blanketing 77% of all the farms in 


these eight states. 


That’s an exact picture of the coverage your 
advertising obtains in the Midwest Farm Papers 
—actually reaching 77% of all the farm homes* 
in this richest of all farm markets. 


The highest coverage* of this market by any 
other farm medium is only 36%. But when you’re 
trying to build sales leadership for your merchan- 
dise, the difference between 77% and 36% is an 


awfully big advantage to have in your favor. 


Rs 


“ACTUAL coverage, not statistical coverage. 


mFARM PAPERS 


THE FARMER, ST. PAUL © 


WALLACES’ FARMER & IOWA HOMESTEAD 


SAN FRANCISCO—1548 Russ Bldg. DETROIT—S42 New Center Bldg. 
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SAYS SAFETY IN 
DRUG FIELD LIES 
IN ADVERTISING 


Bristol Urges Federal Move To 
Bar ‘‘Elixir’’ Recurrence 


New York, Dec. 7.—Declaring that 
“experienced and responsible manu- 
facturers of carefully compounded 
products should not be penalized 
simply because their products are 
advertised to the public,” Lee H. 
Bristol, vice-president, Bristol-Myers 
Company, today advocated govern- 
mental action to prevent such calami- 
ties as that resulting from the sul- 
fanilamide “elixir’’ which is credited 
with causing upwards of 90 deaths 


throughout the country in recent 
weeks. 
“No reputable manufacturer of 


packaged medicines stands in the 
way or opposes legislation to protect 
the public from these calamities,” 
Mr. Bristol said, decrying efforts 
which he claimed were being made 
to shift the blame to the proprietary 
industry whereas it properly rested 
upon the manufacturer who used “an 
inadequately tested, dangerous sol- 
vent for a potent drug” and upon the 
physicians who prescribed the elixir 
without knowledge of its effect and 
without adequate clinical data. 


New Legislation Due 


Speaking before the 24th annual 
convention of the National Associa- 
tion of Insecticide and Disinfectant 
Manufacturers at the Hotel Biltmore, 
Mr. Bristol was preceded, yesterday, 
by Richard K. Hines, general coun- 
sel, Vick Chemical Company, who 
predicted that legislation tighten- 
ing federal control of manufac- 
turers of drugs, chemicals, insecti- 
cides and disinfectants, sold direct 
to the public, would be_ effected 
either during the current or the com- 
ing regular session of Congress and 
warned that passage of a bill calling 
for’ the licensing of manufacturers 
and their products will not be un- 
likely. He said that public sentiment 
was aroused to prevent occurrences 
in the future similar to the elixir 
tragedies. 

Pointing out that the elixir was 
an unadvertised product belonging 
to the group of so-called “ethical spe- 
cialties,” Mr. Bristol declared that 
advertising “brings a product out 
into the open where it must meet 
the acid test of public opinion in 
addition to the requirements’ im- 
posed in advance by the manufac- 
turer’s scientific staff, the industry’s 
censorship, and later by the medium 
which carries the advertising, and 
the government agencies. 


Advertising Impels Safety 


“No manufacturer who meets all 
of these requirements will bring out 
an untested, untried, potentially dan- 


COLOR IDENTITY 
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This new package for Planters Rum 
Carioca, distributed by American Spirits 
Company, Inc., gets a quality appeal in 
effective decorative use of gold in the 
lithographed label. 


gerous product,” he asserted, at the 
same time pointing out that adver. 
tising hereby constituted “the great- 
est safety measure ever devised for 
the protection of the consumer.” In 
this connection, Mr. Bristol sketched 
the work of the advisory committee 
on advertising of the Proprietary 
Association, set up as a control body 
to make packaged medicine adver- 
tising conform to prescribed stand- 
ards of accuracy and good taste. 
More than 22,000 pieces of advertis- 
ing copy have been voluntarily sub- 
mitted to the committee by adver- 
tisers, he stated. 

J. L. Brenn, Huntington Labora- 
tories, Inc., Huntington, Ind., was 
elected president of the association 
for the coming year; W. J. Zick, 
Stanco, Inc., New York, first vice- 
president; and Wallace Thomas, Gulf 
Refining Company, Pittsburgh, sec- 
ond vice-president. John Powell, of 
John Powell & Co., New York, and 
John H. Wright were re-elected treas- 
urer and secretary, respectively, and 
W. B. Eddy, Rochester Germicide 
Company, Rochester, N. Y., retiring 
president, was elevated to the board 
of governors. 


Philco Radio Show 
Expands to Mexico 


The ‘Phyl’ Coe radio mysteries, 
sponsored in this country by Philco 
Radio & Television Corporation, 
Philadelphia, started broadcasting in 
Mexico City Dec. 10 under sponsor- 
ship of Philco radio and tube deal- 
ers. 

Plans are being made to. broad- 
cast the show in Cuba, Venezuela, 
Peru, Argentina and in South Africa. 


Plans Special Issue 


Radio Craft, New York, is planning 
a special jubilee souvenir number to 
appear in March, 1938, commemorat- 
ing 50 years of radio. It will con- 
tain double the usual number of 
pages. 


pty recognized, 


agency is expanding. 


tion. 


ing that builds billing. 


ACCOUNT EXECUTIVE 


* 
Unusual Opportunity 


amply financed, 
To an account executive who 
feels “lost in the shuffle” of a big organization or to an 
owner of a one-man agency we offer a splendid proposi- 
With us he will receive personal, wholehearted 
cooperation of congenial associates and the services of a 
complete, experienced staff, skilled in producing advertis- 
Since 1926 this agency has estab- 
lished a reputation for integrity and ability. To the man 
who can produce immediate business and who qualifies 
a very satisfactory financial arrangement will be made. 


Our staff knows of this advertisement. Your 
reply will be held in strict confidence. Box 
1295, Advertising Age, 


small Chicago 


Chicago. 
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C. F. CHURCH 
MFG. CO. 
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The first advertisement 
of the C. F. Church Mfg. 
Co. in LIFE was an ex- 
clusive full page in the 
September 6th issue. 
-— Dealers in all parts of the 
country wrote enthusias- 
tically of the inquiries, = 
comments and sales it 
brought them. 


aoc 


PHOENIX, ARIZONA: “Due to the advertising 
in LIFE we have made around eight sales, 
besides our regular sales.” 

—E. J. Harrington Plumbing & Heating Company 
ST. JOHNSBURG, VERMONT: “We have sold 
four Church seats and had other prospects. 
It was a fine ad.”—H. W. Conly 


LAKE COUNTY, CALIFORNIA: “I am one of the 
Charter Subscribers of LIFE. The ad was 
very attractive. I took advantage of it bya 
screen advertisement on the local movie 
theater screen, calling attention to the LIFE 
ad, date and page. Three School Boards 
answered. I expect to sell all three— about 
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\ 45 seats.”—. D. Borie 


GREENLEAF, KANSAS: “Thanks to LIFE, I 


just sold another Church seat.” 
—M. Thinnes Hardware Company 


Bid jresults-continued i 


“Outstanding advertisement of 


the year” 


“Our full page advertisement in the Sep- 


tember 6th issue of LIFE proved to be our 


outstanding advertisement of the year. In 
addition to pulling approximately 1,000 
direct inquiries, an unusually high number 
in this business, the advertisement had 
more dealer influence than any single 
previous Church seat advertisement.” 


OGDEN, UTAH: “We have increased our 
sales on Church seats 7O percent and still 
going strong. The public are coming in and 
asking for Church seats, which they did 
not do before. Before, a seat was a seat,— 
now it is Church seat. It pays to let the 
public know.”—#. 0. Sangberg 


CHICAGO, ILLINOIS: “I received many tele- 
phone calls about Church seats, which I 
hope later will be sales. All these calls I 
know were from reading the ad in LIFE.” 


—Henry Swade 


RICHMOND, KENTUCKY: “The LIFE ad 
created an interest among our employees. 
These ads are sure to create an interest 
among prospective home builders and Iam 
sure LIFE has helped put Church seats 
across. I personally believe ‘LIFE’ is there 
at the top.”’—Ben Hurst, Jr. 


ISLAND POND, VERMONT: “You have picked 
the best magazine you could find as there 
is no doubt that ‘LIFE’ is read from cover 
to cover. In this town it has been impos- 
sible for the magazine dealers to obtain 


enough copies of LIFE for their customers.” 
—Stott Brothers 


CHICAGO, ILLINOIS: “We received four 
orders for Church seats traceable to the ad 
in LIFE. Good work.” —Samuel Erman 


PHILMONT, NEW YORK: “Oursales of Church 
seats for the past two months have ex- 
ceeded sales for any previous whole year. 
The advertisement in LIFE in our opinion 
is the answer.’’—William E. Carney Co. 


R. A. Witherell, Vice President 


C. F. Church Mfg. Co. 


NEW LONDON, CONNECTICUT: “Throughthis 
ad in LIFE I received 7 new Church seat 
customers. Would like to see Church run 
again in LIFE.” —banie! M. Shea, Plumbing & Heating 


SPRINGFIELD, MISSOURI: “We certainly 
appreciate the advertising that Church 
Manufacturing Company is doing to help 
the plumber. We have your display card of 
the ‘Best Seat in the House’, in our window 
and it attracts lots of attention.” 

—The Missouri State Association of Master Plumbers 
OMAHA, NEBRASKA: “Your ad in last week's 
issue of LIFE couldn't help but attract our 
attention, particularly on account of the 
catching caption. LIFE has certainly done 
a tremendous job in building up its circu- 
lation, and I know that in Omaha and 
vicinity its circulation is excellent.” 

—U. S. Supply Company 
BOURNE, MASSACHUSETTS: “LIFE adver- 
tising helps to increase sales. Your maga- 
zine paved the way to the sales of two 
Church seats recently.” —H. K. Bassett 


ROCKFORD, ILLINOIS: “Your ad is a very 
forceful one. We believe you are correct in 
publishing an advertisement of this type in 
a magazine which is so generally read.” 
—Rockford Plumbing Supply Company 
ROANOKE, VIRGINIA: “I hope to be helped 
by this ad and by all the publicity we can 
get through such a magazine as LIFE.” 
—Walter P. Echols 
TOWANDA, PENNSYLVANIA: “We have sold 
six Church seats since this advertisement 
in LIFE Magazine.”—wmills & Williams 


LIFE SELLS > 
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W. ¢. COWLING 
QUITS AS FORD 
SALES MANAGER 


Veteran Plans to Enter Busi- 
ness for Himself 


(Picture on Page 47) 

Detroit, Dec. 9.—W. C. Cowling is 
severing his long connection with 
Ford Motor Company to enter busi- 
ness for himself, he announced here 
today. Thus far, officers of the com- 
pany are silent as to the identity of 
Mr. Cowling’s successor as general 
sales manager. 

Though Mr. Cowling demonstrated 
a tremendous capacity for reserve to- 
day in an interview with ADVERTISING 
Ack, it is generally believed that he 
leaves Mr. Ford with regret which is 
shared by the motor car manufac- 
turer. Certainly, if Mr. Cowling de- 
sired to postpone his departure until 
the sun shines on Ford fortunes, he 
could not have picked a more auspi- 
cious moment. Latest available 1937 
registration figures give Ford a hand- 
some lead over its perennial rival, 
Chevrolet, which was in front at this 
time a year ago. 


Sales Still Good 

And if Mr. Cowling desired to draw 
a few private deductions from recent 
registration figures, he could also 
easily have determined that the busi- 
ness skies are not as dark as have 
been painted in some quarters. Scat- 
tered figures for November show reg- 
istrations continuing to run _ far 
ahead of November, 1936. 

Mr. Cowling has spent virtually his 
entire business career with Ferd Mo- 
tor Company. He is now 55 years old 
and can boast 23 years with Ford. He 
became general sales manager five 
years ago, after serving as head of 
the traffic department for some years. 


This title, however, does not reveal | 


the full extent of his duties. He is 
generally credited with having exe- 
cuted many confidential missions, 
both in the United States and abroad. 
This travel also gave Mr. Cowling a 
picture of Ford operations, both in 
this country and elsewhere, possessed 
by few others. 


Has Magnetic Personality 


In spite of the reticence which Mr. 
Cowling commonly practices, in ac- 
cordance with the Ford tradition, 
when confronted with inquiring news- 
paper repcrters, he can display great 
charm and generalship to audiences 
of Ford dealers and salesmen. He 
has won reputation as a strong and 
convincing speaker. To others with 
whom he has come into contact, no 
word but “dynamic” expresses all of 
his qualities. 

Mr. Cowling would have made a 
great politician, according to many 
present and former Ford workers. He 
possesses the gift of gauging the tem- 
per of his audience exactly and to 
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sweep it off its feet either with logic 
or inspiration, as the case in hand 
may seem to require. 

Mr. Cowling is generally believed 
to have enough of this world’s goods 
on which to retire, should he elect. 
He is not of the retiring nature, how- 
ever, according to his intimates, and 
will keep on going until he falls at 
the wayside, in a new enterprise, the 
nature of which has not been dis- 
closed. 


Re-Establishes Agency 


Charles D. Meissner has resigned 
as account executive of Hoffman & 
York, Milwaukee agency, to re-estab- 
lish his own agency at 176 W. Wis- 
consin avenue, Milwaukee. He will 
specialize in industrial and farm ac- 
counts. 


Lane Pursues 
Testing Plan 
in Hinterland 


Chicago, Dec. 9.—Albert Lane, self- 
styled protector of the consumer, who 
has been approaching advertisers in 
New York for some time, has moved 
his base of operations to Chicago, 
where he uses a Van Buren street 
address, it was disclosed today. He has 
two sources of income—one from de- 
mands for free material for testing, 
another from the sale of a booklet, 
“Consumer Preferences” for 25 cents. 
He has asked several manufacturers 


to take blocks of 100 of these book- 
lets. None of the material contained 
in this booklet is original, according 
to one analyst, merely representing 
a collation of material readily avail- 
able from other sources. 


Causes Comment in Loop 


Lane’s canniness in seeking “test- 
ing material” has caused comment 
among State street department stores. 
He appeared in one of these with a 
Hickey-Freeman suit and overcoat 
and asked, for testing purposes, a hat 
of a certain style and size to match 
the ensemble. 

He also made requisition for four 
women’s hats in another store, but 
insisted on certain styles and sizes, 
leading the management to suspect 
that he had some interest other than 


in testing the quality of the mer. 
chandise. 

Lane himself is not available at the 
Van Buren street address, but tele. 
phone calls made there are returned 
later. 


Three Name Rosette 
Rosette Advertising Corporation, 
New York, has been named to handle 
the advertising of Hobby Guild of 
America, Bass Publishers, and the 
American Gilbert and Sullivan Asso- 
ciation, all of New York. 


Harrison Appointed 


Apparel and Accessory Associates, 
Inc., of the New York World’s Fair 
of 1939, has appointed Lester Har. 
rison public relations and advertis.- 
ing counsel. 
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ADVERTISING AGE 


Eleven Months 
Network Sales 
in Sharp Rise 


New York, Dec. 8.—Network radio 
billings for November pushed sales 
totals for the first 11 months of this 
year to a point considerably higher 
than for the same period of 1936, ac- 
cording to figures released this week 
by Columbia Broadcasting System 
and National Broadcasting Company. 
Mutual Broadcasting System, while 
showing a slight increase for No- 
vember, registered a small decline 
for the 11-month period. 

Columbia billings for November, 


totaling $2,654,473, an increase of 9.2 | 


per cent over November, 1936, repre- 
sented the biggest November and the 
second largest month in the net- 
work’s history. Cumulative billings 
for the first 11 months of this year 
amounted to $25,935,500, a rise of 
25.1 per cent over the corresponding 
period of last year. 


Although 2.5 per cent under No-| 


vember, 1936, NBC billings for No- 
vember, 1937, marked a gain of 1.2 
per cent over October, contrary to 
the usual seasonal trend. NBC total 
for the first 11 months this year 
amounted to $35,012,200, up 13.1 per 
cent over the same period of 1936. 
Mutual reported November billings 
of $230,274, an increase of 1.2 per 
cent over the same month last year. 
Cumulative total for 11 months was 


$1,648,781, a decline of 2.5 per cent 


against the figure for the same pe- 
riod of 1936. Total for 1936, MBS 
pointed out, includes a substantial 
volume of political and baseball time. 
Eliminating such billings from the 
1936 total, the first 11 months of this 
year mark an increase of 3.5 over 
the same period last year. 


Bermuda Hotel Appoints 

Princess Hotel, Bermuda, has ap- 
pointed Needham & Grohmann, Inc., 
New York, to handle its advertising. 
Newspapers, direct mail and class 
magazines will be used. 


Horchler in New Post 

Bennett H. Horchler, formerly 
with Associated Business Papers, 
Inc., and McGraw-Hill Publishing 
Company, New York, has been ap- 


WOXR Sponsors Can 
Buy Program Space 


New York, Dec. 8.—Station 
WQXR will now accept adver- 
tising from sponsors of its 
broadcasts for its advance 
monthly programs which are 
sold to listeners for one dollar 
per year or 10 cents per copy. 
The programs, averaging dis- 
tribution of 7,000 per issue, are 
sent monthly to listeners who 
wish to know several weeks in 
advance when features are to 
be broadcast. 


| TEST OF SCREEN 


pointed advertising manager of Ice 
Cream Trade Journal, New York. 
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NEWS-STAND BUYING SHOWS ACTIVE INTEREST— 
MCCALL’S STANDS FIRST IN THE WOMEN’S FIELD 


Advertisers who want the women’s vote 
watch the news-stands closely. There, all 
magazines are on open display with an 
equal chance to make sales. There, women 
choose the magazine they find most 
interesting and helpful. 

News-stand sales show the voluntary 
nature of each magazine’s entire circu- 
lation. Every month, the news-stand sales 


MCCAL 


LARGEST NEWS-STAND 


of McCall’s Magazine lead all others in 
the women’s field by a margin of several 
hundred thousand! Interesting in itself 
and doubly interesting as an index of 
active interest for McCall’s total net paid 
circulation of 2,670,478. 

Such active interest in each issue of 
McCall’s is the result of careful planning, 
of constant research into women’s wants. 


Evidence of this is found in the very form 
of McCall’s—three great magazines in 
one, NEWS and FICTION—HOMEMAKING 
—STYLE and BEAUTY, plus a complete 
book-length novel in each issue. 

McCall’s is bought every month be- 
cause women know it and need it. The 
best read magazine is the best place for 
any one’s advertising. Active interest 
means better visibility and greater de- 
mand for every advertised product. It pays 
to advertise in McCall’s. 

McCall’s Magazine, 230 Park Ave., N.Y.C. 


L’'S MAGAZINE 


SALE OF ANY SERVICE MAGAZINE FOR WOMEN 


GAME LINKED T0 
COPY IS PLANNED 


New York, Dec. 8.—A new screen 
game with an advertising back- 
ground, designed to supplart Screeno 
and “Bank Night” promotions, will 
shortly be tested in theaters compris- 
ing two large circuits in the metro- 
politan area, it was announced today 
by Leonard F. Winston, one of the 
originators of the idea. 

Promoter of the game is Ad-Ven- 
tures Associates, 11 W. 42nd street. 
The new game will be made up of 
motion picture shorts in which slo- 
gans, brand and company names will 
be presented in puzzle fashion and in 
such a manner that they will prove 
entertaining and at the same time 
develop ‘“ad-consciousness” on the 
part of the audiences. The sponsors 
also maintain that the idea presents 
a means whereby motion pictures can 
be further vitalized as an advertising 
medium. 

While the sponsors are not yet 
willing to divulge the precise opera- 
tion of the game, it is understood 
that it is based on the anagram and 
fill-in type of mental teaser and will 
require more brain work than is 
needed to play screen games now in 
vogue. It will be so set up that prizes 
will be awarded each evening to the 
persons scoring highest, he said. 


Single Sentence Plugs 


The game series will be designed 
to achieve high entertainment value, 
and it is planned to limit individual 
plugs to single sentences as far as 
possible. In these ways, general ob 
jections voiced by theater patrons, 
and by managers as well, against the 
showing of advertising spots or 
shorts will be overcome, the new 
game sponsors declare, making pos- 
sible the utilization of a concen- 
trated, circulation-controlled medium. 

In addition to the promotion par- 
ticipating advertisers will receive 
from the shorts, which, it is planned, 
will be sound-trucked as well as 
made scenically attractive and appro- 
priate to the product being adver- 
tised, the plans call for the listing of 
advertisers and their products in the 
lobbies of the theaters, where they 
may be studied by patrons who wish 
to increase their chances of winning 
a prize. The game will have the fur- 
ther result of making movie goers 
become habitual scrutinizers of ad- 
vertisements wherever they see them, 
the sponsors declare. 

National advertisers are at present 
being lined up, Mr. Winston said, and 
as soon as the originators are as- 
sured of as many as 20 sponsors, the 
project will be launched. He de- 
clared the game could be played with 
as few as five advertisements, how- 
ever. In addition to Mr. Winston, 
development of the idea is credited to 
Julius R. Young, formerly on the 
promotion staff of the New York 
American. 
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December 13, 1937 


Poll Business 


for Tax Guide 


zines carry a special four-page insen ing role in recovery, then it is the 
ntitled, “Congress Needs Your Guid-| obligation of the business and techni- | 
ance—Now.’ A concise editorial |cal press to study ways and means 
jsummation asserts that “business | by which this is possible; to keep | 
l\leaders, labor’ leaders, legislative | business and industry currently in- 
to Law Makers leaders and now the Administration” | formed; to mobilize opinion and to 
realize that “private industry alone |make that opinion felt and under- 
can lead the march back to prosper-|stood by government, 
New York, Dec. 8.—An attempt to ‘ous times.” Three needs are urgent, power to obstruct or to encourage 
feel the pulse of American business jaccording to the editorial—repeal of |business and industrial progress. 
as a practical guide for legislative ac- | the undistributed earnings tax; re- 
tion by the current session of Con-|peal or amendment of the capital 
gress was launched here last week by | 84ins tax, and reduction of excessive | 
McGraw-Hill Publishing Company, | personal surtaxes. Four business re- | 
through a poll of 1,000,000 business | ply cards are made available so that 
and industrial executives, who are |readers can set down their views on | 
being urged in the pages of the com- | these suggestions. ig . ? yo 
pany’s 24 publications to set down} In explaining the plan, James H. pig yee “4 ‘eae 32 ee 


Departments Merged 
The advertising and sales depart- 
ments of Larus & Brother Company, 
Richmond, Va., tobacco manufacturer, 
have been consolidated, and all ad- 
vertising will be handled by Robert | 


their estimates on tax revision which McGraw, Jr., president of the com-| 5¢ advertising. will devote his time 
should be instituted immediately. pany, said, “If private capital and|t ) WRVA, Edgeworth Tobacco sta- | 
All December issues of the maga- | business initiative are to take a lead- 


which has the) 


tion, of which he is general manager. | Evans, 


NEWSPAPERS IN 


NASHVILLE PLAN 


Nashville, Dec. 8.—The Nashville 
Banner and Nashville Tennessean 
made an important move in the news- 
paper publishing field this week with 
announcement of combination of ad- 
vertising, production and printing 
facilities, effective immediately. 

Described by James G. Stahlman, 
publisher of the Banner, and Silliman | 
publisher of the Tennessean, 


HIO CHINA 
heavd 1 daily 


over 


WIR 


CUSTOMER: My 35 mile drive has been well worth while. 


CLERK: 


7 years 


on WJR has brought customers from many states. 


NEW CITRUS FACTOR» 


SUE ond TEX MAID qrapetrut hove « datiactve 
1 favo, They require ne suger te 
musige (ness pol taple Nutuse iskes care of that. Gown mm 
Toaga Every Teawan amd Tex Maid grapetrui develope its 
tush Savor natursily Pilly utured on the ees tn a climate 
cl ampic maisture ond vunsmine these Rees! gray efrutt of 
the Taxa crop are nich iz uice. full iovored asd seedless. A 

magie vstte will ree you preter Temeun of Tee Maid. Ash 
va sata . 


Fossa 


Photesome, i» « 


Texas Citrus growers are making a de- 
termined bid for a share of the national 
citrus market through the Rio Grande 
Valley Citrus Exchange with this 504-line 
copy in a broad list of newspapers 
among the wedges being employed. 


as a “common sense” move for econ- 
omy and efficiency, the new set-up 
involves unified sales staffs for both 
local and national advertising with 
space to be offered in combination. 

The Branham Company, which has 
been representing the Tennessean, 
will now represent both newspapers 
nationally. A base line rate of 27 
cents has been established on na- 
tional advertising, representing a 1- 
cent reduction from the former total 
for both newspapers. 


Stay Separate Editorially 


The Tennessean, previously pub- 
lished mornings, evenings and Sun- 
day, discontinues its evening news- 
paper and the Banner, previously 
published evenings and Sunday, dis- 
continues its Sunday editions. It was 
emphasized that each newspaper 
would continue to preserve “its ex- 
clusive news and editorial authority, 
independence and identity.” 

As an operating organization, the 
jointly owned Newspaper Printing 
Corporation has been created which 
will have charge of advertising, cir- 
culation and mechanical activity of 
both newspapers. 

Officers of this corporation are Mr. 
Stahlman, chairman of the board; Mr. 
Evans, president; Frank C. Stahl- 
man, vice-president; Ward C. May- 
born, vice-president and general man- 
ager; E. B. Stahlman, Jr., vice-presi- 
dent and assistant general manager, 
and E. P. Charlet, secretary and 
treasurer. 

At present both newspapers are be- 
ing published from the Banner's 
quarters. A new building, designed 
to give editorial independence and at 
the same time house efficiently the 
combined staffs on the advertising, 
circulation and production ends, is 
being constructed. 

The joint statement issued by the 
two publishers explained that the 
move is not unique, but rather ‘a lo- 
ecalized adaptation of plans that have 
been successful elsewhere.” 

Scripps-Howard Newspapers, it was 
recalled, effected a similar move in 
El Paso, Tex., the action involving 
the Herald-Post, Scripps-Howard 
evening newspaper, and the El Paso 
Times. Space is optional separately, 
however, in the two publications. 


INTERNATIONAL 
PRINTING PAPERS 


Ticonderoga Book 
Champlain Book 
Saratoga Book 


Saratoga Cover 


Lexington Offset 


Made by 
INTERNATIONAL 
PAPER COMPANY 


220 East 42nd Street 
NEW YORK, N. Y. 
BOSTON CHICAGO CLEVELAND 
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PARLOR TRICKS 
CAN BE EXPOSED, 
MAGICIANS RULE 


sage By Advertisers Helps 
Profession 


New York, Dec. 9.—Convinced that 
the release of magic trick informa- 
tion to national advertisers has in- 
creased public interest and resulted 
in wide employment of professional 
magicians, the Society of American 
Magicians formally “cleared” Julien 
J. Proskauer, president of the New 
York chapter of the society, this 
week of charges that he exposed 
magic secrets through his company, 
Stunts, Inc. 

Assembled at Hotel McAlpin, New 
York, society members had gathered 
to sit in judgment on Mr. Proskauer 
as a result of charges brought by 
Barkann Rosinoff, member of the 
Southern California chapter. After 
unanimously voting Mr. Proskauer 
“not guilty,” the members revealed 
themselves in hearty sympathy with 
the “liberal faction’’ which holds that 
the use of magic trick information 
by national advertisers works as a 
stimulant on magic generally and 
greatly helps the professional. 


Stage Illusions Barred 


The magicians forgot their inter- 
factional fight, however, to present 
a united front against “unauthorized 
use” of magic tricks from standard 
magical books without the permis- 
sion of owners of the copyrights. 
The general feeling was that while 
parlor tricks could be effectively 
used to promote general interest, 
there should be no exposure of the 
more elaborate tricks which are 
known as “stage illusions.” 

Suits were threatened on all sides 
against advertising agencies and 
printers who have publicized “un- 
authorized exposure.” To date, how- 
ever, only one suit has actually been 
filed and that was action brought by 
Horace Goldin against R. J. Reynolds 
Tobacco Company. 

Mr. Goldin claims to have invented 
the “sawing the lady in half” illusion 
which was exposed by Reynolds dur- 
ing the Camel “It’s fun to be fooled” 
campaign in 1932. Judge Vincent 
Leibell, Federal Court of New York, 
has the case under advisement. 


McGivena Has Interest 


in Briggs & Varley 


Ownership of Briggs & Varley, New 
York advertising agency, will pass 
into the hands of Leo McGivena, 
Frederick Suhr and Tom Varley, 
effective Jan. 1. 

Resignation of Mr. McGivena from 
Lennen & Mitchell, Inc., was an- 
nounced in these columns last week. 
Mr. Suhr was also with the same 
agency as executive art director. 


WANTED 


Old_ established _litho- 
graph house will add to 
its personnel two or three 
experienced salesmen in 
various localities starting 
early in January. Men 
of experience in the litho- 
graphic field, and with 
established clientele de- 
sired. In responding, the 
following information is 
requested: experience, 
territory, remuneration, 
past performance. Ad- 
dress Box 1296, Adver- 
tising Age, Chicago. 


Raymer to Represent 
Michigan Network 


National representation of Station 
WXYZ, Detroit, WOOD-WASH, 
Grand Rapids, and the Michigan Net- 
work has been placed with Paul H. 
Raymer Company, effective Jan. 15. 
H. Allen Campbell, general man- 
ager of King-Trendle Broadcasting 
Corporation, said that Raymer will 
expand its New York and Chicago 
staffs to handle the new assignment. 


Miss Taylor Resigns 


Marion C. Tayor, organizer of the 
merchandising service departments of 
Conde Nast publications and head of 
that department of Vogue, has re- 
signed effective Feb. 1, 1938. She 
plans to re-establish her former busi- 
ness as merchandising counsel and 
will continue with Conde Nast in an 
advisory capacity. 


Slides Teach 
More Efficient 


Emergency Aid 


Chicago, Dec. 9.—Taking the view 
that first aid for accident victims is 
as important as education to elimi- 
nate accidents, Bauer & Black, Chi- 
cago manufacturer of surgical dress- 
ings, has produced a 20-minute sound 
slide entitled, “Life Savers of the 
Highway.” Distribution of 20 copies 
has been undertaken by Northwest- 
ern University Traffic Safety Insti- 
tute, which is affiliated with the In- 
ternational Association of Chiefs of 
Pctice., 

The safety organization will, with- 


out expense to Bauer & Black, pro- 
cure showings of the slides before 
policemen and firemen of many 
cities, in addition to various civic 
and commercial organizations. The 
intent is to make a larger number 
of persons skilled at proper first aid, 
lack of which causes many deaths. 
As the narrator in the new presen- 
itation remarks: “Good intentions 
are not sufficient for the Samaritan 
first on the scene of an accident.” 
Bauer & Black is given only pre- 
liminary mention, but in view of the 
fact that its basic story is furthered, 
regards this as satisfactory. Pre- 
liminary showings are said to have 
indicated that the public is keenly 
interested both in the story told and 
in the method of relating it. The 
slides and sound record which ac- 
company them have received many 


trade showings, but the public has 
little of the new method of 


seen 
telling a story. Wilding Picture 
Productions, Inc., handled produc- 
tion. 


Set April 17 for 
Want Ad Week 


The Association of Newspaper 
Classified Advertising Managers has 
designated the week of April 17 as 
National Want Ad Week for 1938. 

Walter Lehman, San Antonio Ex- 
press and Evening News, is chairman. 


Scofield Appointed 


With the purchase of the Herald 
by the Leader, Lexington, Ky., R. E. 
Seofield has been named head of the 
consolidated advertising department; 
T. L. Adams, circulation, and Dan M. 
Bowmar, Jr., promotion, 


sional men or merchants, it is 


Umpartial measurement 
of reader interest 

in terms of paid 
Greulation 


ee the A. B. P. men can help you 
plow through to market! 


Whether you sell to industrial executives, profes- 


customers and prospects look to A.B.P. publications 
for the progressive ideas that enable them to con- 
duct their businesses more profitably. That puts the 
A.B.P. publication representatives in a sweet spot 
to help you level the drifts of sales resistance. For 
one thing, they can give you a clean-cut picture of 
the outstanding advertising values of vigorously 
edited, ethically administered business papers that 


with Advertising and Selling Problems 


ness Papers’ brand of authentic readership analysis. 


certain that your 


The ASSOCIATED BUSINESS PAPERS, Inc. 


369 Lexington Avenue, New York 


Write A. B. P_ Headquarters for Complete List of Member Publications 


offer the Audit Bureau of Circulations’ measure- 
ment of Paid Circulation plus the Associated Busi- 


But A.B.P. publication representatives can domuch 2 
more than help you to reach your prospects econom- 3 
ically and effectively. They and their editors stand 4 
ready to give you the benefit of their intimate knowl- 
edge of the buyer's side of the fence in your markets. 


WHEW YOURE SNOWED UNOER 


an 


Surely, a fresh slant on any one of the points listed set-up. ; 

at the right will help clear the road to increased 7. To translate all available market and sales 
sales. Let the next A.B.P. man who calls add the —— S youn fone 
weight of his specialized experience to your own 8. To scan copy for trade jargon. 

thorough knowledge of your business. 9. To suggest new products, or new mar- 


more 


HOW THE A. B. P. 

REPRESENTATIVES CAN HELP YOU 
1. To sense and evaluate significant trends. 

. To determine market potentials. 

. To suggest product or package changes. 

. To help you select and reach your prime 

prospects. 
. Tohelp plan sales and advertising strategy. 
6. Toaid in improving sales and distributive 


kets for old products. 
10. To suggest ways to make sales promotion 


PUBLICATION 


tive. 


Authentic facts 
relating to 
editorial scope and 
readership analysis 


aly 


11. To help devise practical merchandising 
material. 
12. To point out specific sales opportunities. 
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Kroger Using 
Direct Color 
on New Labels 


Cincinnati, Dec. 9.—Direct color 
photography has entered the sphere 
of package design, Kroger Grocery & 
Baking Company having completed a 
repackaging program for’ several 
products embracing this modern 
method of reproduction. 

W. J. Sanning, art director of the 
company, allowed several cities to 
participate in the assignment. He 
took to Detroit all of the material re- 
quired for the color shots, and Jeffery 
White Studio, which has long spe- 
cialized in direct color, handled the 
photography, following designs pro- 
vided by Kroger’s label division un- 
der direction of N. McCash. 

Engravings were made in Chicago 
and the labels were printed in St. 
Louis. The task of all proved simple, 
it is reported, the engraver making 
the plates at a lower cost than for the 
usual flat copy. 

While the Kroger photographs were 
made in the studio, Mr. Sanning said 
that experiments in the field indi- 
cated that direct color is as practic- 
able there as under the ideal condi- 
tions of the studio. 


COLOR EMPHASIS .- 
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COUNTRY CLUB 
sate PINEAPPLE JUICE tended 


Natural color photographs add luster to 

new labels of Kroger Grocery & Baking 

Company, as evidenced by this one for 
Country Club pineapple. 


To “Boston American” 


John W. Giesen, formerly mana- 
ger of the retail stores division of 
Hearst International Advertising 
Service, New York, has been named 
associate advertising director of the 
Boston Evening American and Sun- 
day Advertiser. 


Funk to “Your Life” 


Wilfred J. Funk has joined Your 
Life, Scarsdale, N. Y., as editorial di- 
rector, effective with the January 
issue. 


him (about two mil 
girls of high-school 


teen years old today, 


12 of those will die. 


E’S a swell kid. 
H possibilities. 
In 1938, a good many like 


behind an automobile wheel for the 
first time. They’ve got everything 
it takes to make good drivers. Yet 
they’re the worst in the world! 
They kill themselves. They kill 
others. They have twice as many 
accidents as people twice their age. 
Of every hufdred youngsters six- 


jured by automobiles — and about 


i if 


Got a lot of 


lion boys and 
age) will get 


77 will be in- 


BUSINESS SOLD 
TO INHABITANTS 
OF EVANSVILLE 


Campaign Presents Problems 
of Management 


Evansville, Ind., Dec. 9.—Any na- 
tional effort to utilize advertising to 
“sell” industry to the heterogeneous 
layers of mankind making up mod- 
ern society must take into considera- 
tion a successful campaign which has 
been waged here for several months. 
Advertising that has confined itself 
closely to facts, omitting anything 
that savored of ready-made opinions, 
has been successful in “substituting 
the conference table for the picket 
line,” if it has served no other pur- 
pose. 

The campaign, conceived by three 
manufacturers, and gradually enlist- 
ing the support of many others, was 
aimed at four specific groups be- 


BEARDS SANTA 


Sonne 


gs something 


“ 
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A member of Cincinnati Gas & Electric 
Company's advertising department dis- 
covered the resemblance of Santa's 
beard to a light bulb and developed this 
fiqure which runs through holiday news- 
paper copy for the utility. 


lieved to embrace a large percentage 
of “the public.” The first group was 
classified as the general public; the 
second, molders of opinions, included 
lawyers, ministers, and others; the 
third consisted of plant managers 
and employers, and the fourth was 


LER 


Enough of the horror facts. There 
are plenty more—but a few should 
serve as opportunity’s knock for 
some motor-car manufacturer. 

These boys and girls need instruc- 
tion... need to know the rules of the 
road ... respect for motor-vehicle 
laws ... caution and common sense 
when they're behind the wheel. 

A lot has been done, of course, to 
teach them how to drive. THE 
AMERICAN BOY is working at the 
job, an ever-increasing amount of 
work is being done in the schools. 
But no motor-car company is con- 
spicuously identified with the effort. 


YOUTHS 


combined wit 


The 


(COMPAN ION 


merican 


DETROIT, MICHIGAN 


Logically, it is the manufacturer's 
opportunity. And he will earn the 
good-will of parents, and will have 
these boys and girls for customers 
for the rest of their lives! 

THE AMERICAN BOY has given 
the subject a great deal of thought 
and study. Out of this has come con- 
structive thought and suggestion. 
May we talk over this subject with 
you, Mr. Motor-car Manufacturer? 


B Founded 
WV 


the workers themselves. Both news. 
papers and radio have been ep. 
ployed. 

The originators of the idea wer, 
executives of three leading Evans. 
ville companies—Servel, Inc., Sup. 
beam Electric Mfg. Company, ang 
Hoosier Lamp and Stamping Com. 
pany. They retained E. St. Elmo 
Lewis, veteran Detroit advertising 
and research man, to formulate the 
battle plan, and supervise its execy. 
tion. Mr. Lewis, with the approva) 
of his clients, laid down the principle 
that the identity of the advertisers 
should be disclosed in all copy ang 
that the latter should confine itself 
to facts, without any vestige of argy. 
ment or propaganda. As the copy 
put it, the objective was to place 
“essential truths” in the hands of 
every local resident. The interpre 
tation was left to the individua) 
reader. The facts themselves were 
incontrovertible. 

To encourage other local manufac. 
turers to assist in the project, the 
sponsors formed the Evansville Co. 
Operative League, and the initial an. 
nouncement, occupying full pages in 
the two Evansville Sunday papers, 
explained the objective as follows: 

“On this page for the next severa] 
Sundays, the Evansville Co-Opera. 
tive League will present facts and 
figures which will help every re. 
sponsible citizen to make up his or 
her mind on such questions as the 
following: 

“Who pays labor’s wages? 
can wages be raised? 

“Is competent management worth 
the price of its hire? 

“Who owns American industry? 
Are profits too high? Why shouldn't 
the dividends of investors be used 
to increase wages? 

“What part do you, the consumer, 
play in the operation of industry? 
What are your rights?” 

The technique of presenting this 
and subsequent advertisements has 
been somewhat on the order of an 
Arthur Brisbane Sunday editoria] 
page as formerly carried by Hearst 
newspapers, with a symbolic illus. 
tration surmounting the page and 
the story running underneath, broken 
up by capital letters for vital facts. 
This main story was flanked by 
signed articles dealing with other 
phases of consumer or labor rela- 
tions. 

Bulwarking the newspaper series 
was a radio program, “The Evans 
Family,” over Station WEOA, Evans: 
ville. This program concerned the 
problems of a typical American 
family. 

The platform of the Evansville Co- 
Operative League, as outlined in the 
initial announcement, was “indus- 
trial peace in Evansville.” The 
planks in this platform declared that 
the citizenry is entitled to hear all 
of the facts bearing on every ques- 
tion affecting the city’s industrial de- 
velopment and the welfare of its 
people; that collective bargaining be 
encouraged; that there is a mutual 
interest between workers and man- 
agement in improving efficiency; 
that all workers are entitled to pro- 
tection of their right to work; that 
each worker is entitled to a square 
deal. ° 
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Thousands of ready-to-use illustra- 
able for your inspection. Write, 


wire or phone 
KAUFMANN & FABRY CO. 
425 S. Wabash Avenue « Chicage 


Telephone Harrison 3135 


106 West 43rd St... NEW YORK. 
Phone Bryant 9-6682 
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HOME BUILDERS 
URGED TO COPY 
AUTO METHODS 


Says Holden 


New York, Dec. 8.—The construc- 
tion industry is not in a state of 
crisis and is not even sick but is 
merely the victim of headline hys- 
teria, hypochondria and too many 
doctors, said Thomas S. Holden, 
vice-president in charge of statistics 
and research, F. W. Dodge Corpora- 
tion, in discussing the future of 
puilding before a meeting of the} 
New York chapter, American Statis- | 
tical Association, last week. He | 
predicted that the industry would re- | 
cover “without the application of arti- | 
ficial stimulants,” unless deep reces- | 
sion sets in. | 

Declaring that the day of old-time | 
home building booms had passed, | 
along with railroad building and 
other phenomena marking our coun- 
try’s youth, he pointed out that con- | 
struction demand, beyond ordinary | 
repairs and replacements, must come 
from new needs and that the expan- 
sion factors which count today are 
limited to those of population and 
electrification. As to the former, he 
called attention to the dwindling 
rate of population growth, 900,000 
annually since 1930 compared with 
an annual increment of 1,700,000 
during the 1920-1930 decade. On the 
other hand, he said, electrification 
has not yet reached the full limit 
of its potential expansion, our coun- 
try being behind other industrial 
nations in this respect. 

Expansion of the electrical indus- 
try will require construction § of 
power plants, sub-stations and trans- 
mission lines, he declared, and will 
produce potential purchasing power 
for homes by increasing the coun- 
try’s prosperity. There will still be 
lacking the mass production ele- 
ment, however, which has made the 
automobile industry an example of 
how markets can be broadened by 
turning out a continually better 
product at a continually lower price, 
he said, adding that, in fact, the 
building industry “has, under the 
dominance of speculative demand, 
actually proceeded along the op- 
posite course.” 


Costs Too High 


The field of housing has been fur- 
ther handicapped, he declared, by a 
“bewildering range of new materials, 
new equipment, and new conveni- 
ences in combination with an anti- 
quated assembly system which has 
thus far made the new modern 
structure more and more costly and 
out of reach of 90 per cent of our 
people.” 

Referring to the housing progress 
made in England, Mr. Holden re- 
lated that it had taken eight years 
of governmental subsidization to cre- 
ate a home-building industry and to 
develop a technique of large-scale 
home production and that during the 
second period, from 1928 to 1932 
when subsidies were being gradually 
Withdrawn, 752,000 houses were 
erected as contrasted with 1,104,000 
in the previous period. In the next 
period, extending up to 1936, how- 
ever, subsidy was cut to apply to 
only 18 per cent of the houses con- 
structed, and 1,113,000 houses were 
erected. “The large British home- 
building companies are modern in- 
dustrial organizations, with a known 
market, a quality product priced 
right, and an ideal system of financ- 
ing purchases,” he explained. 

As to our own development along 
these lines, he stated that a begin- 
ning has been made in modern in- 
dustrial organization and technique 
by means of what is known as 
“limited-dividend” companies, which 
he said should be called “stabilized- 
dividend” or “guaranteed-dividend” 
companies. 


mortgages,” Mr. Holden ees eee centers, schools, social, 
that a fall of 1 per cent in the in-|recreational and many other facili- 
terest rate would increase the value |ties will be needed. 

of a house purchasable on an amor- 
tization plan by 10 per cent. The 
market is too thin, he declared, and 
such matters as financing must be the advertising departments of the 


smoothed out to broaden the market. | Houston Post and Dallas Dispatch, 
While he looks forward to a tre-| has peen named advertising manager 


To “Epic Century” 


Nugent E. Brown, formerly with 


mendous growth of an investment-| of Epic Century, a quarterly maga- 


housing industry, to develop a hith-|zine published by Naylor Printing 
erto untouched market, Mr. Holden |Company, San Antonio. 

predicted that custom-tailored build- 
ings will never go out of style and 
will become more popular than ever 
in the higher price ranges. He also 
pointed out that any real boom in 
the housing field will have far reper- 
cussions, especially in creating a de- 
mand for planned and 
communities, for which 


Moto Scoot Appoints 


|Chicago, to handle its advertising. 
| Consumer 


modern | used. 


Wirat will Industry do next year? Will it go 
up? Or down? Or will some branches move 
ahead while others stand still or recede? No 
one knows the answers to all these questions. 
One can only examine the facts and data of 
business conditions of the past and present, 
industry-by-industry, weigh the favorable as 
well as the unfavorable factors influencing to- 
day’s markets, and try to form intelligent, un- 
emotional conclusions as to the reasonably 
probable expectations for tomorrow and the 
ensuing days of the coming year as they ap- 
ply to his own problem. 


With intimate contacts penetrating deeply in- 
to the major industries of the United States, 
McGraw-Hill editors are in a unique place of 
vantage to survey these existing conditions and 
present the facts for your consideration. This 
year their findings are summarized in a little 


American Machinist . . . Aviation . . . Bus Transportation ... 
Business Week . . . Chemical & Metallurgical Engineering . . . 
Coal Age ... Construction Methods and Equipment . . . Electrical 
Contracting . . . Electrical Merchandising . . . Electrical West .. . 
Electrical Wholesaling . . . Electrical World . . . Electronics 
- - » Engineering and Mining Journal .. . EXMJ Markets... 
Engineering News-Record . . . Factory Management and Mainte- 
nance . . . Food Industries . . . Industrial Selling . . . Mill 
.. Product Engineering . . . Radio Retailing 
- +. Textile World . . . Transit Journal. 


Supplies ... Power . 


In calling for a reduction in inter- | 
est rates and for “streamlined home- | 


Moto Scoot Mfg. Company, Chicago, 
has appointed Lee R. McCullough, | 


publications as well as 


| those in the automotive, toy, sporting | COUDtrIes. 
re-planned | goods and hardware field will be 


McGRAW-HILL PUBLICATIONS 


| creasing, and Europeans seem eager 
to adopt our drinking habits and 
ideas, he observed in commenting on 


Whisky Export 

| Prospects Rosy, prospects for sereenager rd pag 
° exports of American whiskies to Eur- 

Wiehe Declares pe countries during the coming 


year. 


| 
| 


New York Dec. 8.—The average 
European man-on-the-street, like those - E : : 
‘in the United States, is very much Re-introducing American whiskies 
| interested in good, inexpensive Amer- into former markets has been, and 
‘ican whisky drinks, Theo. C. Wiehe, | Still is, he said, largely a matter of 
|president of the Schenley Interna- education. Also, he added, efforts to 
tional Corporation, reported this week | afford a new outlet for American 
on his return from abroad. Mr. Wiehe| grain products into the markets of 
'has just completed a European trip | the world are hampered by unequal 
and survey of new markets for Amer-| tariff regulations. On the whole, he 
| ican whisky exports in 21 foreign! pronounced the outlook for increased 
| whisky exports for American distil- 

Everywhere in Europe the demand |lers in Europe as “most promising,” 
for American whisky drinks is in-! despite war scares. 


A Matter of Education 


booklet entitled “The Editors Look at 1938.” 
In it you will find no rash conclusions; no 
wishful thinking. Neither will you find the 
black pessimism of the unreasoning prophets 
of doom. Rather, you will find a calm sum- 
mary of the existing corditions in the various 
helds, and a fair presentation of the favor- 
able as well as the unfavorable factors that 
may influence the future. 


Boiled down to: the briefest possible summa- 
ries, this little presentation covers the more 
basic industries — mining, processing, food, 
textiles, the electrical industries, metal-work- 
ing, transportation, construction and disribu- 
tion, with well-rounded views of general man- 
ufacturing and business as a whole. A copy 
will be sent, without obligation, to executives 
who request it. Simply fill out and send the 
coupon provided below for your convenience. 


l 
I 
I 
| 
| 
[ 
I 
! 
l 
l 


McGraw-Hitet Pus isHinc Co., Inc. ] 
| 336 West 42nd St., New York, N. Y. | 
i Gentlemen, 

I Please send me, without obligation, a copy of your new book- ! 
| let entitled, ‘“The Editors of McGraw-Hill Publications Look | 
at 1938.” | 
i Name a 1 
| Position 7 
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Brophy Named 
President of 
N. Y. Agency 


New York, Dec. 8.—Election of 
Thomas D’A. Brophy, formerly first 
vice-president, as president of Kenyon 
& Eckhardt, Inc., 
was announced 
today. 

Under the new 
set-up, Henry 
Eckhardt, who 
is president of 
American Asso- 
ciation of Adver- 
tising Agencies, 
becomes board 
chairman of the 
agency, with Otis 
Allen Kenyon 
continuing as 
treasurer. 

Mr. Brophy at one time was in 
charge of sales research and develop- 
ment for Anaconda Copper Mining 
Company, and prior to joining Ken- 
yen & Eckhardt he was vice-president 
and chairman of the sales commit- 
tee of Revere Copper & Brass, Inc. 


Thomas Brophy 


Becomes “Parade” 


Packaging Parade will supplant 
Packaging Digest with the January, 
1938 issue, Heywood Publishing Com- 
pany, Chicago, has announced. Pack- 
aging Digest will become the news 
section of Parade. 


Name Erwin, Wasey 


Rap-I-Dol Distributing Corporation, 
New York, manufacturer of vanish- 
ing hand lotion, has appointed Er- 
win, Wasey & Co., Inc., New York, to 
direct its advertising. Battle Creek 
Food Company, Battle Creek, Mich., 
has appointed the Chicago office of 
oSrwin, Wasey as advertising counsel. 


P. O. N. Beer to Howard 


Christian Feigenspan Brewing 
Company, Newark, N. J., has ap- 
pointed E. T. Howard Company, Inc., 
New York, to handle outdoor adver- 
tising for P. O. N. ale and beer. The 
Howard agency already handles the 
magazine and newspaper divisions of 
this account. 


Federal Gets Davol 


Davol Rubber Company, Provi- 
dence, R. I., has appointed Federal 
Advertising Agency, Inc., New York, 
to handle its advertising, effective 
Jan. 1. Women’s magazines, business 
and medical publications will be 
used. 


Account to Phillips 


Intercontinental Marketing Cor- 
poration, New York, importer of pho- 
tographic equipment, has appointed 
Edwin M. Phillips & Co., New York, 
to handle its advertising. Jesse E. 
Wilkes is account executive. 


Shepherd in New Post 


Brownie F. Shepherd, formerly 
head of the creative department of 
Foster & Kleiser, San Francisco, has 
joined David Nierenberg, Inc., New 
York, as account executive. 


TOWN CRIER IS 
SPOTLIGHTED ON 
CHRISTMAS SEAL 


Legendary Figure Spurs Inter- 
est of Advertisers 


Chicago, Dec. 9.—Possibly because 
of the town crier motif used on the 
1937 seal, the country’s advertis- 
ers are co-operating with the annual 
campaign of the National Tuberculo- 
sis Association with unwonted enthu- 
siasm. The artist responsible for the 
current design is A. Robert Nelson, 
whose conception was selected in the 
annual competition held for the pur- 
pose. The sole reward of the winner 
is the honor of having his brain 
child widely publicised. 

Household Finance Corporation is 
among those tying up with the Christ- 
mas Seal campaign with profit both 
to itself and the sponsoring organiza- 
tion. The company’s NBC broadcast 
of Dec. 21 will bring to the micro- 
phone Miss Emily Bissell, of Balti- 
more, credited with originating the 
Christmas Seal idea 31 years ago. 
Miss Bissell will appear with Edgar 
Guest in a program dramatizing 


——e 
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ADVERTISERS AID CHRISTMAS SEAL DRIVE 
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Among a long list of advertisers aiding the 1937 Christmas seal drive is William 
Wrigley, Jr. Company with this double car card depicting the seal. 


events leading up to the adoption and 
development of the idea until it has 
become a national institution. The 
agency is Batten, Barton, Durstine & 
Osborn, Inc. 


Wrigley Lends Hand 


Wm. Wrigley, Jr. Company has 
made the 1937 Christmas Seal an in- 
tegral part of its current poster cam- 
paign. About one-fourth of the space 
available on the Wrigley poster, car 
card and truck sign is devoted to a 
full reproduction of the seal. The 
poster, designed by Otis Shepard, 
confers on Wrigley products the 
spirit of good will long associated 
with Christmas, while giving impetus 
to the demand for seals. 

Montgomery Ward & Co. is featur- 
ing the seal in all of its 600 stores. 
Aisles give prominent display to the 
envelopes which feature the seal. 
Calendars and even price tags dis- 
play the seal. 

Sears, Roebuck & Co. also is par- 
ticipating nationally for the first 


rARM 


MARKET 


NNOUNCEMENT 


Beginning with the February, 1938, issue, The Country Home Magazine page size will 
be increased to 680 lines. 


* This change in page size does not presage any change in editorial policy. An editorial 
policy which has built the largest RFD, largest rural, and largest circulation in Farm 
Market A needs no change in direction! 


* But the new page size does mean this: More sparkle, more color, more action in every 
layout and every line. Accent on showmanship, to build even greater reader heat among 
the audience already fused into the richest rural market in the world—Farm Market A! 


* Advertisers spent more money selling The Country Home audience this year than 


ever before. To 1938 advertisers we offer the same audience—and an even better show! 


« fountry Home Macazine 


THE CROWELL PUBLISHING COMPANY - 250 PARK AVE., NEW YORK 


Copr. 1937, The Crowell Publishing Co. 
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time in a tie-up with the Christmas 
Seal. Seal sale reminder copy is be. 
ing employed in boxes in much of its 
retail advertising, with elaborate 
poster displays being featured in the 
stores. 

Many publications and radio sta. 
tions are according more or less free 
promotion to the seals. The nationa| 
association has made available for 
radio stations transcriptions featur. 
ing Alexander Wollcott. 

Other advertisers who are saying 
a helpful word about Christmas seals 
in radio continuities include E. |]. 
du Pont de Nemours & Co., Lever 
Bros. Company, Restland Manage. 
ment Corporation, Weston Biscuit 
Company, Colgate-Palmolive- Peet 
Company, Pepsodent Company, Pills. 
bury Flour Mills Company, Carnation 
Company, R. B. Davis Company, Lehn 
& Fink Products Corporation, Camp. 
bell Soup Company, S. C. Johnson é 
Son, and many others. 

Those mentioning the seals in pub. 
lication copy include Great Atlantic 
& Pacific Tea Company, American 
Can Company, Sun Oil Company, Lig. 
gett Drug Company, J. C. Penney 
Company, Katz Drug Company and 
Elgin National Watch Company. 

Many advertising men have taken 
an active part in securing publicity 
for the Christmas Seal campaign. In 
Chicago, Homer J. Buckley, of Buck- 
ley, Dement & Co. is chairman of the 
executive committee of the Chicago 
Tuberculosis Institute and is direct: 
ing the local drive for the tenth con- 
secutive year. 


Giles Named Head 
of Pittsburgh NIAA 


Ernest T. Giles, vice-president of 
Ketchum, MacLeod & Grove, Inc, 
Pittsburgh, has been elected presi: 
dent of the Pittsburgh chapter of Na 
tional Industrial Advertisers Asso 
ciation. 

Other officers and directors are 
David A. Wolff, Edwin L. Weigani 
Electric Company, vice - president; 
Elliott G. Johnston, Homestead Valve 
Company, secretary-treasurer; A. E. 
Hohman and W. S. Nathan, active di- 
rectors, and I. H. Bloom, associate 
director. 


Morris Appointed 
Ralph Morris has been appointed 
Midwestern district manager of The 
Frostilla Company and will be lo- 
cated in Chicago. 


Furniture to Houck 


Webb Furniture Company, Galax, 
Va., has appointed Houck & Co. 
Roanoke, Va., to handle its advertis- 
ing. Business papers will be used. 


COLLINS 
MILLER & 
HUTCHINGS 
INC. 


PHOTO-ENGRAVERS 
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ADVERTISING AGE 


ANGLES OF NEW 
AIR INSURANCE 


Fine Psychological Point In- 
volved in Use 


By Richard Espey 

Chicago, Dec. 9.—Announcement 
of a new insurance policy, offering 
protection to air line passengers at 
a cost which compares with the pre- 
miums for policies on railway travel, 
was presented today by executives 
of leading air lines as an indirect 
selling force expected to be of con- 
siderable aid but nevertheless offer- 
ing some fine problems of psychology 
in promotional application. 

Regarding emphasis upon the new 
policy in advertising copy, air line 
executives pointed out that to stress 
heavily the aspect of insurance 
would create the impression that the 
insurance might be needed and thus 
awaken unnecessary fears in pros- 
pective passengers. 


Effective Jan. 1 


The new policy will go into effect 
Jan. 1 and will be offered through 
all air lines at the time tickets are 
sold. Back of the policy are four 
insurance companies: Fidelity & 
Casualty Company of New York; 
Firemen’s Fund Indemnity Company, 
San Francisco; United States Guar- 
antee Company and Glen Falls In- 
demnity Company of New York. 
These four have formed Associated 
Aviation Underwriters to insure air 
passengers. 

As outlined at present, the policy 
offered will be for $5,000, payable in 
case Of death. Lesser amounts will 
be payable according to the extent 
of injuries received. The premium 
will be 25 cents for four hours in 
the air. A policy now offered for the 
same amount costs $1 for six hours. 

Principal sales use of the new 
policy, according to spokesmen for 
several companies, will be in direct 
solicitation and possibly in direct 
mail advertising. 

Meantime, two schools of thought 
have developed over promotional 
aspects of rate reductions recently 
announced by several companies. 
Arising from this, it was indicated, 
will be two types of air line adver- 
tising. 

Companies which have reduced 
rates will place heavy emphasis upon 
this in copy, pointing out that in 
many cases fares match those of- 
fered by railways. The air lines 
which have not reduced rates or 
which have done so only as a neces- 
sary competitive move will continue 
to stress the advantages of the 
service and equipment offered on 
these routes. 

Myron Ubl, Northwest Airlines 


TAILORED COPY 
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“personalized to the various publica- 
tions in which it appears. 


ductions in fares which will be of- 
fered by this company Jan. 1 will 
be continued for only 60 days. Ad- 
vertising will emphasize the values 
offered in air travel by these rates, 
he added, indicating that an increase 
in copy schedules is likely. 

Carroll A. Rheinstrom, vice-presi- 
dent of American Airlines, Inc., as- 
serted that this company would hold 
to its established rates and does not 
plan any reductions. A new adver- 
tising campaign is in the offing, but 
Mr. Rheinstrom said that its extent 
has not yet been determined. 


Traffic Down 5% 


Unsettled business conditions, a 
fluctuating stock market and the 
usual seasonal decline were given as 
causes for an approximate 5 per cent 
decrease in air travel as compared 
with the same period last year by a 
spokesman for United Air Lines. 
United has made some reductions, 
this executive said, but did not plan 
further cuts in rates to points served 
by Northwest Airlines. Copy, he as- 
serted, would continue to. stress 
United’s improved equipment and 
services. 

J. C. Graves, Transcontinental and 
Western Air, Inc., executive, pointed 
out that TWA had experienced suc- 
cess last year in the policy of mak- 
ing winter rate reductions. Objec- 
tives of this move, he explained, 
were twofold; directed first at in- 
creasing traffic during off months, 
and, secondly, at those who might 
not otherwise be able to afford air 
line travel. 


Gannett to Record 
Gordon Gannett has joined the 
sales staff of Advertising Record, new 
statistical service in Chicago. He was 
formerly with the Quality Group. 


Campbell Appointed 

C. Alfred Campbell, advertising 
and sales promotion engineer, has 
been appointed sales director of Mar- 
mon-Herrington Company, Indianap- 


executive, said that the drastic re- 
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What will advertisers 


get out of this great 
engineering magazine 
NEXT YEAR? 


GREATER CIRCULATION: A net paid 
circulation that, according to present 
trend, promises to exceed 30,000. Now 
3,000 more than reported in June 30, 
ABC statement. Over four “pass-along” 
readers to every subscriber, meaning 
more than 120,000 gross circulation. This 
circulation, among the top men of en- 
gineering construction, follows construc- 
tion activity geographically and never 
piles up in barren construction areas. 


READERS WHO USE ADVERTISING 
PAGES: Signed requests for more than 
10,000 pieces of literature itemized in 
the advertising pages of four issues, are 
on file for the inspection of anyone in- 
terested. This reader response is increas- 
ing with each succeeding listing. 


ROCK BOTTOM COST: The rate per 
thousand is the lowest in the engineer- 
ing construction field, if not in the 
whole business paper field. Advertisers 
signing up before January will get a 
bargain of extra circulation at the old 
rate up to next September. 


BIG, ACTIVE MARKET: Engineering con- 
struction is a field of varying but related 
activities such as the construction, op- 
eration and maintenance of highways, 
bridges, waterworks, public, industrial 
and commercial buildings, earthwork, 
sewerage, canals, dams, subways, rail- 
ways, tunnels, irrigation, flood control, 
etc. It is estimated that the 1937 outlay 
for this work will gross around 61/2 bil- 
lion dollars. All these activities are the 
concern of Engineering News-Record's 
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editorial and circulation staffs. The capi- 
tal that is on the line for 1938 construc 
tion is 30% ahead of a year ago. Since 
construction always follows the money, 
this means an increasingly active market. 


EDITORIAL LEADERSHIP: We know of 
no magazine that is more widely and 
more consistently quoted by magazines 
(even competing magazines), by news- 
papers, by house organs, by association 
journals, by faculty members of schools 
of engineering, by jurists and witnesses 
in civil actions. For a period of three 
months this year we endeavored to mea- 
sure this quoting power with the aid of 
clipping bureaus. It was estimated on 
the basis of actual clippings “caught” 
that the material filled 864 columns of 
newspaper space. This eloquently says, 
“Your editors know their stuff.” 


ADVERTISING LEADERSHIP: More ad- 
vertisers used more advertising pages in 
Engineering News-Record the first 10 
months than in any five publications 
combined serving any portion of the 
engineering construction field. 


Industrial advertisers have in 
Engineering News-Record a yard- 
stick for measuring publication val- 
ves in any field. In the engineering 
construction field, however, there is 
no magazine that can touch it in cir- 
culation, in cost, in editorial stand- 
ing or in recognition by advertisers. 
Take another look at your 1938 
schedule and see if you are capital- 
izing all these values. 
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Crowell Book 
Shows Rise of 
Consumer Move) 


New York, Dec. 8. -Intended a 
vuide to adve:tisers and advertising 
men in following the ramifications of 
the “left” consumer move-| 
ment, a booklet based on the results | 
of a survey on consumer activities 
recently made by the Crowell Pub- 
lishing Company was_ issued this | 
week under the title, “Advertising 
and the Consumer Movement.” 


as 


so-called 


The report is concerned with the 
method of investigation pursued by 
the survey and with its findings, | 


which are related under the headings 
of “professional consumer groups,” 
“educational groups,” “women’s or- 
ganizations which are influenced by| 
the activities of the foregoing groups,” 
“governmental activities in the con- 
interest.’ “public libraries 
influence on consumer lit- 


sumer’s 
and their 


| erature,” 


| had 


Sell it to Cohen 


JEWISH 


MARKET 
SURVEY AVAILABLE 


Write on Business 
Stationery 


| products,” 


of young people in schools 
| taught to distrust American business | 
| 

methods, 


TROPHY PROMOTION » 


Seneral Foods climaxes its weekly presen- 
tation of trophies to standout football 
teams in promotion of Huskies cereal 
with this presentation by Grantland Rice, 


(left) sports expert, to Lou Little, 
Columbia University football coach. 


and “consumer education in 
the schools and colleges.” 

In summation, the company states 
that the consumers’ movement has 
a rapid growth during the de- 
pression “and that this growth will 
and should continue.” It admits that 
insofar it educates the consumer 
to become a more intelligent buyer. 
“it is a constructive, beneficial force,” 
but that, on the other hand, it has 
“created in the minds of many 
women consumers an unjust and un- 
wholesome suspicion of all branded 
which has encouraged 
manufacturers and merchants “to 
foist unbranded products of inferior 
quality on the consuming public.” 

It further concludes that millions 


“as 


as 


manufacturers and adver- 
tisers to an extent which is unfitting 
them to work in fields where 


announces, as reported in ADbDVERTIS- 


ING Ace of Nov. 8, the organization 
of a consumer division to function 
}under the direction of Mrs. Anna 


Steese Richardson and to serve as a 
clearing house “through which Amer- 
ican business can tell a clear story 
of what it 
better products and services to 
consumers.” 


@ You can’t surprise Rapid. For forty 
years Rapid has been geared to quality, 


speed and reliability. Five plants, scattered 
over the whole nation, are always ready. 


Whether you 


need one mat or thousands 


of electros—Rapid keeps three jumps ahead 
—with men and metals functioning like 
clockwork, with every factor of advertising 
plate-making so accurately adjusted that 
utter reliability is a foregone conclusion. 
Yet it costs no more to deal with Rapid. 
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WORLD’S LARGEST MAKERS OF ADVERTISING PLATES 


are being | 


they | 
must find employment in the future.” | 

As to itS own part in combatting | 
these pernicious tendencies, Crowell | 


ADVERTISING AGE 


is doing to provide ever | 
its | 


— 


Getting Personal CHEMICAL SHOW 
UNVEILS RUBBER 
MADE MACHINES 


Some sort of prize should be awarded Jim Johnson, a. m., Calvert 
Distillers Corporation, for his attempt to make rambunctious quartets 
raucous. “Let’s Sing and Be Merry” is his contribution, a song 
book prepared under the direction of Sigmund Spaeth, the tune detec- 
t.ve. There’s no insistence, of course, that you have to drink Calvert’s 
while using the book, but there is a subtle hint that you'll get better 
results if you do... 

Critics and casual observers alike have been singing the virtues 
of a large canvas called, “Montauk,” now hanging at the Seventh An- 
nual New Jersey State Exhibition of Art. The painter is Harry L. Gage, 
vy. p., Mergenthaler Linotype Company, who’s a fervent brush dabbler 
when he isn’t delivering discourses on typographic trends... . 

Distinguished visitor of the week: Georges Robinet, governing di- 
rector of G. H. Mumm & Co. (Societe Vinicole de Champagne Suc- 
cesseur)—whew!—whe showed his American distributors some plain 
and fancy sipping at a Waldorf luncheon... . 

A galaxy of song and dance boys and gals from Columbia Broad- 
casting System hotfooted it over to the International Casino this week 


ess 


OUTLINE FASHIONS FOR FOUNDATIONS 


Elsa Schiaparelli, Paris designer, whose style counsel will feature 1938 promotion 
of the Formfit Company, Chicago, foundation garment maker, talks over plans 
with George Enzinger (left), vice-president, L. D. Wertheimer Company, and 
Walter H. Lowy, vice-president of Formfit. 


to entertain members of the Associated Motion Picture Advertisers. 
't was the group’s weekly get-together, officially labeled “CBS Day.” 
W. B. Lewis, v. p. of the network in charge of programs, was guest of 
honor. 

The Glenn Griswolds (Business Week) will shortly receive their 
mail at 812 Park avenue, where they’ve leased a “maisonette.” .. . 

So many phone-callers on John Benson (4A’s) have found him “out 
of the office” during the past fortnight, that we should explain here 
he wasn't ducking anyone. Instead, he was fulfilling that welcome (°) 
obligation of good citizenship—jury duty... 

Heart-throb headlines from the Massachusetts sector have been 
telling of the romance between Beverly Macfadden, youngest daughter 
of the publisher, and Roland Hebert, drug store executive. The pair 
eloped a fortnight ago to Elkton, Md., where they were married. They'll 
make their home in Holycke. .. 

After seven vears as Hugh Conrad, the voice that thunders, “Time 
Marches On,” will return to its rightful owner, Westbrook Van Voorhis. 
ADVERTISING AGrk readers will recall a personality sketch on the “Voice” 
several months ago. 

R. G. Howse, one of the oldest living members of the Agate Club, 
which in turn claims to be the oldest advertising club in the United 
States, was made an honorary life member at the Dec. 6 meeting. 
Mr. Howse, long with the old Literary Digest, is now retired. . . 

Ernest M. Roscher, of the St. Louis Post-Dispatch, is receiving con- 
gratulations for staging the annual stag of Chicago Post 170, American 
Legion, at Medinah Club, Dec. 3 without a casualty—a record. Mr. 
Roscher handled both the commercial and artistic side—that he 
both sold the tickets and arranged the entertainment. . . 

Government House Rum, you'll notice in national advertising later 
this month, is featuring a Captain Lawrence, 19th century Nantucket 
seafaring man. Ernest Alley (Alley & Richards, agency for the ac- 
count) isn’t entirely disinterested in the character. The old tar was 
his grandfather. .. 

And the subject of New England in the last century recalls that 
the present year marks an important milestone for a little shop that 
started back in 1862 in Boston. W. H. Forbes, who laid the foundation 
for an institution now known wherever lithography is considered the 
soulmate of advertising, began his dry goods ticket business with two 
hand presses, four shopmen, a bookkeeper and an office boy. Ten 
years after the little business was opened came the great Boston fire 
and companies which lost their paper forms and stationery by either 
flame or water swamped the tiny shop with orders. Then, the plant 
went in for theatrical posters, then for carton work, labels, ‘till finally 
national advertising as we know it today dawned and Forbes Litho- 
graph Mfg. Company became a by-word for advertisers and agencies 
alike... 


is, 


Ruth Crowell, a. m. of Daniel Low Company, Salem, Mass., was 
winner of an airplane flight over Metropolitan Boston at the Boston 


Advertising Club's “Inter-City Air Lines Luncheon.” 
Add wedding notes: A. W. Seiler, president of Cramer-Krasselt 
Company, Milwaukee, and Addah J. Leland, Detroit, Nov. 26 in Chicago. 
Beatrice Latourneau, a. m., Chapman Valve Company, Indian Or- 


chard, Mass., to Alfred Durry Becker, Boston advertising man. Mrs. 
Becker will continue with Chapman Valve. Victor R. Johnson, a. m. 
for Brills, Inc., Milwaukee men’s store, and Stell Plozay. H. W. 
Austin, a. m., William Doerflinger Company, La Crosse, Wis., depart- 
ment store, and Viola Michel. . . 

The Greater Buffalo Advertising Club sponsored a City Official 


Open-pair Bridge Tourney Dec. 10-11 in the Statler Hotel, the proceeds 
to be divided equally between the 50 Neediest Fund of the Buffalo 
Evening News and the Courier-Express Christmas toy fund. Robert 
A. Heffner, president of Sterling Inc., Los Angeles, has been 
named director general of the international convention of Shriners to 
ho held next June in Los Angeles. 
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New York, Dec. 8.—Development of 
'rubber machinery to replace iron and 
|other heavy materials in some chem. 
|ical industries was unfolded at the 

16th annual Exposition of Chemica] 


|Industries at Grand Central Palace 
{this week. 
| “Chemical research creates indus- 


tries” was the prize winning slogan 
|for the exposition and this was ex. 
tensively demonstrated as working 
| displays of science’s latest discoveries 
jand inventions were presented to 
| 40,000 industrial and engineering ex. 
ecutives. 

More than 300 exhibits, embracing 
a wide range of industries and oe. 
|cupying three floors of the exposi- 
| tion hall, presented a vast panorama 
| of the wonders of chemistry and con. 
Seonagecwty on the latest developments 
that are designed to result in a bet- 
ter standard of living at a lower cost. 


Show Year’s Progress 


| 

| 

| Most significant, perhaps, was the 
| exhibit presented by the American 
|Chemical Society and entitled “Chil- 
dren of Prosperity.” The display 
| covered the past year’s developments 
'in chemical engineering. On view 
| were a variety of new solvents, ad- 
hesives, distillates, coatings, finishes, 
insecticides and cleansers. 

Prominent among the _ exhibitors 
were the munition manufacturers 
who emphasized their by-products 
The many nitrocellulose-base prod: 
ucts included longer wearing lino: 
leums, new films, and many new 
plastic items. 

Development of the rubber machin- 
ery likewise received much attention 
as did a wide range of plant equip 
ment and processing machinery. 


New Grocery Program 


Boston and New England business 
men prominent in the grocery field 
took part in the inaugural program 
of “New England Grocery Commen 
tator,” radio series which started 
| Nov. 30 over WNAC and the Yankee 
network. The series is designed fo! 


the consumer rather than for th: 
manufacturer and retailer. 

| ° 

_ Gets Princess Hotel 

| The Princess Hotel, Hamilton 


| Bermuda, has appointed Needham & 
|Grohmann, Inec., New York agency 
|to direct a campaign using direct 
mail, class magazines and newspa-: 
pers in key cities. 


score twice as many 


with only five. 
Same holds true in direct advertising. In 
crease the number of circulars . . . the fre 


quency of promotions . . 
the results 


ness, gives you twice as many 
the money that other forms of 
tising do—and twice the returns. 
No obligation. 
Newsprint Advertising in Black, Black 
and Colors or Full Process Colors, 


direct adver 
Investigate 


Is Available in Sizes Ranging From 
Booklets to Standard Newspapers. 


Electra Press, Inc 


281 STATE STREET, 


BROOKLYN, NY. 
+++ PHONE TR-5-2667:: 
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Markets”, and Arthur W. Ramsdell,| Consumer Goods” at the session par- April 26-29—Annual convention, 
MARKETERS 10 marketing consultant, on “Measure-| ticipated in by the American Eco- ¢ omi ing American Newspaper Publishers As- aed 
ments and Segregation of Marketing| nomics Association. 


Other speakers sociation, New York. 
on this subject are Albert Haring 


J | 

Areas”. , April 28-30—Annual convention 
| ° 
R ) | Ss ECT F Al . Mr. Reed and Lyndon O. Brown,| Lehigh University; Norman J. Sei- Con V entions American Association of Advertising 


Lord & Thomas, Chicago, and) berling, Stanford University; C. Cole- Agencies, The Homestead, Hot 


Northwestern University, will serve|man Woodbury, National Association _ one0 ; Springs, Va. a. 
as chairmen of the joint sessions|of Housing Officials, and F. Leslie ec. 27-30—Annual convention,/ yay 3.7—Annual convention, Pre- eat 
with the statisticians. Speakers at| Hayford, General Motors Corporation. A eto ican Marketing Association,| »iym Advertising Association of ne 
this session will include Donald R.| The Chalfonte-Haddon Hall hotels Chalfonte-Haddon Hall Hotels, At-| 4 merica, Chicago. 
mail Cowan, Swift & Co.; John F. Thomas, | will be the scene of the convention, | ‘@"U Cay. = ; May 13-14—Annual_ convention, 
nt of oes Set Sears, Roebuck & Co.; H. S. Stevens, 9s ————— _Jan, 31-Feb. 5—Annual convention.) advertising Affiliation, Hamilton, 
n and New York, Dec. 8.—Legislation one Bureau of Statistics, Interstate Com- Cc f - Sh National Retail Dry Goods Associa-) Qn} 
: ‘fair trade practices will be amon eee : i ‘ew Yor : » ; 
hem gi" ° lise ~ au - S| merce Commission; Theodore H. | ampaign or erry tion, New York. June 12-15—Annual convention, 
t the major discussion themeg of the Amer-| » oon Harvard University; John J.) New York newspapers, magazine March 21-22—Annual convention,| advertising Federation of America, 
Mical ican Marketing meer conven- Karol, Columbia Broadcasting Sys- | S°¢tions. magazines and theater pro-| Interstate Circulation Managers As-| gtatler Hotel. Detroit 
ats ion in Atlantic City, Dec. 27-30, with | . é are ing use y ‘oc sociati ilming . aioe. , 
‘alace eure lant igi i ; : ith | tem, and J. Parker Bursk, University | 8" ams are being used by Brow vd sociation, Wilmington, Del. June 26-30—Annual convention, In- 
yarious phases of university activity | | Wine Cellars, Inc., Brocton, N. Y., for 99_9F “ea : ae , ; 
of Pennsylvania. | Peerage Mow York State Cocktail Mareh 22-25—Annual Packaging| ternational Association of Display 
ndus- in market research and markets and | DS a a eT age ! ‘ OCU ‘ eh ope neta: caper vie aaaees 
1s Calvin Hoover, Duke University,|sherry. Peck Advertising Agency,| !xposition of American Management) Men, Mayflower Hotel, Washington, 
log; market measurements also to be dis- , ; 4 pv — : . . . 7° sare " nig . 
an ponent climsiman | Will lead a discussion on “Durable| New York, handles the account. Association, Palmer House, Chicago.| D. C. 
iS ex. cussed, according to the preliminary ‘ Pciuk tan 
rking program released today. es 
veries Marketing experts in charge of 
ed to @ these sessions will be Leverett S. | 
1g ex. Lyon, the Brookings Institution; E. 


H. Gault, University of Michigan, and 
‘acing § C. C. Parlin, Curtis Publishing Com- 


1d oc. pany, With addresses by President 
Xposi- Frank R. Coutant, Brown & Tarcher, 
orama Inc. and Leo McGivena, Briggs & 
d con. @ Varley, Inc., scheduled for the an- | 
ments nual dinner meeting. 
a bet. Joint sessions are also planned 
r cost. @ With the American Statistical Asso- 
ciation and the American Economics 
Association. 
as the Lyon Session Leader 
prion The session on legislation and fair 
lisplay trade practice presided over by Mr. 
ments Lyon, will present marketing authori- 
view ties from several universities and 
ts, ad. § Commissioner Robert E. Freer of the 
nishes. Federal Trade Commission. Paul T. 
Cherington, Market Research Cor- 
ibitors poration of America, and Wilford L. 
turers White, Bureau of Foreign and Do- 


oducts mestic Commerce, are among those 
who will participate in discussion of 


, pre university activity in marketing re- 
> new search. 

Markets and market measurements, 
nachin. | the theme of the session under Mr. 
ention — P@rlin’s direction, will present Nel- 
equip son Seubert, Media Records, Inc., on 
y. “How Big Is a Market Area”; Virgil 


D Reed, Bureau of the Census, on 
“Some Statistical Possibilities of 
am Defining Market Limits’; L. D. H. 
Weld, McCann- Erickson, Ine., on 
“Measuring the Buying Power of 
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CONCLAVE TUNE 
FOR BAKERS IS 
NATIONAL HIT 


Chicago, Dec. 9.— Salesmanship 
through music was revealed today as 
a venture of the American Bakers 
Association which has placed this 
group in the music business to such 
an extent that reprint orders on its 
song, “Your Daily Bread,” might 
easily be envied by Tin Pan Alley 
magnates. 

Introduced as a convention stunt 
some weeks ago at Kansas City, the 
song proved successful enough to 
warrant adoption by the association 
for use on a nation-wide scale. To 
date, a spokesman for the associa- 
tion said, reprint orders total 25,000. 
It is being made available at cost to 


QUOTAS 


The Macon territory has pro- 
duced its quota of the rec- 
ord-breaking 1937 cotton crop 
—received its quota of the 
cash income—and is ready 
and able to buy its quota 
of your goods—if you use 
your quota of advertising 


space in the 


MACON 


GEORGIA 
TELEGRAPH 
and NEWS 


Representatives: 
THE BRANHAM COMPANY 


This copy illustrates the new "Doggy 
Shock Absorber" of Monograms, Inc., 
Cleveland novelty manufacturer, which 
is designed to take the shock off milady’s 
arm when the dog suddenly sees a cat. 


association members, to schools and 
other groups for promotional use. 
The sole stipulation is that the song 
must not be used in such a manner 
as to constitute an unfair trade 
practice. Distribution, it is specified, 
must be in no way conditioned upon 
the purchase of bakery products. 

This song, the association spokes- 
man said, was designed to tie in 
with the theme for this year’s con- 
vention. Arrangements were also 
made for its use in radio broadcasts 
during the convention and at other 
times in bakery radio programs. 

The manifold benefits of bread are 
tunefully listed in its verses as fol- 
lows: 

“If your baby is thin, 

If your hubby is fat, 

lf he shouldn’t eat this 

And mustn’t eat that, 

If you want your meal a balanced 
spread, 

You need your baker’s daily bread.” 

The back page of the song is also 
devoted to direct advertising for 
biead. 

Hutchinson Advertising Company, 
Minneapolis, in the person of Hal 
Keidel, is responsible for the writ- 
ing of the song. 

Association members are asked to 
make use of the tune in a variety 
of ways. 


Given a full window (shown at right) 
at C. D. Peacock, Inc., Chicago. 


Deluxe display unit for Hel- 
ler Gem Zircons . . . created 
for Heller Deltah Company 
by WLS. Genuine hand- 
carved wood central figure 
against a mosaic background 
processed in brilliant colors 
. . « velvet bases are slotted 
for rings. 


For MORE than just display . . . for real merchandise presentation 
. .. forceful . . . dramatic . . . sales-effective in the window or in the 
store . . . more than 65 of America's leading manufacturers have 


become clients of W. L. Stensgaard & Associates, Inc. 


With our 


organization now including 150 specialists . . . plus unexcelled pro- 
duction facilities . . . we are in a position to aid a few additional 


clients. A conference will involve no obligation whatever. 


here will prove a revelation. 


Send for “Merchandise Presentation" 


346 NORTH JUSTINE 


@® 20 pages @ 


STENSGAARD & ASSOCIATES Inc. 


Specialists in’ Merchandise Presentation 


A visit 


180 illustrations @ FREE 


AVENUE, CHICAGO 


DECEMBER FARM 
MONTHLIES SHOW 
GAIN OF 4.017% 


New York, Dec. 9.—Commercial 
display lineage of 23 monthly farm 
magazines in December totals 286,306, 
a gain of 4.01 per cent over the 
275,267 lines over the same month 
last year, according to figures re- 
leased today by Publishers’ Informa- 
tion Bureau, Inc. 

Semi-monthly and bi-weekly maga- 
zines also scored gains in November 
lineage compared with November, 
1936, while losses were registered by 
weeklies and dailies. 

Eight semi-monthly magazines 
measured 101,278 lines of commercial 
display in November, a gain of 9.8 per 
cent over the 92,238 reported for the 
same month last year. Bi-weeklies 
gained 5.78 per cent as total lineage 
increased to 332,156 from 314,004. 

Weekly farm magazines reported 
96,367 lines, a decline of 11.41 per 
cent from the 108,773 registered in 
November, 1936. November lineage 
of the Corn Belt Farm Dailies totaled 
151,740, a decline of 23.17 per cent 
from the 197,481 reported for the 
same month in 1936. 

Poultry and livestock display line- 
age for bi-weekly and daily farm pub- 
lications showed substantial gains. 
Bi-weeklies scheduled 12,948 lines, a 
gain of 50.34 per cent over 8,612 
shown for the month last year, while 
the total for the dailies was 56,121, a 
32.94 per cent gain over the 42,213 in 
November, 1936. 

Monthly magazines reported 6,692 
lines of poultry and livestock display, 
a drop of 20.5 per cent from the 8,417 
reported last year. Semi-monthlies 
had 4,652 lines which was 0.77 per 
cent less than the 4,688 reported a 
year ago. These totals include only 
the publications for which two-year 
figures were available. 

Figures for the individual publi- 
cations as well as page totals are 
shown in the accompanying table. 


Announce Judges For 


38 McCandlish Awards 


Judges for the 1938 awards to be 
presented by the McCandlish Litho- 
graph Corporation, Philadelphia, 
will include Prof. Lucian Bernhard, 
European and American artist; 
L. Stanford Briggs, vice-president 
and art director, McCann-Erickson, 
Inc.; Charles T. Coiner, vice-presi- 
dent and art director, N. W. Ayer 
& Son; J. A. Donan, advertising man- 
ager, Standard Oil Company of New 
Jersey, and Leonard London, art di- 
rector, Outdoor Advertising, Inc. 

First prize of $1,000 will be award- 
ed to the artist whose poster sketch 
best advertises products or services 
advertised on outdoor panels dur- 
ing 1937. Second prize is $250 and 
third, $100. The sketches submitted, 
however, must not have been used 
in outdoor advertising. Feb. 22 is 
the closing date. 


“Light” Raises Rates 


Attributed to increased production 
costs, San Antonio Light has in- 
creased its carrier subscription rates 
15 cents per month. The increase, 
effective Nov. 29, raises the monthly 
rate to 80 cents. Last June the Light 
increased its daily street sale price 
to 3 cents a copy. 


Forms Budget Methods 


Dwight H. Ellis, president, has 
opened offices at 342 Madison avenue, 
New York, for Budget Methods, Inc. 
The company will serve the fields of 
railroad transportation, department 
and other retail stores, employes’ 
welfare of larger industrial units and 
medical service. 


Garfield Elected 


Broadstreet’s, New York, men’s re- 
tail clothier, has elected Sidney Gar- 
field of Hirshon-Garfield, Inc., New 
York, a member of the Board. He 
is account executive in charge of 
Broadstreet’s advertising. 


Azeez to Gussow Kahn 


T. Azeez, New York jeweler, has 
engaged Gussow Kahn & Co., New 
York, to handle its class magazine 


advertising campaign. 


DECEMBER ADVERTISING LINEAGE IN FARM PAPERS 


Poultry and 


Livestock 
c——Commercial Display———_—_., Display 
r 1937 . r 1936-——__, 1937 1936 

Monthlies Pages Lines Pages Lines Lines Lines 
Country Gentleman ...... 42.6 28,986 39.3 26,694 635 1,353 
Cappers Parmer ...eccsee 32.4 22,002 32.9 22,4383 189 419 
Progressive Farmer—South- 

ern Ruralist: 

Carolina-Va, Edition 27.5 19,993 27.4 19,945 102 290 

Georgia-Ala. Edition 26.6 19,387 27.4 19,911 102 222 

Kentucky-Tenn. Edition. 25.3 18,427 27.3 19,874 102 222 

Mississippi Edition ..... 24.7 17,999 27.9 20,368 84 222 

ry; > er 24.1 17,525 25.2 18,332 212 246 

*All Editions ........... ba 15,451 ‘i 16,632 oy pe 

*Average of 5 Editions.. a 18,666 ‘ 19,686 as ee 
Successful Farming ...... 43.8 19,692 43.7 19,659 876 342 
California Citrograph 27.2 18,263 26.4 17,727 ee ad 
Country BROMO ...cccsccee 30.7 13,826 32.6 14,674 186 289 
WPM GOUPMRL 2c cccccescns 31.6 13,537 30.2 12,968 306 782 
Southern Planter ......... 18.7 13,121 14.2 9,940 48 266 
Southern Agriculturist ~ 12,622 ae 12,937 << Me 
tAmerican Fruit Grower. 14.0 6,278 10.9 4,900 
Poultry Tribune: 

*Eastern Edition........ 39.9 6,341 5,506 
American Poultry Journal: 

*Eastern Edition........ 29.4 5,414 Fae Sits 5,596 Py 
TGs PORTERS se cescsecas 8.3 5,630 8.3 5,616 42 158 
Breeders’ Gazette ........ 10.9 4,928 7.1 3,193 1,362 1,056 
7National Livestock Pro- 

Peres 5.6 4,073 5.9 4,304 
Nation’s Agriculture ...... 3.1 1,416 4.8 2,154 
tCarolina Co-operator . 9.9 4,172 5.8 2,450 
tNew Jersey Farm & Gar- 

MO: cceeaeewecead enedavs - 13.4 6,014 10.0 4,502 2,446 2,550 
tOhio Farm Bureau News. 8.9 4,008 7.8 3,502 mes 56 
t¥lorida Grower .......... 12.1 8,257 9.5 6,484 ae a5 
+The Hoosier Farmer ..... 13.7 6,150 6.0 2,700 = 

. 2 oe 286,306 275,267 6,692 8,417 
Semi-Monthlies—( November) 
Farm & Ranch ........... 25.0 18,915 19.3 14,626 156 259 
Montana Farmer ......... 20.4 15,385 20.9 15,815 517 ~=:1,673 
Farmer-Stockman ........ 19.2 14,504 18.7 14,160 *480 7 
Western Farm Life........ 16.7 13,089 13.7 10,710 93 168 
Hoard’s Dairyman ........ 17.5 12,763 14.0 10,186 1,855 1,526 
a 12.3 9,312 $1.9 8,983 1,512 570 
Arizona Producer ........ 11.8 9,261 15.0 11,764 ee ae 
Missouri Farmer ......... 10.3 8,049 7.6 5,994 519 492 
TOTRE BOOM o6ks kc eicws 101,278 ath 92,238 4,652 4,688 
Bi-Weeklies—(November)—Two issues unless otherwise noted. 
Wallaces’ Farmer & Iowa 

pO eee ree 31.6 24,762 26.2 20,534 3,628 2,327 
California Cultivator ..... 31.0 23,439 27.3 20,633 oe a 
Oremon PALME ..ccccscces 27.7 20,906 23.6 17,833 ace *84 
Nebraska Farmer ......... 27.9 20,356 23.7 17,286 1,350 374 

*Average 4 Editions..... vi 21,059 $e 21,829 1,774 728 
Washington Farmer ...... 26.4 19,976 22.8 17,264 20 S4 
Prairie Farmer: 

DE. ch ba beheuee eee e we 26.9 19,562 24.5 17,863 a 1 

RS Git 5-4 oii ed a 0% kw 25.9 18,823 21.5 15,620 a 1 
23 BO re eee 24.5 19,198 23.2 18,214 *114 x 
TGGMO WOPMOP ..cccesccass 23.5 17,788 21.9 16,552 20 84 
Wisconsin Agriculturist ... 22.2 17,395 19.7 15,480 ar #92 
Pennsylvania Farmer..... 21.3 16,362 20.3 15,559 671 566 
American Agriculturist .... 21.7 15,764 22.1 16,073 438 338 
New England Homestead... 19.5 13,665 Ay 12,361 1,066 1,495 
Michigan Farmer ......... bh A 12,615 17.6 13,537 1,051 500 
RUOOCR PEPMEN cance ss cccess 17.5 13,530 11.9 9,232 <a ‘a 
Rural New Yorker......... 16.8 13,144 18.3 14,386 1,310 1,290 
CEO: DOPOD ccccarvcccecss 16.2 12,438 34.8 26,706 627 452 
Indiana Farmer’s Guide... 14.9 11,705 14.6 11,440 42 112 
Missouri Ruralist ......... 13.3 10,082 11.9 9,043 101 170 
BONGhs VPATMEP? ....ciccses 12.7 9,646 11.0 8,388 2,624 820 

WOERT GPOUD 6.0 ices cess ee 332,156 314,004 12,948 8,612 

Weeklies—(November)—Fo issues unless otherwise noted. 

Pacific Rural Press: 

Northern Edition ...... 41.5 31,388 42.2 31,880 1,244 

Southern Edition ....... 36.1 27,327 38.9 29,419 1,300 
Weekly Kansas City Star: 

Missouri Edition ........ 6.4 15,736 6.5 15,944 56 
Capper’s Weekly ......... 3.1 6,927 5.7 12,735 ch 
Semi-Weekly Farm News: 

PRIGRY BiGition ....+...0% 2.9 6,817 2.9 6,965 as 

Tuesday Edition ........ 2.2 $5,251 2.9 6,940 rT 
Dairyman’s League News. 4.0 $2,921 6.7 4,890 479 

"TOCRL SVOWUD s6ckcnc sss 96,367 108,773 3,079 

Dailies—( November). 

Chicago Daily Drovers 

rr rer ere Tree 22.0 46,797 27.6 58,839 25,638 15,472 
Kansas City Daily Drovers 

WEED bos 6.5:54044050063 16.5 35,199 22.4 47,566 12,597 10,402 
Omaha Daily Journal- 

SE 50455040436 066% 18.3 38,983 24.3 61,803 13,949 12,170 
St. Louis Daily Live Stock 

BEMP OD 3 ik ccs sin oas en 14.5 30,761 18.5 39,273 3,937 4,169 

yo ge 151,740 197,481 56,121 42,213 


tFigures provided by publisher. 


*Not included in total. 
tFive issues. 
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20 Vesey Street, 


New York, N.Y. 


Place our name on list to receive FREE your “Executives Catalog” 
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EXECUTIVES CATALOG 
HAGSTROM’S MAPS 


Reserve Your Copy NOW 


HAGSTROM COMPANY, INC., 
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| —“*"TheEnd—andthe Beginning 
eas In its January 3rd issue Advertising Age will present its eighth 
= annual Forecast and Review—a feature of special significance 
a to readers and advertisers alike. 
1m Here will be found a quick, concise resume of all the important 
z.. events of advertising and merchandising during 1937; a back- 
flash through the busy days of a busy year, pointing out the 

vi highlights and the significant events and happenings of 

« the advertising year. 

“ Brief, lucid stories will serve to bring the reader up-to-date on 
1s the outstanding advertising and merchandising happenings of 
a the year. Pages of pictures will recreate the personalities and 
ai the events that made news from day to day. 

And, as in the past, scores of prominent advertisers, agency 
executives and media spokesmen will don the prophet’s robe 

‘ for a view of the significant events which loom on the horizon. 

, Readers will welcome this issue as they have welcomed the 
15,472 
10,402 Forecast and Review issues which have preceded it. To adver- 
pe tisers it offers an unusual opportunity to get their messages 
_— across against an editorial background which will create 
_ additional reader interest, at a time when advertising and mer- 
A chandising plans for 1938 are uppermost in the minds of all 
SF advertising men. 

z 

— Be sure to tell your story to the more than 15,000 readers of 
. | this issue adequately. Make your space reservation now. 

7 
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Gets Nassau Tavern 

Nassau Tavern, Princeton, N. J.. 
has appointed Kimball, Hubbard & 
Powel, Inc., New York, to handle its 
advertising. Newspapers and maga- 
zines will be used. 


Uses Former Name 
Current Psychology, New York, has 
changed its name to Successful 
ing, a title it formerly carried. 


PHOTOMATS 


Own Your Own Photo Library 
(Mats or “Glossy Print Plan”) 


No matter what you are selling you can 
PHOTOMATS on 
eye-stopping 
High 
models. 


FREE 


better job with 
desk. 100 
each month, 
York's best 

Write for 


do a 


your photo stunts 


new class 
New 
month, 


No. 101. 


PHOTOMATS, 10 E. 38 St., N. Y. 


photography. 
Only &5 


Promotion 


per 
Proof 


WE DONT GARRY 
PEPSODENT, WAS 
RETAIL SLOGAN 


Luckman Tells Vicissitudes of 
Loss Leader | 


dramatic | 


Chicago, Dec. 8.—The 
story of the merchandising operation 
that restored the declining Pepso- | 
dent business to a state of vigorous | 
health was told to the Chicago Fed- 
erated Advertising Club this noon by 
the drug field’s newest “infant pro- | 
digy’—Charles I. Luckman, vice- | 
|president in charge of sales and ad- | 
vertising for the Pepsodent Com- | 
pany. 

Mr. Luckman, having now attained | 
the ripe old age of 30, joined Pepso- | 
dent late in 1935 as sales manager, 
his primary job being to pull the 
;}company’s products out of the rut 
of dealer antagonism into which they 
|had fallen as a result of their popu- | 
larity as loss leaders. 
“When I joined 


the Pepsodent | 


| 


|staff,” Mr. Luckman said, “the busi- |didn’t make any profit, but he lost| president. It 


iness was declining, and I am con- | 
'vinced that it was only because of | 
‘the excellent advertising we were | 
‘using that there was any business at | 
jall, because every other factor, in- 
cluding pricing, distribution and mer- 
'chandising policy was wrong 

“Dealers hated the Pepsodent Com. 
pany and all its products. When I 
|decided to join the company, I made 
‘a brief trip to my home town, and 
|thought I’d spend a few hours get- 
jting a line on what our dealers 
{thought of us. But I didn’t get much 
‘concrete help. Every dealer I found 
sort of choked up the minute Pepso- 
dent was mentioned. And you can't 
blame them. 

“Pepsodent was a 50-cent item, 
‘and it was being sold continuously 
in chain and cut price drug stores at 
22 and 23 cents, when it actually 


| 


JOBBER> 


WHOLESALER © alt know — just as 
all other Cincinnati listeners know—that for out- 
standing network entertainment and vivid, colorful 


local features ee 


They know what WSAI is doing to move | 
their merchandise. They respect its selling | 
effectiveness just as Cincinnati listeners — 
respect the quality. of its entertainment. 


oe 


SETTING PROVIDED FOR DEALER'S SUNLAMPS DISPLAY 


SSS —— 
——— 


_— ~~ 


George Libbey (left), advertising supervisor for General Electric Company heating devices, tries out with his secretary 


sold a tube of Pepsodent he not only 


money on the transaction. 

“We discovered that in California 
independent retailers had boycotted 
Pepsodent, and it was literally im- 
possible to buy it in any independent 
drug store in the state. In Brooklyn 
and the Bronx it was even worse. 
Here we got the most beautiful dis- 
play space you could wish for—big 
banners plastered right on the out- 
side windows of drug stores. The 
only trouble was, they read, ‘We do 
not carry Pepsodent products.’ ”’ 

Faced with this serious situation, 
Pepsodent took the bull by both 
horns and set out to junk its entire 
merchandising and selling set-up in 
favor of resale price maintenance 
which would take the product off the 
loss-leader football list and give all 
retailers an opportunity to make a 
reasonable profit on its sale. 

First step in this direction was a 
careful and complete combing of the 
wholesalers who were handling the 
company’s products. “We had been 


selling indiscriminately to every 
company that had the word ‘whole- 
sale’ anywhere in its name,” Mr. 


Luckman said, “regardless of whether 
they were drug wholesalers, grocery 
wholesalers, or what not. 

“We had 945 such accounts on our 
list, and we lopped that number 
down, at one fell swoop, to 300, elim- 
inating every one which wasn’t a 
bona fide drug wholesaler. Then we 
went into every wholesaler’s ware- 
house, inventoried his stock of Pep- 
sodent products, and then and there 
gave him a check for every bit of 
our merchandise he had on hand. 
From that moment on no wholesaler 
could buy a single item from us— 
he got it all on consignment, so that 
we held title to the goods and were 
able in the days before the Tydings- 
Miller and the other fair trade legis- 
lation, to completely control the re- 
sale price of our merchandise.” 

With the Pepsodent package carry- 
ing a price of 50 cents, and actually 
being sold at 22 and 23 cents, it 
seemed impossible for the company 
to make a single jump to the 39-cent 
minimum which seemed desirable. So 
the price of the 50-cent tube was re- 
duced to 40 cents, a reduction in 
price of $6 a gross, and the minimum 
retail price was set at 33 cents. To 
take care of the economy market, a 
new 25-cent package was introduced. 

Vigorous promotion to the trade 
was put behind these drastic changes 
in merchandising policy, in the hope 
that independent dealers, who had 
hated Pepsodent heartily for years, 
would appreciate the significance of 
the company’s about-face, and would 
show their appreciation. 

“They did,”’” Mr. Luckman reported. 
“We got a deluge of letters from re- 
tailers, congratulating us on our 
change of policy and our courageous 
stand. They made us feel swell; 
only none of them included any 
orders. Shortly after the new policy 
went into effect, I went out of town 


to address a pharmaceutical meet- 


|cost 29 cents. Every time a dealer |ing, and while I was there I got a 


| telegram from Kenneth Smith, our 
made me feel good, 
j}all but the last part. It said: 

“*Thought you would like to know 
thousands more letters of congratula- 
tion have been received since you 
left. You are doing a great job. 
P. S.—Business is lousy.’ 

“The first month under our new 
policy, our business dropped 31 per 
cent; the second month it did a little 
better—it dropped 36 per cent. We 
were still getting plenty of letters 
of congratulation, but no orders.” 

So, reluctantly, because he doesn't 
believe in them as a steady diet, Mr. 
Luckman decided to administer a 
hypodermic to the _ fading sales 
curve, and a barrage of contests and 
special offers, topped by the Amos 
‘n’ Andy contest, combination offers 
and 1-cent sales, was turned loose. 

“It was essential that we re-edu- 
cate the consumer to the new deal, 
that we take his mind off the fact 
that whereas he was formerly get- 
ting something marked 50 cents for 
23 cents, he now had to pay at least 
33 cents for something marked 40 
cents. We had to take his mind off 
the price situation, and give him 
some added inducement, in the shape 
of cash prizes, special deals or what- 
not to overcome his objection to a 
sizable raise in the eost of the prod- 
uct, 

“And we still couldn’t get a bit of 


dealer co-operation, sO Wwe were 
forced to use our own radio pro- 
grams, our own newspaper and 


the model sunroom “fittings” being provided dealers for winter display of G-E sunlamps. 


magazine space, to create demand 
on the part of the buyer. Getting 
‘the dealer to give us a display, or 
co-operate by distributing coupons 
‘or using other point of sale material 
|was out of the question. Dealers 
‘didn’t like us well enough yet. 

“In spite of this, the various hypo- 
'dermics we injected into the public’s 
buying nerve were highly successful, 
and in time retailers began to get 
the idea that we really had changed 
our policy, that we were going to do 
everything we possibly could to pro- 
tect them and their profits, and that 
they might co-operate with us whole- 
heartedly. 

“We took an awful beating for a 
while, but it was worth it, not only 
because we are now doing more busi- 
ness than ever before in our history, 
but because we are convinced that 
our business is built on a much 
sounder foundation than it has ever 
been in the past.” 


Despite Mr. Luckman’s — success 
with contests and special deals, he 
was careful to emphasize that he 
considers such expedients purely 
temporary, and likely to _ prove 
boomerangs unless used carefully 
and sparingly. “Not only do you 


have to continually increase the dos: 
age to keep your hypodermic up to 
its first level of efficiency,” he said, 
“but it is also well to remember that 
every customer you take away from 
a competitor with contests and spe 
cial deals can be easily lost in ex: 
actly the same way.” 


. . . Write or Phone for 
one of our Representatives 
—Let us show you samples of work 
we are doing for successful institutions. 


FAITHORN CORPORATION 


- + You'll find it a 
satisfying number 
because it opens 
the quick and sure 
way to the com- 
plete and econom- 
ical handling of 


your production 


requirements. 


Ad-Setters - Engravers - Printers 


504 Sherman St., Chicago » Wab. 7820 
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NDUSTRY TODAY 
MUST WIN WISER 
AUYER: RUBICAM 


(Continued from Page 1) 


gost entirely on general experience 
yd intuitive guessing. 

“Unhappy as the result of misjudg- 
ng public reception can be in adver- 
ising a commodity, how infinitely 
gore tragic and far-reaching can be 
the failure to understand and deal 
gisely with the public on questions 
ghich strike at the roots of national 
life.” 


Knowledge Demand Zooms 


Describing his agency’s investiga- 
tions of reading and listening prefer- 
ences and of buying habits during the 
past five years, Mr. Rubicam asserted 
that “if Barnum was right when he 
gid a sucker is born every minute, 
then the sucker birthrate has de- 
dined considerably.” In support of 
this contention he showed how higher 
aducation has expanded 17 times 
ince 1900; how today there are 14 
magazines with more than a million 
circulation, 10 with more than two 
nillion and two with more than three 
nillion, whereas at the start of the 
century there was only one magazine 
with a circulation of over one million 
and none with over two million. 

In 1900, he pointed out, there were 
no reliable figures on total newspaper 
circulation, while in 1937 there are 
more than 40,000,000 newspapers de- 
livered daily which, without country 
weeklies, equal one and a third copies 
per family. In 1900, he went on, news- 
covering of international thought and 
events “was in its infancy,’ while 
today this field is covered in great 


detail by newspapers, magazines and 
newsreels and is still further accen- 
tuated by the great growth of pic- 
torial journalism. And finally, he 


LAY-TITE 
DECALCOMANIA 
TRANSFERS 


“Laying ’em Low!’’ 


LAY-TITE decals are “lay- 
ing ‘em low” with new styl- 
ing, new brilliance, new 
richness and depth of color] 
A KNOCKOUT PREMIUM 
for home decoration 

beautiful designs easily 
transferred to walls, chairs, 
beds, cupboards, etc. We 
create what you need. 


We make all types of decals 
for trucks, industrial prod- 
ucts, toys, etc. TEN-DAY 
TO TWO-WEEK DELIVERY. 
Let us solve your decal 
problems ... at a saving! 
Write us today! 


For Christmas gifts, 
“Naughty bare-back lady 
decal” 10 oz. highball or 
beer glasses—set of six— 
$1.50 postpaid. Send your 
check and Christmas list for 
Christmas delivery. 


Set of six nude double 
decals for highball, beer 
ond cocktail glasses 50c per 
set postpaid. 


Address all communications: 


The Lay-Tite Division of 
G. H. ROBINSON CO. 


1455 S. MICHIGAN AVE. 
CHICAGO, ILLINOIS 
Tel. Cal. 5211 


TRIAL EFFECT 


6 gallons 
ECONOMY REGULAR 
SUPER GASOLINE AT — 


$7o°° 


Regular the value. 


This offer is mode to ecqueint you with our merchen- 
dise, and is good for Set., Sun., Mon., Nov. 20, 21, 22. 


wr 
UNDER OATH 

et their conspiracy trial in Madison, officials of major of] compan- 

les testify that they purchase thousands of carloads of gasoline 

from exactly the same refiners where we make our purchases. 

Through “Houdini” methods this gasoline is immediately trans- 

formed into something wonderful for your car. 


Don't be suckers, try eur independent product ond 
convince yourself thet you heve poid for name only. 


Winter Oil At Special Prices! 
Roepke’ $ Direct Service 


Plymouth Port Washington 
©. Highway % 


The oil price hearing at Madison had 

some copy repercussion last week in this 

insertion in Milwaukee newspapers for 

an independent, Roepke's Direct Serv- 

ice, in which testimony is turned into a 
sales story. 


told his listeners, in 1900 there was 
no radio at all, while today radio 
sets are in more than 24,000,000 
homes, 

“The great significance of all this,’ 
he observed, “lies in the fact that 
the growth of judgment comes 
through the ability to compare infor- 
mation. It should be clear from the 
few high spots I have cited that the 
average man and woman of 1937 is 
unquestionably in a stronger position 
to compare the representations made 
to him than he was in other times. 
Not only has greater education taught 
masses of the people more about com- 
paring information, and more about 
reasoning from cause to effect, but 
the opportunity to do so is each day 
present through the multiple cover- 
age of newspapers, magazines, radio 
and motion pictures—and _ further 
through the overlapping coverage 
within each of these media fields.” 


Advertising Problem Harder 


Given time to digest new ques- 
tions, new proposals and new events, 
the American of today is bound to be 
a tougher customer for any propa- 
gandist than was his father or grand- 
father, Mr. Rubicam declared. Ad- 
mittedly, he added, the deluge of eco- 
nomical, political and social prob- 
lems dumped on the common citizen 
is too much for him; but “so is it 
too much for his leaders in all coun- 
tries.” 

Turning specifically to the public 
relations program that has been the 
most important project undertaken 
by the National Association of Manu- 
facturers during the past two years, 
Mr. Rubicam cautioned his listeners 
to view the work “not as an emer- 
gency job but as a permanent one.” 
Above all, he said, it must continue 
to be viewed “not as just an adver- 
tising and publicity job, but as first 
a job of putting better values behind 
the advertising and publicity.” 

Advertising such as the NAM is 
now sponsoring, he pointed out, can 
be helpful, but there are certain limi- 
tations involved which are not pres- 
ent when advertising is used to sell 
a product. Among these he cited 
deep-rooted prejudices that must in- 
evitably be awakened in the minds 
of many readers; broad generaliza- 
tions that may detract from the con- 
viction of the copy; and the diffi- 
culty in trying to typify in a single 
advertisement the conditions of mil- 
lions of families. 

In conclusion he expressed confi- 
dence that “soundly and over a 
period of time industry itself will 
make considerable changes in the 
earning power of our lower groups. 
There is no industrial problem more 
difficult, but none more worth the 
effect, than the betterment of these 
people. It is not only a problem of 
public and employe relations, but a 
problem of marketing and sales as 
well, because every additional dollar 
they earn builds markets.” 


Takes ’38 Orders Now 


Orders for advertising space at 
rates now current on Woman’s Home 
Companion will be accepted through 
all 1988 issues, Crowell Publishing 
Company. New York, has announced. 


, | Stores 


A & P OFFERING 
STORE POSTERS 
IN NEW ORLEANS 


(Continued from Page 1) 

R. E. Hunnewell, A&P sales man- 
ager, here, is assisting in develop- 
ment of advertising by direct mail 
solicitations. In one circular letter, 
he pointed out that the new A&P 
store, opened Sept. 16, “has devel- 
oped and held the largest volume of 
food business being done in any store 
in New Orleans, and probably Lou- 
isiana and Mississippi.” 

He placed consumer traffic at from 
8,000 to 10,000 persons weekly, and 
expects the maximum to reach 12,- 
000 during the winter. 

Among products already signed for 
poster display are Lipton’s tea, God- 
chaux sugar, Swift’s products, Wes- 
son oil, Dr. Ross dog food, Del Monte 
canned goods, Hipolite marshmallow 
cream, Heinz foods, Kellogg’s corn 
flakes and Gibbs vegetables. 

A&P may have borrowed the ad- 
vertising idea from United Cigar 
Company, which recently 
made four promotion spaces avail- 


NEW NERVE APPEAL 


CAL DOOR CHIMES 
° OF 8-R-R- RINGS 


sertment or herdware store 
hes them, or cen gat them tor you. 
Wine i 


BITTENHOUSE 


& te rectRic DOOR CHIMESE> 


A. E. Rittenhouse Company, Honeoye 
Falls, N. Y., in this magazine copy, offers 
its electric door chimes as an allayer of 
“door bell nerves.” Hughes, Wolff & Co., 
Rochester, prepared the copy. 


able in its Eastern stores. A&P has 
improved on the number of units 
available, at least 20 now being of- 
fered and the size of the store being 
such that more can be created. 
United Cigar planned to extend the 
idea, but thus far has failed to do so. 


WLW to Transamerican 


Transamerican Broadcasting & 
Television Corporation, New York, 
Chicago and Hollywood, has been 
named exclusive national sales repre 
sentative of the two Crosley stations, 
WLW and WSAI, Cincinnati, Pre 
viously, J. Ralph Corbett, Inc., Cin- 
cinnati, was joint representative with 
Transamerican. 


Hoppes Returns 


. Bk. Hoppes, who has been on 
lea absence from Electrical Re- 
searclt Products, Inc., New York, to 
serve World Broadcasting System as 
station relations manager, will re 
turn to ERPI in January as assistant 
to D. C. Collins, vice-president. 


Survey for Whitman 


William Whitman Company, Inc., 
New York, has named Byron G. Moon 
Company, Inc., New York, to make 
a market development survey for 
products of mills which the Whit- 
man cOmpany serves as selling agent. 


Harvey to “Exporter” 

Fred Harvey has been appointed 
special representative of American 
Exporter as assistant to Duncan 
Forbes, Western manager in Chicago. 


Joins “Rock Products” 


Ralph G. White has been appointed 
advertising manager of Rock Prod- 
ucts, Chicago. 


Vlour Ae Sobeed.. 


FOR FRIENDS, SWEETHEART OR CUSTOMERS! 


AND WE'LL REPRODUCE IT 
IN SILVER INLAY ON... 


PACKARD LEKTRO-SHAVER 


AUTOGRAPHED $16.50 


This Autograph EARTROLIES to is 


PLATINUM PRODUCTS 
Fo ae Inc., 521 Fifth Ave., N.Y. 


PLASTIQUE LEKTRoLITE LIGHTER . 


AUTOGRAPHED $5.00 


ET him a Packard Lektro-Shaver for his very own— 
engraved with his name in his own handwriting in 
silver inlay. Watch his face light up at this flatter- 

ing touch—then watch it freshen up under the gentle 
touch of Packard. For Packard Lektro-Shaver is the shaver 
with the smooth round head and the patented shearing 
action. 

He knows Packard—likes its bladeless, 
brushless simplicity—its speed—its safety. 

You play safe, too! Let us reproduce all the masculine 
names on your Christmas list on Packard Lektro-Shavers 
in solid silver inlay. $16.50 (without autograph, $15). 


latherless, 


PROGRESS CORPORATION 


52! FIFTH AVENUE NEW YORK, N. Y. 


Progress Corp. (Can.) Ltd., 34 Adelaide St. 
W., Toronto 2, Canada; Platinum Products 
Limited, Astor House, 26 Aldych Street, 
London W. 2. 


YOU wrote out your specifications for the perfect 
cigarette lighter, you'd be writing a better ad for the 
Plastique than we could ever write. Furthermore, 

individualized with your friend's signature in solid silver 
inlay, it's by far the most complimentary gift of the year. 
Plastiques weigh but one ounce—are flameless, wind- 
proof, odorless, tasteless. You light as you puff. 

Plastique Lektrolites may be had in your choice of 
dozens of colors. Come ready charged. Go months on a 
filling. We'll recharge them FREE. Unconditionally guar- 
anteed for 3 years. With autograph in solid silver inlay, 
$5; unautographed, $3.50. 


IF YOUR DEALER CAN’T SUPPLY YOU, USE THIS: 
SULDUROCUORDOCGDOESOREGCUROROSSROOORORROOEODRORDEEOESSRSRCSCRCRREEREREBED, 


Progress Corp., 521 Fifth Avenue, New York City, 
AA—12-13 

MN Wi OG Bs 5 ox sheds ninhed oss Racakies Packard 
Lektro-Shavers at $15. Remittance enclosed [] and/or 
we hss) ee Plastique Lektrolites 


autographed as per the attached sheet, at $5. 
graphed, $3.50.) 


Name 


Remittance enclosed [). 


Cee ee eee eee ee ee ee ee ee ee a eee a ee 


MILLI 
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— * Rereheawas tee tae eo + 0-6 }service office Jan. 3. It will be} Minneapolis, Minn. .... 13,677,434 14,507,385 14,104,160 P22 8 =8,8 401.909 319,291 —205 
ae ener * ‘3 | located at 485 Madison avenue and New Bedford, Mass. ... 2,998,425 3,204,214 3.999 B46 L175 0.6 93,590 74.004 9 
— —=—= ——— =jwill provide direct telephone com-| New Haven, Conn. .... ........ 8,825,712 9,054,426 ae + 2.6 219,926 192,612 194 
munication for advertisers between | New Orleans, La. ..... 17,503,410 19,087,494 19,497,642 11.4 + 2.1 563,036 558,262 — 
7 e two cities. New York, N.Y....... 57,343,105 63,839,107 63,545,340 F10.8 —0.5 1,942,156 1,570,925 TH 
JIU » ee {Brookiyn, N.Y. ...... 6,653,979 6,824,163 5,976,304 -10.2 -12.4 207,071 96,493 534 
ET Smith Norfolk, Va. .......... 9,015,972 9,267,664 “289,210 3.0 $0.2 240,072 218,232 41 
i Oakland, Cal. ......... 7,241,748 7,486,359 7,516,358 + 3.8 +04 183,299 192.280 L4s 
To Street & mut Oklahoma City, Okla. 10,147,165 10,842,059 12,026,854 + 18.5 +10.9 336,882 331,086 —1.7 
J.B senmengs bee ees te ot i... 10,360,888 10,761,836 11,325,694 $9.3 +52 331,576 340,144 $2) 
RAND nie vertising sales staff of Mademoiselle, | pyijadelphia, Pa. __... 27,521,085 28,264,118 24252. 780 6.3 13.5 877.953 776.493 —11) 
; aime | Street & Smith publication. He was} phoenix, Ariz. ........ 7,139,385 7,262,948 7,232,624 ae er 157,192 169,778 +8, 
PHO RIOR OS formerly on the Eastern staff of] Pittsburgh, Pa. ....... 22,395,506 22,767,040 24,117,458 + 7.7 +5.9 670,278 621,684 —i. 
; Modern Magazines. Portland, Ore. ........ 10,100,136 13,388,171 12,343,186 + 22.2 +4.4 289,842 279,314 —t.s 
ss __ | Providence, R. I. ...... 13,038,240 3,142,367 13,418,071 +3.4 $2.6 373,032 337,625 —9: 
nhs ees) |. eee 9,380,388 _ 9,326,186 10,523,834 +12.2 +12.8 261,342 243.124 —68 
Richmond, Va. ....... 11,523,302 12,946,540 12,737,594 +10.5 —1.6 349,902 334,516 —414 
§$Rochester, N. Y. ..... 17,053,755 17,922,313 16,875,050 af, —5.9 478,928 397,068 11) 
; Rock Island-Moline 7,363,276 8,244,594 8,845,818 + 20.1 +7.3 200,914 197,526 —1.i 
Sacramento, Cal. ...... 7,992,603 8,521,244 8,407,217 -5.2 I 224,945 205,520 i 
Ww O R C E Ss T E R, MA Ss Ss A Cc H U Ss E T T Ss | San Antonio, Tex. 5,461,961 6,327,080 6,222,577 +13.9 —1.7 192,472 153,816 —$0 
San Diego, Cal. ...... 12,680,896 13,696,122 13,481,014 + 6.3 —1.6 369,670 326,676 —I11.4 
San Francisco, Cal. .... 13,919,153 15,231,507 15,670,489 + 12.6 + 2.9 420,072 420,181 + 
MOMCTIO, WON, 2. cscs 9,687,730 9,608,492 9 848,836 + 1.7 +- 2.5 291,760 250,978 oon} 3.9 
South Bend, Ind. ...... 7,999,709 8,712,136 9,025,148 $12.8 3.6 234,699 179,034. —23. 
Spokane, Wash. ...... 6,454,624 7,135,281 7,471,268 + 15.8 +4.7 174,594 184.114 $5.3 
St. Louis, Mo. ........ 16,418,350 17,787,950 18,642,440 13.5 L 4.8 $39,120 435,660 —O.s 
=. Paul, Minn. ...... 11,829,209 12,532,109 11,778,787 —0.4 —6.0 314,206 255,148 —I18. 
6 O00 H F syracuse, N. ¥. ....... 10,808,808 11,661,378 11,406,236 +5.5 2.2 335,405 263,536 —2l4 
, *Tacoma, Wash, ...... 5,065,674 6,107,907 _ 5,984,155 + 18.1 —2.0 145,754 146,860 +0.3 
Tampa, Fla. .......... 5,716,060 5,575,763 5,094,412 +4.9 + 7.5 189,938 204,708 +73 
: ce, fees | eee 9 Sit ike sai 370,422 318,185 —14.! 
A government survey of urban housing conditions discloses Toronto, Ont., Can. .... 20,760,006 19,884,177 18,732,624 v8 —5.8 621,037 541,955 —121 
that the average value of one-family rented dwellings in Wor- eae 4,132,870 3,869,306 HIT1093 0.5 +6.2 108,808 96,754 —IL! 
i ; 91E 7 9,432,517 +5. —3.2 27 251,986 —.4 
cester, Macs., as of Jan. 1, 1934, was $6183—the highest of | Tulse, Okla; -..-..- giggle aqan7as analy FRR gare ray alas 
four New Engiand cities included in the survey. Worcester, Mass. os RESETS 11,603,976 11,940,717 15.8 9.9 R28. 537 334.985 +1: 
, Youngstown, O. ....... 8,625,424 8,784,735 8,624,629 +01 —1.7 221,774 182,900 —l1 
Average Value of One-Family Rented Homes a ee $63,709,235 952,491,678 981,202,018 rot 430  o77e2ann © BeBTRBID TS 
WwW OR ER *¥New York American discontinued June 24, 1937. 
UNITED NE w CEST i ‘Brooklyn Times-Union discontinued June 8, 1937. 
STATES ENGLAND Massachusetts §Journal and Sunday American discontinued June 8, 1937. 
$3 142 4 1832 ‘6133 *Daily Ledger discontinued June 28, 1937. 


The standard for OWNER-OCCUPIED Homes is of course even 


higher. 


34.3 per cent of Worcester families own their own 


homes, and the average value of owner-occupied homes in this 
city is estimated by the U. S. Commerce Dept. as $6642. 


Few major markets of the nation are so solidly prosperous as is 
the rich industrial Worcester Market in the heart of New England. 


Few are so easily cultivated by advertisers. 


In the city of Wor- 


cester and throughout the average 18-mile retail trading zone, the 


Teleygram-Gazette covers daily more than 85 per cent of all homes 
which every day receive a Worcester daily paper. 


Telegram-Gazette Total 
CIRCULATION 


POPULATION City and average 
18-mile retail trading zone ............... 


433,287 
114,098 


All Circulation figures are for three months ending 
March 31, 1937 


THE TELEGRAM-GAZETTE 


WORCESTER, MASSACHUSETTS 
George F. Booth, Publisher 


Paul Block and Associates, National Representatives 
New York. Chicago, Detroit, Boston, Philadelphia, 
San Francisco, Los Angeles, Cincinnati 


New Account, New Office 
For Gerth-Knollin 


Gerth-Knollin Advertising Agency, 
San Francisco, has been appointed 
to handle a test campaign in metro- 
politan newspapers for Vita-Sales 
Corporation, San Francisco, national 
distributor of Shoenenberger’s proc- 
essed raw vegetable and plant juices. 

The agency has also opened a 
branch office in Los Angeles’ in 
charge of J. J. Dickely, formerly ac- 
count executive of Bersten Agency. 


Coombes to McKinney 


J. E. Coombes, formerly on the aa- 
vertising staff of Proctor & Gamble, 
has joined the Chicago staff of J. P. 
McKinney & Son, representative for 
the Gannett newspapers. He will re- 
place J. D. Hogue who has joined the 
Gannett organization as general man- 
ager of the Utica Observer-Dispatch 
and Press. 


Williams in New Post 


E. L. Williams, Pacific regional 
household sales manager of Frigi- 
daire Division, General Motors Sales 
Corporation, has been appointed man- 
ager of the Los Angeles district. 


ABC Admits 12 
to Membership 


The Audit Bureau of Circulations 


Agency for Trix 

New Foods, Inc., Chicago, has af 
pointed Erwin, Wasey & Co., Chicago, 
to handle the advertising of Trix, 


has admitted to membership Evening 
News, Ada, Okla.; Daily Sun, Beat- 
rice, Neb.; Eagle, Cheyenne, Wyo.; 
News Times, Danbury, Conn.; Daily 
Bulletin, Laramie, Wyo.; Press, Ox- 


new corn food. 


Mailing | 


nard, Cal., and Daily News, San- 
dusky, O. Multigraphed letters filled-in equal 
New magazine members include to individually typewritten ones. 


The Dell Comic Group, Dell Detec- 
tive Group, Hunter-Trader-Trapper, 
Mechanics and Handicraft and Young 
America. The National Publishers 
Association, New York, and Packard- 
Bamberger Company, Hackensack, 
N. J., were also admitted to member- 
ship. 


Byer & Bowman Move 


Byer & Bowman, Inc., Columbus, 
O., has moved to larger quarters at 
203 E. Broad street. The telephone 
numbers are Main 3276 and Main 
3277. 


ADDRESSING: MIMEOGRAPHING 


THE LETTER SHOP, Inc. 
440 So. Dearborn St., Wabash 6655 
CHICAGO 


— 


DISPLAYS 
Designers & Builders 
Peer oc ol 


ADVERTISER’S DISPLAY STUDIOS 
825 So. Wabash Ave. - Chicago, Ill.- Webster 4236 


PrORONTO 
MONTREAL 
WINNIPEG 
| LONDON, Eng 


GIBBONS KNOWS CANADA 


J. J. GIBBONS LIMITED - ADVERTISING AGENTS & 
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December 13, 1937 


ADVERTISING AGE 


43 


—_— 


URGE DRY GOODS 
STORES 10 CUT 
APPROPRIATIONS 


New York, Dec. 8.—Calling upon 
retail stores to re-apportion their ad- 
yertising programs to achieve greater 
effectiveness, the National Retail Dry 
goods Association, in its “New Re- 
tailers’ Calendar and Promotional 
Guide for 1938,” suggests that stores 
spend a greater proportion in 1938 
for public relations or institutional 
copy and for window and store dis- 
plays. 

The “average store,” it states, 
spent 62 cents of each publicity dol- 
lar in 1936 for newspaper space and 
10 cents of each dollar for display 
purposes and recommends that these 
figures be revised to allow for 55 
cents of every publicity dollar to go 
for newspaper advertising and 20 
cents of every dollar for display ma- 
terial and services. Of the newspa- 
per apportionment, it advises that 10 
cents per dollar should be allocated 
to prestige copy. 

These suggestions are in line with 
previous pronouncements by Thomas 
Robb, manager of the sales promo- 
tion division of the association and 
author of the calendar and guide, to 
the effect that retailers spend too 
much money on promotion and that 
“net profits decrease as total pub- 
licity increases beyond 4 to 4.5 per 
cent.” Reminding readers that three 


duce 55 per cent of the total store 
volume and that “hence the major 
effort should be expended throughout 
1938 to improve sales volume and 
profits of these topnotch depart- 
ments.” The five top departments in 
1936, he states, were furniture, men’s 
furnishings, hosiery, women’s and 
misses’ coats and suits, and women’s 
shoes. 


Christmas Copy Wasted 


On the subject of advertising 
waste, he advances the opinion that 
much advertising money is squan- 
dered needlessly in December in con- 
nection with Christmas promotions 
of items which are oftentimes sold 
out before the readers of the adver- 
tisements reach the stores to buy. 

The annual contains a day-by-day 


enumeration of special weeks and 
days in 1938 which offer promotional 
possibilities. The alphabetical index 
of special events has been expanded 
to include the name and address of 
sponsors of many of the particular 
“days” and “weeks.” 


Tyrrell Shifted 


T. W. Tyrrell, formerly national 
market representative in the Chicago 
office of General Outdoor Advertising 
Company, has been appointed mana- 
ger of the Harrisburg, Pa. office. 


To Advitagraph 


J. Kenfield Morley has joined Advi- 
tagraph Corporation, Chicago, pro- 
ducer of motion picture advertising 
and maker of Flo-Lite projectors, as 
vice-president and general manager. 


Lehn & Fink 


Minimums Set 
in 42 States 


New York, Dec. 8.—Lehn & Fink 
Products Corporation has completed 
extension of price maintenance ac- 
tivities to all 42 states having fair 
trade laws, Edward Plaut, president, 
announced today. In commenting on 
the completion of a program which 
has required a score of years for ful- 
fillment, Mr. Plaut made it evident 
that he believes the advantages of 
price maintenance far outweigh any 
possible drawbacks. 

Mr. Plaut said it is patent that fair 


trade throws heavy responsibilities 
on manufacturers and retailers. Un- 
less price maintenance is handled in 
such a way as to create a favorable 
public opinion, he asserted, the legis- 
lation which makes it possible is 
likely to be washed away. 

He pledged that Pebeco, Lysol 
and Hinds will be priced fairly in 
the interest of all concerned and that 
other policies will be such as to win 
friends to the banner of fair trade. 


To Fairbanks, Morse 


Joseph C. Lewis, formerly with 
Horton Mfg. Company, Fort Wayne, 
Ind., has been appointed manager of 
the home laundry equipment divi- 
sion of Fairbanks, Morse & Co., In- 
dianapolis. 


out of four stores exceed this maxi- 
mum figure Mr. Robb advances his 
theory of how a reduced advertising 
pudget should be spent to achieve 
maximum results. 


Breakdown Is Given 


He contends that in a store doing 
a volume of $1,500,000 annually, pro- 
motional expenditures should be lim- 
ited to $60,000, with $33,000 of it to 
he spent for newspaper space; $6,000 
for advertising payroll; $2,400 for 
production costs; $6,000 for window 
display; $6,000 for internal store 
promotion; $2,400 for direct mail; 
$2400 for radio broadcasting; and 
$1,800 for miscellaneous media. With 
respect to departmental advertising, 
Mr. Robb reiterates his belief that 


too much money relatively is spent | 


m the less profitable categories and 
that too frequently goods are not fea- 
tured in advertising at times con- 
forming to their greatest seasonal de- 
mand by consumers. 

Claiming that 43 departments 
bring the average store 87 per cent 
of its annual volume, Mr. Robb cau- 
tions store executives to remember 
that 20 of these 43 departments pro- 


iS 
A 
BIG 
INDUSTRY? 
* 
‘The Golf Market’ 


(32 pages—fits your files) 


‘ells you in up-to-the-minute FACTS and 
FIGURES. If you failed to receive your 
SOpy, write for it. 


| Golfing - Golfdom 


14 E. Jackson Blvd. 
CHICAGO 


largely depends on the Engraver. 


2001 CALUMET AVENUE . 


Adolph F. Buechele, President 


Master Craftsmen 


of Photo Engraving 


Phone: CALumet 4137 e 


Photograph by Levstik of Frank Lewis, Inc. 


THE MAN BEHIND THE CAMERA SAYS, “ROGERS” 


When a client says, “Here's our layout. We want photographs the Engraver can reproduce 
exactly. The finished ad must show our product just as it is.”. . . Our first question is “Who's 
your Engraver?” And why not? There have been plenty of times that the blame for mediocre 
engravings has been passed back to the photographer when a good engraver would have 
produced a satisfactory set of plates. So when an advertiser gives us a tough assignment, 
and asks if this or that effect can be reproduced in printing plates, we tell him frankly that it 
... It's not entirely a question of equipment either. Pretty 
neorly all Engravers have that. The real reason why engravings are good or not so good 
lies in the heads of the camera man, the halftone negative man, the etcher, the finisher and 
the man who directs the operations of the whole organization. You can pretty well tell 
how good an Engraver is by the advertisers whose plates he makes, week after week and 


year dfter year. So when a client answers, “Rogers will make the plates,” we are for it 100%. 


OGERS ENGRAVING COMPANY 


CHICAGO, ILLINOIS 
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Drug Field Wages Civil 


War on Combinations 


(Continued from Page 1) 
ferent thing from the sale of either 
one of the items alone. It appears 
to be the opinion of counsel that a 
fair trade price may be stipulated 
for a combination which is different 
from the price stipulated for either 
one of the two items in the combina- 
tion, and that such a stipulation for 
the combination may not be in viola- 
tion of law. Regardless of whether 
or not fair trade contracts properly 
drafted stipulating prices for com- 
binations are valid, we feel defi- 
nitely that producers and distributors 
should exert every proper effort to 
discourage this type of combination 
deal. 

“To summarize: First, combination 
deals may offer a real savings to the 
consumer. Second, combination deals 
usually have no permanent advan- 
tage to the manufacturer unless new 
consumers are created, which is rare, 
or sales doubled, which is also rare 
and not permanent. Third, combina- 
tion deals are almost invariably not 
in the interests of distributors, either 
wholesale or retail. Fourth, com- 
bination deals at drasti¢ cut prices 
tend to destroy a sound concept of 
fair values.” 

Milton Malakoff, executive secre- 
tary, New York State Pharmaceutical 
Association, said today that while 
the organization has taken no specific 
action on the Squibb deal, it has al- 
ready made it clear that all such 
deals are injurious to the retailer 
and constitute a false sales stimulus. 

It was because of the opposition of 


PUBLISHERS 


we offer you a unique market analysis 
service—buying power. readership. ad- 
vertising effectiveness, etc. 

ARTHUR C. WEICK CO. 
20 W. Jackson Blvd. Chicago 


ne 

d . 
more intensively there 
way than to spend 10 or 


that may help you make 
Squidd's advertising work for you 
Fer these whe prefer... Squibe may ter 


This copy in newspapers marked the 

opening of E. R. Squibb & Sons’ vig- 

erous combination tooth brush and 
powder deal promotion. 


the association that the Dr. West- 
McKesson & Robbins deal was with- 
drawn in this market. The fact that 
the current Squibb deal meets the 
requirements laid down by the Na- 
tional Association of Retail Drug- 
gists does not alter the attitude of 
the New York organization, it was 
indicated. 

Squibb is promoting its combina- 
tions in newspapers in 24 major mar- 
kets and in full pages in Collier’s, 
Life, Parents’ Magazine, The Satur- 
day Evening Post and Time, through 
Geyer, Cornell & Newell. 

An unusual feature of the deal is 
that no definite expiration date has 
been set, though Jan. 31 has been 
adopted tentatively. 


Lewis Shops to Hanlon 


Nat Lewis Shops, New York, has 
named Mary Hanlon, New York, to 
handle its advertising for 1938. 


--did you say on 
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SURE! 
MONTANA 
is a good market— 


Here in one-twentieth the area you get 111,000 extra prospects— 
and they're folks who can buy! Their annual per capita spendable 


income is higher. 


Conditions are splendid in WMBD'S area— 


factories are booming, wages are higher—farm crops the best 


in years. 


Now—with WMBD's 5000 watts power daytime, 1000 nite—you can 
cover this area economically—and in no other single medium can 
you cover it fully, WMBD—the high fidelity station of Central 
Illinois—gives more results per dollar spent. 


FREE, JOHNS & FIELD, INC., National Representatives 
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PEORIA, ILLINOIS 


The rates for this department are 
“Help Wanted,” 
“Representatives Available,” 
cash with order. 


30 cents 


“Positions Wanted,” 


as follows: 
“Representatives Wanted,” and 
a line, minimum charge $1. Terms 


All other classifications (single insertion rates): % in., $2.75; 1 to 3 in., 


$4.75 per inch. 
insertions, 


Write for descriptive 


folder describing discounts for term 


HELP WANTED 


MISCELLANEOUS 


Account Executive 


Specializing in Radio is offered an ex- 
ceptionally attractive proposition by 
a fully recognized, general Chicago 
agency. This man must be capable 
of assuming full charge of Radio De- 
partment. Immediate business is es- 
sential for consideration. Write fully 
and in strict confidence. Our staff is 
advised.. 

Box 1294, Advertising Age, Chicago. 


ENGRAVINGS LOST? 
Then reproduce previously printed il- 
lustrated mailing pieces, booklets, 
brochures, catalogs, salesmen’s man- 
uals, portfolios, etc., by newest proc- 
ess, without engraving expense. Saves 
time, effort and money; typesetting 
and engravings, unnecessary! 

300 COPIES (8%x11") $2.50 
Additional hundreds only 25c 
Even lower prices for big orders 
All sizes furnished. Write for samples 
Laurel Process, 480 Canal St., N. Y. 


POSITIONS WANTED 


Young male ambivert, undismayed by 
geographical considerations, seeks 
field to ply the craft of copywriting. 
College training—3 years production 
exp.—good speller. 

Box 1297, Advertising Age, Chicago. 


Copywriter, Acct. Exec. Publicity 
agency exp. Moderate salary. Any- 


where. 
Box 1289, ADVERTISING AGE, N. Y. 


PHOTO POST CARDS 

SEND FOR FREE SAMPLES OF OUR 
NEW PHOTO AD-CARD. A new and 
novel idea in selling that brings re- 
sults. Don’t overlook this opportunity 
for additional profits. Write today. 
GRAPHIC ARTS PHOTO SERVICE 

3rd & Market Sts., Hamilton, Ohio 


REPRESENTATIVE AVAILABLE 


Do you need active effective repre- 
sentation in New York? If so write 
Box 1249, ADVERTISING AGE, N. Y. 


Plan $5 Antes 
by Lawyers for 
Radio Program 


Seattle, Dec. 9.—Oregon and Wash- 
ington lawyers were ready today to 
vote on a proposal to continue in 
1938 the experimental “Law Theater” 
broadcasts which were recently 
launched over a Northwest network 
of the National Broadcasting Com- 
pany, as reported in ADVERTISING 
AGE Nov. 29. 

An affirmative vote for the broad- 
casts will provide for payment of 
$17,000, the cost of the projected 
series, by a pro-rata assessment upon 
bar association members of the two 
states, amounting to $5. This, it was 
pointed out, will make the costs of 
each weekly program for each law- 
yer less than 13 cents. 

The first of the programs, which 
have all been half-hour playlets, was 
titled “Six Little Words.” It drama- 
tized the unfortunate consequences 
resulting from a man’s efforts to 
avoid payment of a lawyer’s fee in 
drawing his will. Others will use 
similar themes. 

Erwin, Wasey & Co. is the agency 
in charge. 


Aatherity of 
FCC Upheld by 
Appeals Court 


Washington, D. C., Dec. 9.—The 
power of the Federal Communica- 
tions Commission to rule on applica- 
tions for radio facilities was affirmed 
this week by the United States Court 
of Appeals in a series of decisions 
involving existing or prospective 
broadcasting stations in Utah and 
Missouri. 

Two of these cases represented 
appeals by interests opposed to the 
granting of an application by the 
Star-Times Publishing Company for 
permission to construct a broadcast- 
ing station in St. Louis. 

The Pulitzer Publishing Company, 
owner of the St. Louis Post-Dispatch 
which operates Station KSD, pro- 
tested that its pending application 
tor increased facilities should have 
been disposed of prior to a decision 
on the Star-Times. The Court of 
Appeals held, however, that an estab- 
lished station possesses no priority 
rights over a new applicant. 

The other cases were disposed of 


Inc., for permits for local stations in 
Logan and Provo, Utah, and from an 
order granting a permit to Utah 
Broadcasting Company for a local 
station in Salt Lake City. 


The American Weekly 
to Offer 7,000,000 


Plans for a 1938 promotion pro- 
gram, more extensive than ever be- 
fore, were outlined last week at the 
annual meeting of the sales staff of 
The American Weekly. The program 
will coincide with the magazine’s at- 
tainment, on Jan. 2, of 7,000,000 cir- 
culation through an expanded num- 
ber of distributing units. 

Mortimer Berkowitz, general man- 
ager, presided at all sessions of the 
three-day sales convention and was 
assisted by the publication’s three 
divisional vice-presidents—W. C. 
Spargo, New York; H. J. C. Hender- 
son, Chicago, and E. M. Swasey, Pa- 
cific Coast—as well as by the follow- 
ing territorial managers: W. Scott 
Patjens, Eastern manager, New 
York; J. B. Meigs, Western manager, 
Chicago; F. C. Brown, assistant 
Western manager, Chicago; Clay E. 
Herbst, Michigan manager, Detroit; 
F. L. Miller, Ohio manager, Cleve- 
land; L. W. Stetson, New England 
manager, Boston; R. M. Dodson, 
Southern manager, Atlanta; Paul R. 
Fish, St. Louis; Coulter McKeever, 
San Francisco, and Franklin S. Al- 
len, Los Angeles. 

Speakers included A. Merritt, edi- 
tor of The American Weekly; George 
Shor, director of plan and research; 
Irving Davis, promotion manager; 
George E. Wilkinson, New York man- 
ager of the trade extension division; 
Lionel B. Moses, Chicago manager of 
the trade extension division; Victor 
H. Polachek, business manager, who 
also serves as director of circulation 
for the Hearst Newspapers; T. J. 
White, general manager, Hearst En- 
terprises, Inc.; William Curley, edi- 
tor, New York Journal-American; 
Charles B. McCabe, publisher, New 
York Daily Mirror; Arthur Kudner, 
president, Arthur Kudner, Inc.; Mrs. 
William Dick Sporborg, chairman, 
Consumer Educational Committee of 
the Women’s National Exposition of 
Arts and Industries. 


Child Psychologist 


Retained by Agency 
Ruthrauff & Ryan has retained Dr. 
Samuel N. Stevens, chairman of 
Northwestern University’s radio com- 
mittee and nationally known psy- 
chologist, as consultant on radio pro- 
grams for children. 
Dr. Stevens will scrutinize all 
scripts before they take the air. 


in a single opinion. They concerned 
appeals from orders by the commis- | 


sion denying applications by Great 
Western Broadcasting Association. 


To Brisacher Agency 


Greacen Mitchell has joined the 
copy department of Emil Brisacher & 
Staff, Los Angeles. 


—$ 


Mattress Men 
to Capitalize 
Housing Drive 


(Continued from Page 1) 
tuftless mattress, Sleeper will cop. 
tinue to emphasize that portion of jt, 
line with particular stress upon jt, 
“Perfect Sleeper” model which re 
tails at $39.50. Tufted mattresse 
however, are likewise expected tj 
benefit from the promotional efforts 
This group has 35 manufacture 
members covering this country ang 
Canada. N. W. Ayer & Son, Inc 
is the agency in charge of magazin 
advertising, with local promotiop 
handled by Albert Kircher Company 

Spring-Air mattresses, also th. 
joint product of some 35 independen; 
manufacturers, will be backed by ap 
increased 1938 national advertisin, 
program in mass magazines yet yp. 
selected, with an appropriation o 
approximately $100,000, according t 
an executive of the group. 


Pleasure Is Major Theme 


Pleasure gained from a restfy! 
night’s sleep will be stressed in eopy 
utilizing as its major theme, “Be 
cause it always feels so good.” The 
pleasure theme, it was pointed ow 
will avoid scientific nomenclatur 
and will emphasize the results 
gained by sleeping on a Spring-Air 
rather than the technical reasons for 
those results. 

Illustrations of the products yi) 
dominate the magazine copy, al. 
though it will not be the group’ 
policy to embellish its product with 
any feminine appeal, such as a lovely 
lady in restful slumber. 

It is planned to release the maga 
zine copy in March. This schedule 
will run through June and will then 
be resumed in August to run through 
October. Pages and half-pages 
black and white will be used. Na 
tional Advertisers, Inc., Grand Rap 
ids, Mich., is the Spring-Air agency 


O YT any of the dozens of 
BLOCK LETTERING effects 
Rapid can make from your 
ordinary type proofs. Shown 
above are only two of the 
many styles that all artists 
and ad men are getting 
from Rapid. It's a new 
Rapid innovation that's en- 
tirely mechanical . . . and so 
economical! Investigate! 


PHOTOSTATS 


RAPID 


COPY SERVICE’ CO. 


7 BRANCHES: NEW YORK, 415 Lexing- 
ten, 444 Madison, VAnderbiit 3-368, 
CLEVELAND, Ninth — Chester Bide: 
MAin $335 e CHICAGO, 110 So. Dear: 


Ave., 173 W. Madison St., STAte 5977- 


bern, 228 No. La Salle, 360 No. Michica" | 
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Kresge Department Store, Newark, with 

elective, dominant illustrations in full 

page newspaper copy, is tying famous 

Christmas tales to a novel general holi- 
day gift campaign. 


Clapp to Stage 
$100,000 Drive 
on New Product 


Rochester, N. Y., Dec. 8.—Supple- 
menting its established line of 
strained baby foods, H. H. Clapp 
Company has introduced a new type 
of food for older children called 
“chopped foods” and will begin a na- 
tional advertising campaign on the 
new line late this month, it was an- 
nounced today. 

Claiming to be first on the market 
with this type of product, bridging 
the “beyond baby” period, and with 
the product credited with being 
scientifically sound and acceptable to 
leading pediatricians, the company 
will aggressively push the foods in 
women’s magazines, using pages in 


The Spirit 
of Service 


.is sincere and 
spontaneous at the 
Lexington. You'll find 
it a refreshing in- 
novation in a large, 
modern hotel... 801 
comfortable rooms 
with tub and shower 
bath, radio from $3.50 


VISIT THE 
FAMOUS 


®@ Se sure to see Manhattan's most 
que restaurant. An authentic Ha- 
“ailan setting, even to a tropical 
ricane, It has “taken the town by 
n.”” Dining and dancing nightly. 


\1OTEL LEXINGTON, 


| 
‘EXINGTON AVENUE at 48th STREET 
NEW YORK, N. Y. 


-arias E. Rochester, Managing Director 


a number of national publications in 
this category in February. Approxi- 
mately $100,000 will be spent to pro- 
mote the new foods, in addition to 
the regular expenditures budgeted by 
the company for its strained baby 
foods. 


Cite Potential Demand 


It is believed by the company that 
there exists a large potential demand 
for prepared chopped foods on the 
part of mothers who find it neces- 
sary to continue the feeding of 
strained foods beyond the time they 
are actually needed by children, who, 
nowever, are not old enough to be 
given foods regularly prepared. 

Other mothers who prepare their 
children’s meals from foods in the 
raw state and who thus prepare their 


own chopped foods will also welcome, 
it was said, the opportunity to sub- 
stitute the new specially prepared 
foods, either for emergency feedings 
or as a part of the regular dietetic 
routine. 

Clapp’s chopped foods, marketed in 
tins holding seven and one-half 
ounces, are intended for children 
from about one and one-half to about 
four years of age. The agency in 
charge is Young & Rubicam, Inc., 
New York. 


Reynolds in New Post 


Charles Reynolds, formerly with 
Certain-teed Products Corporation 
and Prettyman Publishing Company, 
has joined Burnet-Kuhn Advertising 
Company, Chicago, as copywriter and 
contact man. 


Garden Clubs In 
Display Protest 


Hartford, Conn., Dec. 8.— 
The campaign of the Feder- 
ated Garden Clubs of Connecti- 
cut against unregulated use of 
roadside displays took a new 
turn here this week when 
members began attaching to 
their mail a promotional 
sticker. The sticker bears an 
outline of the state in green 
and contains the words: “As 
far as possible, I favor prod- 
ucts not advertised on the 
landscape of Connecticut.” 


Kann to “Box-Office” 


Maurice Kann has resigned as edi- 
tor of Motion Picture Daily to join 
Box-Office, a motion picture trade 
weekly, as editor-in-chief and asso- 
ciate of Ben Shlyen, publisher. The 
changeover becomes effective Jan. 3. 


Lift Champagne Budget 

National Distillers Products Cor- 
poration, New York, has doubled the 
appropriation for Lanson champagne 
for 1938. New York newspapers and 
national magazines will be used. 


Gussow Kahn Named 


Dana De Paris, New York dress 
shop, has named Gussow Kahn & Co., 
New York, to handle its fashion news- 
paper and magazine advertising. 


gives almost perfect color correction. 


A year ago we set ourselves to the task of reproducing from this ideal color material. 
Now we are able and proud to announce “KODACHROME BY THE PHOTO- 


This versatile color medium has the flexibility and range of Black & White negative 
materials. It is a single emulsion dyed gelatine which allows unlimited enlargement and 


ENGRAVERS COMPANY?” as the last word in direct color. 
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ED APPLEBY is pretty much the 
typical American. He works for a typical big 


company. He lives in a typical small town. 


Ten years ago, Ed’s whole life was lived in 
his town. The rest of the world was just date 
lines in the newspapers, places to go on vaca- 
tion. But the big Depression that started in 
1930 did things to Ed’s town, and to Ed. And 
since 1933, most of the important things that 
have happened to Ed haven't happened at 


home, but in Washington, D. C. 


Washington opened the closed bank which 
held Ed’s money. The NRA gave him Satur- 
days off. The AAA started the farmers buying, 
helped business in Ed’s town. The ERB took 
care of the folks out of work. The CWA made 
a road past Ed’s house. The PWA budt the 
school where Fd’s kids go. Up to this point, 


Ed thought Washington was okay! 


Then Washington scrapped the NRA, made 
some folks work more hours per week: killed 
the AAA, made the farmers grumble. Ed has 
to pay income tax now. Social Security takes a 
little out of his pay envelope. A CIO strike 
put him out of a job for a few days last vear. 


Living costs more. 


This fall the stock market flopped. Ed’s com- 


pany has had some orders cancelled, laid off 


a few men. The merchants in Ed’s town won- 
der whether trade will be as good next year. 
Prosperity seems to have stubbed its toe at the 
minute. The business men in the town blame 
Washington, say the drop is due to the SEC, 


the surplus profits tax, government spending. 


It’s all pretty confusing to Ed. Washington 
affects his job, his income, his future. So Ed 
is mighty interested in everything that goes on 
in Washington these days. He’d like to know 


what it’s all about. 


His newspaper helps some. So do the radio 
commentators. But spot news, the day-to-day 
record of what is happening in Washington, 
isn’t enough for Ed today. He’d like to know 
what is happening to Ed! And he has found only 


one place to find out—the national magazines! 


Of course Ed always read the magazines. 
The stories were interesting, helped to pass 
the time. But today Ed, and millions of Ameri- 
cans turn to the magazines not so much for 


entertainment—as for enlightenment! 


The magazines have time enough and money 
enough to employ people who can answer Ed’s 
questions, tell him what things mean—not only 
in Washington, but in a changed and changing 
world. The magazines interpret as well as inform: 


report significance as well as news. 


Because the need to know is so pressing, so 
imperative, to all types and conditions of people 

the magazines are read today with more 
attention, deeper interest, more appreciation, 
more results, by more thinking people! Because 
the magazines supply a public service nowhere 
else available, they play a vastly more important 
part in the life of the American people—and 


of American business. 
* * Oe 


lr your advertising needs an interested 
audience, a thoughtful and attentive reception 


—your business needs the national magazines. 


Never in the history of your business has 
advertising been so important as now. Never 
before have so many media made claims to 
your appropriation. Never before have there 
been so many advertising novelties and side- 
shows to distract the buyer of advertising. But 
the national magazines, the mother of national 
advertising, still do the best basic job of getting 
attention, getting reception, getting results— 


at a lower cost than ever before. 


it's time to put your major effort in the 


major media—magazines! 


cTHE CROWELL PUBLISHING COMPANY 


PUBLISHERS OF THE AMERICAN MAGAZINE e@ COLLIER’S 


THE COUNTRY HOME MAGAZINE © WOMAN’S HOME COMPANION 
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PHOTOGRAPHIC REVIEW OF THE WEEK [im 


IRON OUT SOME FINE POINTS OF PONTIAC'S RADIO SHOW SUPPORT FOR NEW SWIM. STYLE 
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This round table brought together agency, medium and producer on the Pontiac Varsity Show for an interesting dis- 

cussion. The participants are Edward Rothman (left), vice-president, MacManus, John & Adams, Inc.; Roy Witmer, NBC 

vice-president; Thomas L. Stix, vice-president, Henry Souvaine, Inc., producer of the show, and R. H. White, NBC 
Detroit manager. 
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NEW CFAC OFFICERS GATHER AROUND TO MAP '38 PLANS 


Elected last Wednesday, these new officers of the Chicago Federated Advertising Club cheerfully go over a draft of 1938 A preview of what will adorn the beaches next summer is given in this illustration 

plans: Elon G. Borton (left), advertising manager, LaSalle Extension University, first vice-president; Walter Painter, Power of the new "seamolds,” product of Artistic Foundations, Inc., New York, which 

Plant Engineering, third vice-president; Arthur E. Tatham, advertising manager, Bauer & Black, president; C. F. Southward, combines brassiere and girdle. The illustration features a four color page to 

executive secretary; Chester L. Price, advertising manager, City National Bank & Trust Company, treasurer; M. Glenn Miller, appear in the January issue of Vogue, which will mark the opening of a consumer 4 
M. Glenn Miller Advertising Agency, secretary, and Georgia Rawson, State Teachers Magazines, second vice-president. campaign for the new product. 


LEAVES FORD WIDEN PROMOTION THAT OLD SUBJECT—THE WEATHER—DRAWS NEW ATTENTION 
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Bowman Dairy Company, Chicago, is attracting considerable attention with this new display, giving the latest weather news. 
Five locations are being used and the displays are serviced twice daily—oftener if unusual conditions prevail—on information 
rend. bo from the government weather bureau. J. Walter Thompson Company is the agency credited with conceiving the poster. 
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Nowadays Virgin biands Rum means... 


ee ae sy INTERIOR POSTERS OFFERED ADVERTISERS IN A. & P. SUPER MARKET 


1. C. Cowling, sales manager of Ford Government House Rum, product of the 
} Motor Company, who resigned last week. Virgin Islands federal project, swings 
1 Mr. Cowling had been associated with into national promotion with this news- 
‘jthe company 23 years. (Story on paper copy, featuring holiday rum 
Page 28.) recipes. 


TIDE WATER PRESENTS ACCESSORY FAMILY 
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These five new products for gasoline station distribution under its own brand 
tre being introduced by Tide Water Associated Oil Company to increase unit Interior poster space of the size exhibited in the upper right hand corner of this recently opened Great Atlantic & Pacific Tea 
volume of sales of its gasoline outlets. Company super Market in New Orleans is being sold to advertisers. (Story on Page |.) 
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